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Sparks 


State of the Nation’s Economy: 
Up 
CarLoapINcs — For week ended | 
Sept. 6, loadings numbered 746,044 | 
cars, an increase of 2.6 percent over | 
preceding week and 1.8 saab 
above like 1951 week. 

N. Y. Times INvex—Rose to 
178.7 in week ended Sept. 6, ver- 
sus 171.4 in preceding week. a | 
ure was 13.9 higher than the 
164.8 recorded for week ended | 
Sept. 8, 1951. 

Heavy Bvui.ping - Contracts| 
awarded for week\ended Sept. 8 ag- | 

gregated $264,618, 000, compared) 
with $109,956,000 in prior week and | 
$189,224,000 in like week last year. | 


* * * 











Down 

DEPARTMENT Store Sates — Drop- 
ped off 1 percent in week ended 
Sept. 6, contrasted with same pe- 
riod last year, and is down 2 per- | 
cent for year to date. | 

Business Famures — Bankrupt- 
cies throughout the nation in 
week ended Sept. 11 amounted to 
91, versus 110 in preceding week | 
and 164 in comparable 1951, week, 
according to Dun & Bredst?eet. 

Hovsinec—Building of new houses | 
during August declined about 5 per- | 
cent below July, according to the 
Bureau of Labor Statistics, but was | 
11 percent above August, 1951. | 


* * * 


General 
TaxaTION — Government taxation 
took about 22 percent of the ne | 
tion’s income in the fiscal year 
1952, while taxes and other govern- 
ment budget receipts, since June 30, | 
1945, were higher than total tax 
collection from 1789 to 1945, says | 

the Cleveland Trust Co. 


| 





Top Cars 
New-car registrations for 
seven months, plus five states 
for August. 
1952 Pos. Make 1951 Pos. 
1—511,679 Chev. 698,269— 1 
2—405,141 Ford 559,829— 2 || 
3—2738,990 Plym. 356,888— 3 || 
4—187,615 Buick 254,362— 4 
5—158,020 Dodge 184,364— 6 
6—157,498 Pontiac 214,175— 5 
7—131,987 Olds 176,394— 7 
8—105,019 Mercury 148,203— 8 
9—102,341 Stude. 122,600— 9 
10— 87,557 Nash 79,853—11 
1l— 73,016 Chrysler 99,907—10 
12— 56,271 DeSoto 68,539—12 
18— 50,613 Cadillac 59,680—14 
14— 48,938 Hudson 65,167—13 
15— 42,951 Packard 42,118—15 
16— 24,019 Kaiser 35,233—16 
‘1Li— 22,568 Willys 16,657—18 
18— 20,255 Henry J 34,900—17 
19— 15,504 Lincoln 15,611—19 
20— 2,959 Austin 1,976—21 
21— 2,194 Crosley 3,489—20 
22— 2,148 Brit. Ford 1,787—22 
23— 915 Allstate 
Total All Makes | 
2,499,937 3,249,357 
For further details see page 
36, today’s issue. 














| said, 
|car leasin 


End of Controls 
On Prices Seen 


By Next April 


‘Colo. Dealers Warned 
By Deo of Higher 
Excise Tax Thréat 


By Ira Alexander 
Staff Correspondent 
ENVER.—Price controls will die 
in Congress next April, despite 
la strong effort to continue them, 
NADA Managing Director M. Rob- 
ert Deo predict 
Colorado Autom@bile Dealers Assn. 
19th annual convention. 


Still looking/into the future, Deo 


| reported that the present Washing- | 


ton trend is for higher excise taxes. 
|And NADA/is giving thought, he 
to ¢ 









HINGTON.—OPS an- 
ed last week an extension 


sent to 1,435 dealers in connec- 
ti with a Utah test case. 
YADA, which is seeking to kill 
what some dealers term the “in- 
isition” through an appeal to 
fhe Bureau of the Budget, asked 
‘OPS for the extension when it 
became apparent that the bu- 
reau’s decision would be delayed. 





|industry bound to have its effect | 
on car sales if its growth continues. 


Colorado dealers voted to con- 
tinue their fight for removal of 
sales tax from used-car sales. The, 
will carry the battle back into the 
legislature at the next session. 

* * < 
SUGGESTION for increasing 
the annual car-inspection fee 
and making inspections more rigid 
was referred to the legislative com- 
mittee. The organ‘zation also fa- 


4 


vored lend‘ng autos to high schools | 
|for driver-training courses, 


and 


|backing the NADA “Get Out the 
| Vote” program. 


Wayne V. Orr, Marksheffel Mo- 
tor Co. (Dodge-Plymouth), Colo- 


| rado Springs, was elected presi- 


dent for the coming year. Elected 
to serve with him were Nate 
Burt, Burt Chevrolet, Englewood, 


first vice-president; Vern McCal- 


lister, Del Norte, secretary; Gene 
O’Meara, O’Meara Motor Co. 
(Ford), Denver, treasurer, and 
Thomas Braden, Denver, man- 
ager. 


Regional vice-presidents and di- | 
rectors, under a new plan adopted | 


at the sess‘on, are Sam Marcus and 
Jack Hyers, both of Denver; For- 
rest S. Knex, Loveland; Ted Spaid, 
Limon; Jake Vidmar, Pueblo; John 
Williams, Lamar; Reed Miller, 
Grand Junction, and Claude Fergu- 
son, Craig. 

” 


* * 


EGIONAL vice-presidents were 
chosen for the first time, at the 
(Continued on | Page 42, Col. 1) 


last week at the | 


growing practice of | 
a phase of the motor | 





Sept. Output Due to T = 
Tota 








“compact” 
Hudson field men from all parts of the country 


seen? 


The New Hudson—Less than Head High— 


That spot in the middle is the new 
| production about mid-November. 
crowd around the car with which Hudson 
highlights: 
| 


Hudson, which is slated to go into 


will invade the low-priced car market. Car 


2,800 pounds, 100 horsepower, bustle back, hardtop styling, step-down 





‘New-Car Sales Stimulated 
As "92 Cleanup Nears 


By Sam Sampson 
Staff Writer 

ITHOUT underestimating the 

model cleanup job, many deal- 
ers appear to be taking a more 
optimistic view of the fall new-car 
market. As factory shipments of 
new cars increase, it is possible to 
close immediate-delivery sales and 
sales staffs are stimulated, dealers 
| declare. 

Reports received at Automotive 
News last week showed new-car 
volume picking up in almost all 
areas after Labor Day. Most 
heartening, dealers said, was the 
return of customer floor-play, 
with buyers taking a renewed 





U. C. Index Declines 

2nd Week in Row 

| DETROIT.—For the second week 
|in a row, the overall average price 
of used cars dropped off last week, 
according to AUTOMOTIVE News’ 
wholesale used-car price index. 

While last week’s $3 loss was 
not as pronounced as the $12 drop 
the previous week, it shows a con- 
| tinued softening of the market. 

Reports from auction operators 
during the week also support the 

findings of the index. 

Observers are not agreed as to 
what to expect of the future mar- 
ket, but one thing appears certain. 
Prices on the used-car market are 
tapering off as more new cars re- 
turn to the franchised dealers 
showrooms. - 





Hudson Aces Dealers for Light Car 


By Bob Finlay 

Managing Editor 
ETROIT.—Hudson plans to add 
1,000 dealers to its present net- ' 
work of 1,960 in pursuit of its goal | 
of selling 200,000 units of its new 
“compact” Hudson as well as 125,- 
000 of its Wasp and Hornet models. | 


This was revealed here last week | 
by Hudson officials as they showed | 


their new low-priced entry to the 
press and field staff. 


Hudson officials are working on 
the premise that the year 1953 will | 
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represent the first full 12 months 
of competitive sales the industry 
has seen since the end of the war 
—and that controls on production 
| will be dropped during the year. 


” * * 


[pee up its ambitious sales | 


program, Hudson is spending 
| $25,000,000 to improve its position— 


(Continued on Page 31, Col, 1) 


| interest in new cars rather than 
| late used models. 


Some dealers reported customer 
reluctance to buy ’52 cars in view 
of the early introduction of ’53s by 
some manufacturers. Most of the 
Chrysler Corp. dealers said that the 
‘52 cleanup problem was only a few 
weeks off, and others said it had 
begun already. 

One Detroit dealer pointed out 
that he wasn’t even facing the 
problem of new models yet. 

“We'll worry about the ’53s when 
they show up,” he said. “Right now, 
we're selling brand new ’52s, and 
we're doing all right—especially in 
the last two weeks.” 


* * *z 


ETROIT dealers said that cus- 
tomers were showing interest 


floor play. 


However, many of them were 
worried about the cleanup prob- 
lem on ’52 models, especially in 
view of current high production 
and factory plans for continued 
or increased production of ’52s. 
In addition to this, Detroit deal- 
ers are of the opinion that 1953 
will be the most competitive year 
for new-car sales that they have 
seen since the end of World War II. 
One dealer said: 

“Let’s face it. We are going to 
have a terrific cleanup problem, 
and, following right on the heels of 

(Continued on Page 34, Col. 1) 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 








135,925 
" 127,767 129,427 
Last Prev. 1951 
| Week Week Week 


For complete production totals 


| by makes, see table, page 41. 











in buying new cars, and that in | 
most cases, there was no lack of 


l for. Last 2 Months 


Week’s 135,925 


l5-Month High 


Makers Are Planning 
Bigger October Total 
As Materials Ease 


By Bernie Thomas 
Associate Editor 
7 curve on the auto industry’s 
production graph hit another 
new high for the year last week, 
and was still poised to go higher. 

It seemed certain that during 

September U. S. plants will produce 
more cars and trucks than they 
were able to in all of July and 
August. 

Built in U. S. plants last week, 
according to Automotive News 
estimates, were 107,579 cars and 
28,346 trucks for a total of 135,- 
925 vehicles. The previous week’s 
output, a 1952 record perform- 
ance prior to last week’s effort, 
was made up of 102,690 cars and 
25,077 trucks—a total of 127,767. 
Not since the last week of June, 

1951, has car and truck output in 
U. S. plants exceeded 135,000 units 
for a single week. Back then, cars 
were selling in a so-called “scare 
market” created by outbreak of war 
in Korea, and auto plants faced the 
immediate prospect of government 
restrictions on their use of mate- 


rials. 


* * * 


AST week, most makers seemed 

4 able to find basic materials 

aplenty. Nearly every producer reg- 

istered increased output over the 

week before, and those that did not 
(Continued on Page 41, Col, 3) 





‘Higher °53 Output 
Okayed Despite 


Snag on Materials 
By William Ullman 


Washington Correspondent 
ASHINGTON. — NPA’s Motor 
Vehicle division last week dis- 

closed that it was authorizing the 
| Production of 1,250,000 cars and 

315,000 trucks for the first quarter 
of 1953. 

However, officials cautioned the 
auto industry that this level, was 
not entirely supported by allot- 
ments of steel, copper and alumi- 
num. 

The Defense Production Adminis- 
tration last week rejected the divi- 
sion’s appeal for more materials. 
|DPA earlier had approved allot- 
ments for only 1,150,000 cars and 
300,000 trucks. 

+ ” *~ 

HE Motor Vehicle division, how- 

ever, went ahead with the an- 

nouncement of 1,250,000 cars and 
315,000 trucks, confident that it 
would receive supplemental allot- 
ments of steel to uphold this level 
—the highest since establishment 
of the Controlled Materials Plan. 

Although DPA had not yet an- 
nounced its first-quarter allot- 
ments for all industries, Automo- 
tive News learned that the auto 
industry’s allocation of carbon 
steel would be about 1,225,000 tons 
less than it was in the third 
| quarter and somewhat less than 
| the industry was getting for the 
| fourth quarter. 
| The auto industry's advance steel 
=o" for the first quarter 
(See ULLMAN, Page 39, Col. 3) 
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Wants to Reopen 5-Year Contract. . . 





UAW Asks GM Increases 


AW-CIO overtures to General | 


Motors, asking a_ three-way 
liberalizing of che ctirrent five-year 
escalator contract, are not yet caus- 


ing any uneasiness that the honey- | 


moon may be over. 

“We're not fighting,” company 
officials said. “Union suggestions 
merely called attention to some- 
thing the UAW thought we both 
should be thinking about.” 

Those suggestions, contained in a 
resolution of the union’s GM con- 
ference, were that the annual “im- 
provement factor” raise be hiked 

from four to five cents an hour; 
that pensions, now $125 a month, 
be raised to cover cost-of-living 
increases, and that all but five 
cents of the escalator cost-of-living 
hourly raises—26 cents so far—be 
transferred to hourly base pay 
rates. 
* + + 

NDER the contract, signed May 

29, 1950, there can be no re- 
opening without consent of both 
sides. UAW officers insist they are 
merely seeking to “implement” the 
1950 agreement without actually 
re-opening it. GM sources, however, 
pointed out dryly that the contract 
could not be “implemented” with- 
out changing its clauses, “or in 
other words, re-opening it.” 

Ford and Chrysler contracts 
would be expected to follow along 





Leighton Succeeds 
Gibson at Pontiac; 


Wilson Elevated 


PONTIAC.—H. E. Crawford, gen- 
eral sales manager of Pontiac, last 
week announced appointment of 
Ralph W. Leighton as assistant to 
the general sales manager, succeed- 
ing Walter I. Gib- 
son, who has re- 
tired. Leighton, 
former car distri- 
bution manager, 
is replaced by 
James T. Wilson 
in that post. 

Gibson joined 
General Motors 27 
years ago at the 
Cincinnati region- 
al office of Chev- 
rolet. He worked 
with GM’s Buick-Oldsmobile-Pon- 
tiac organization when it was first 
set up, and came to Pontiac when 
the division was reorganized and 
renamed in 1933. He was sales de- 
partment office manager, and later 
car distribution manager, and in 





R. W. Leighton 





Walter I. Gibson James T. Wilson 


1936 was named assistant to the | 


general sales manager. 


Leighton, 53, was Pontiac car dis- | 


(See CHANGES, Page 31, Col. 5) 





if GM agreed to the current UAW 
suggestions, blamed on _ cost-of- 
living increases caused by the 
“unanticipated and _ unforesee- 
able” Korean war, which followed 
only weeks after the history- 
making contract. 


Meanwhile, on other fronts, the | 


unsettled coal situation carried 
some threat to auto production. 
However, with more than 80 days’ 
supply above ground, western 


Industrialist Put 
At NPA Helm in 
‘Windup’ Move 


WASHINGTON.—Richard A. Mc- 
Donald, San Francisco industrial 
executive, is the new administra- 
tor of NPA. Horace B. McCoy, gov- 
ernment career man and a 25-year 
veteran of the Department of Com- 
merce, will be deputy administra- 
tor. 

McDonald heretofore had been 
serving NPA as assistant adminis- 
trator for industrial and agricul- 
tural equipment. 

First reports were that McCoy 
would be administrator and Mc- 
Donald deputy. The switch was 
made, it is understood, to keep an 

industry man at the head of 
NPA as long as its present func- 
tions continue. 

The next step, it is believed, will 
be the welding of the Defense Pro- 
duction Administration and the 
Office of Defense Mobilization un- 
der the directorship of Henry 
Fowler. 

The following move would be to 
make McCoy administrator of the 
NPA in the Department of Com- 
merce. 

Robert Cass, who now heads the 
Motor Vehicle division, by then 
likely will have left to go back 
to industry and George Davis, a 
government career man, who now 
is deputy director of the auto 
division, likely will have been 
made director to succeed Cass. 

That is the way NPA probably 

will wind up, after the hump has 
been negotiated, the Controlled 
Materials program has been dis- 
carded and both government and 
industry have returned to their nor- 
mal roles in the national life. 

Just how soon that will be is 
problematical. But that certainly is 
the trend at the moment, and the 
final act appears to be just around 
the corner. 








mines unaffected and an agree- | 
ment reached in the hard coal in- | 
dustry, there was no immediate | 
prospect of a fuel pinch. 

* * * 


INCOLN - MERCURY workers | 

were still out at the Metuchen 
(N. J.) assembly plant, where 1,800 
are seeking improved health and 
safety factors, and the Borg- 
Warner strike continued without 
immediate prospect of solution. 

Ford Local 600 of the UAW- 
CIO was expected to end 
trusteeship phase Sunday (Sept. 
21) when the local’s new general 
council voted on an offer from 
two candidates to cancel runoff 
election plans by withdrawing. 

The action means that the local’s 
four top officers, stripped of power | 
when the international union took | 
over last March to purge the local | 
of reds, are back in undisputed | 
control of the unit. | 

They are President Carl: Stel- | 
lato, Vice-President Pat Rice, 
Recording Secretary William R. | 
Hood and Financial Secretary 
W. G. Grant. None was accused 
of communist affiliation, and all 
were reelected by large majori- 
ties. 

The one-time organizational sec- 
retary of the Ford section of the 
Michigan Communist party, who 
once held the same job for the 
party itself, has been arrested by 
the FBI in a nationwide roundup 
that scooped up 18 party members. 
He is Philip Schatz, arrested in 
Detroit with five others. All are 
charged with conspiring to advo- 
cate overthrow of the United States 
government by force, in a warrant 
signed by Federal Judge Thomas 
P. Thornton. 


Dodge Sales Top _ 


Pontiac for °52 


DETROIT.—Dodge moved into 
fifth position in the industry’s sales 
ladder at the end of July, according 
to R. L. Polk & Co., auto statisti- 
cians here, which reported a total 
of 156,585 Dodge sales up to Aug. 1, 
as compared with 156,087 for Pon- 
tiac, holder of fifth spot for many 
months. 

This margin of 498 cars was wid- 
ening slowly, it was indicated in a 
Polk report which included five 
states for August. Dodge sales hit 
158,020 against Pontiac’s 157,498, the 
later report showed, boosting 
Dodge’s lead to 522 units. 














|}son Motor Co. 


| ley-Davidson. 


| for the sale of Harley-Davidson 





New Officers of Georgia Dealer Assn.— 

These are the new officers and directors elected at the recent convention of the 
| Georgia Automobile Dealers Assn. From left are Henry B. Darling jr., director; Edward 
its | Edwards, treasurer; W. G. Southwell jr., director; A. K. Dearing, first vice-president; 


J. T. Anderson jr., director; Max Marsh, president; Arthur Rylander jr., director; C. M. 
Daniel, director, and John Lander, second vice-president. Other directors are Phil 
Adams, W. W. Jolley, R. L. Rich, Philip J. Sheridan, J. C. Lawson and Hix H. Green. 








Exclusive Dealer Pacts 
Barred in FTC Order 


WASHINGTON. — Harley-David- | 
was ordered last | 
week by the Federal Trade Com- | 
mission to stop entering into agree- | 
ments with dealers which require | 
dealers to purchase their merchan- 
dising needs exclusively from Har- 


The nation’s largest manufac- 
turer and distributor of motor- 
cycles was also told to discon- 
tinue any such contracts or | 
agreements which it may now 
have with dealers. 

An investigation of the Milwau- 
kee firm’s practices in the sale and 
distribution of motorcycles, motor- 
cycle equipment, parts, accessories 
and related products, the FTC said, 
revealed certain of those practices 
to be “monopolistic.” 

A provisional order barred Har- 
ley-Davidson, its officers, agents, 
representatives and employes from 
selling or making any agreement 


products on the condition that the 





Winnipeg New-Car Prices 
Reduced $20 to $35 


WINNIPEG, Manitoba. — Auto 
dealers announce price reductions 
of $20 to $35 on new cars in Winni- 
peg. 

The price cuts came on the heels 
of a 17 percent freight reduction by 
railways on shipments of cars from 
Ontario to western Canada. Winni- 
peg dealers said the reductions 
were made to match increasing 
competition by transcontinental 
truck carriers. 











Popping Buggies Dazzle Festival Cheat | 


By Ed Howard 
Staff Writer 

EARBORN.—Ten thousand spec- 

tators caught some of the nos- 
talgia of 125 old-time car owners 
last week at the second annual 
Old Car Festival of the Veteran 
Motor Car Club of America at 
Greenfield Village. 

The aged and aging autos 
ranged from 1900 to 1925—but 
their gleaming brass caught the 
rays of a sun that brought lifted 
parasols into play over the heads 
of passengers costumed in the 








‘Cool-Rod’ Champion— 


Winner of the slow-driving contest at the second annual Old Car Festival, Green- 
field Village, Dearborn, Mich., Mrs. Henry Steubner chugs up in her 1910 Buick to 
receive her blue ribbon. Staged for one and two-cylinder cars, the “race” was a test 
to see what car could cover 100 yards over the village green in high gear, at the 
slowest speed without stalling. An oldtime brass band, barber-shop quartets, clowns 
and costumed entrants contributed to the yesteryear atmosphere. 





bustles and dusters of another 
era. 

Some entries, like the curved-dash 
Winton, Oldsmobile and others, re- 
called the running battle fought for 
several years by the horseless car- 
riage and its horse-drawn prede- 
cessor. Others, like the brightly 
colored American underslung model 
of pre-World War I vintage, looked 
surprisingly youthful. 

* x * 
O grotsetd models to purr and pop 
before enthusiasts on the Village 
green were the Winton, a Locomo- 
bile and a White, all of 1900 vintage. 

Alexander Winton, son of the 
maker, drove one of his father’s 
cars in the procession. It purred 
like a kitten, mindful of its man- 
ners in front of strangers. 

But the grand prize went to a 
glossy, like-new 1902 Cadillac 
owned by Mrs. Marie Hulse, of 
Flint. It was judged the finest 
restoration of all cars shown, in- 
cluding many from Indiana and 
Ohio. 

Like a skittish newcomer to star- 
dom, however, it balked in its 
moment of triumph—and had to be 
pushed to start it on its way to 
victory lane. But it arrived there 
under its own power, the same 
way all the veterans reached the 
village. 

*” . * 

COStumE authenticity brought 

another series of ribbons, with 
one going to Mrs. Jean Erausquin, 
of Toledo. She wore a gown worn 
much earlier by her husband’s 
grandmother—who applauded from 
the stands as the blue ribbon went 
to her grandson’s 1908 Maxwell. 

Eighty-two-year-old W. J. Moore, 





Caro, Mich., put some of today’s 
“innovations” to shame with his 
1915 Cadillac V-8, first of the make 
with that type power plant. 

On and in the Kimball body (by 
the present-day makers of Kimball 
pianos) Moore had installed a tele- 
phone, gasoline stoves, ice box, two 
beds and an electric fan. 

The telephone, first to be in- 
stalled in an auto, is operated 
through a rod that Moore can 
raise to hook over the lines of 
his private telephone company, 
last in Michigan. 

Mr. and Mrs. Moore took home 
a blue ribbon for the most un- 
usual car in the show. 

Last year’s first festival drew 88 
cars and 5,000 spectators. 


‘Lemons’ Win Acid Test 


As D. C. Rescinds Ban 


WASHINGTON.—A District of 
Columbia ban against decorating 
any vehicle in a defaming man- 
ner has been repealed, all be- 
cause of some lemons. 

The lemons were painted on 
the 1949 sedan of Marine Corp. 
Frank Farkas, who said there 
have been repair bills ever since 
he bought the car. But police 
were sour to the idea and ar- 
rested him. 

Farkas didn’t swallow the ar- 
rest and decided to make an 
acid test case of the statute, 
claiming it violated his right of 
free speech, District commis- 
sioners agreed that it was al- 
right for Farkas to keep the 
lemons on his car, and repealed 








the law. 


dealer shall not handle competitive 
products. 

Harley-Davidson was also for- 
bidden to cancel or threaten to 
cancel the contract of any dealer 
who refuses to deal exclusively in 
the company’s products. 

FTC’s decision against Harley- 
Davidson will become final 30 days 
after service upon the company, 
unless it is appealed or docketed 
for review. 


NUCDA Conclave 


Adds Speakers; 
Lawler to Appear 


CLEVELAND.—Additional speak- 
ers for the National 
Dealers Assn. 


Used Car 

convention, to be 
held at Hotel Hol- 
lenden here Oct 
16-18, were an- 
nounced last week 
by NUCDA Presi- 
dent James Down- 
ing. 

Downing said 
that Norman F. 
Lawler, director 
of advertising and 
sales promotion 

: for Nash Motors, 
N. F. Lawler would address the 
convention Oct. 17. His topic will 
be, “Can the New-Car Dealer Be 
a Good Used-Car Merchandiser?” 

Also on the program will be 
Thomas W. Rogers, of Chicago, ex- 
ecutive vice-president of the Ameri- 
can Finance Conference, who will 
speak on “Installment Selling and 
Automobile Ownership.” 

Joseph B. Danzansky, NUCDA 
general counsel in Washington, will 
discuss “Should the Used-Car Deal- 
er Incorporate?” 

All the above speakers have been 
invited to participate in the dealer 
forum, scheduled for the afternoon 
of Oct. 17, as members of the panel. 

Opening session will hear T. J. 
O'Neil, Ford’s new director of prod- 
uct sales, and D. P. Whelchel, ex- 
ecutive vice-president, Tennessee 
Automotive Assn. 











Tires for Oldtimers— 


Antique tires have been coming off ot 
a modern production line at Firestone Tire 
& Rubber, Akron, as the company mixed 
the old with the new to meet the needs 
of owners of ancient autos for the special 
old-fashioned tires used during the 1952 
Glidden Tour to Washington. Among the 
200 old cars that made the trip from east 
ern points to Harrisburg, Pa., where they 
converged, were many makes no longer in 
production, including Simplex, Peerless 
Maxwell, Chalmers, and Locomobile. Old- 
est model was a 1900 one-cylinder Dion 
Bouton. This year's cavalcade was a salute 
to the golden jubilee of the American 
Aut bile Assn. 
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LL automobile factories make|than the total 


an advertising charge to deal- 
ers. The amount of the charge per 
car has been increased since the 
war. It now runs as high as $60 a 
car. This increased expense didn’t 
represent a challenge during the 
lush postwar period, but now that 
the industry faces the return of 
competitive conditions dealers are 
restless regarding it. 

According to dealers, it doesn’t 
make much difference whether this 
charge is passed on to the custom- 
er or whether the dealer absorbs 
it in his cost. If it is passed on 
to the customer, the car’s price is 
increased and the dealer is thrown 
competitively out of line, resulting 
in the necessity of an extra used- 
car allowance. If the dealer absorbs 
it, it constitutes a sizable deduction 
from his historical discount. 

But the factory doesn’t stop 
with billing the dealer a fixed 
amount for advertising with each 
car. As high as that is, it’s just 
the beginning. The dealer is 
called upon to enter many other 
advertising programs during the 
course of the year, the expense of 
which is charged to him. Dealers 
who write me feel that, because 
this advertising is charged to the 
dealers, the factories who direct 
it are nvt as careful with the ex- 
pense as if they assumed the cost 
themselves. 

Dealers feel that if it is good ad- 
vertising, the factories should pay 
for it and have the cost reflected 
in the price of the car. Dealers tell 

me that since the war factory rep- 
resentatives have not needed to 
spend their time urging dealers to 
keep up with their car schedule. 
Therefore, much of their time has 
been spent on selling advertising. 


Road Signs Blasted 
PECIFICALLY, dealers claim 
that factory magazines that are 

sold to dealers, are an expense that 

is not justified. One dealer says 
that he has been urged by his fac- 
tory to order the magazine mailed 
to a list which will cost him $1,800 

@ year. 

He says this is away out of pro- 
portion to the results it brings. He 
feels that, if the factory was to pay 
the entire expense, such magazines 
would have long since been discon- 
tinued. While there is no complaint 
about the text or the format of 
these magazines, they are certainly 
not needed with such an abundance 
of good magazines available in 
America. They can’t compete edi- 
torially with the great weekly and 
monthly magazines to which the 
vast majority of automobile owners 
subscribe. 

The dealer feels that he can 
buy a lot more goodwill for his 
business with the same amount of 
money that it requires to take 
on the factory’s house organ. 
Other dealers claim that the road 
sign programs of most factories 
are not justified. These signs, they 
tell me, cost much more than if 
they were contracted for and erect- 
ed locally. One dealer, for instance, 
says that his town is located on no 
main roads. The monthly price of 
the sign is $48. That is much more 
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billing of service 
from out-of-town customers a 
month. In other words, there is ab- 
solutely no chance to make a profit 
on sign advertising. 

* +. * 


Wasteful Procedure? 


LL of his owners in his county 

know where he is. He sells more 
cars of his line in the county than 
has ever been sold before, and he 
does it by telephone calls and per- 
sonal visits. He says that if any 
out-of-county owner should get in 
trouble in his territory, they would 
inquire for his location anyway. 
Even if the signs were erected, such 
persons would have to stop at a 
filling station or some such place 
to inquire about his location. 

There are deep objections to 
the direct-by-mail service cam- 

paigns sponsored by most fac- 
tories. Dealers claim they are 

forced to offer specials sometimes 
at a price that represents a loss. 

Dealers feel that these campaigns 
are wasteful procedure. Some 
owners have new cars and don’t 
need this special yet, while other 
owners have just purchased the 
special from an oil or tire chain 

store. One result of these low 
priced specials is that the used- 
car dealers of the town make a 
heyday of the offer, bring their 
used cars in for the treatment. 

Dealers have considerable objec- 
tion to used-car campaigns, espe- 
cially in multiple dealer cities 
where all dealers of the same line 
sign the same ad. Does that not 
imply, at least to the prospect, that 
they are all equal operators and en- 
courage him to shop for the best 
deal? In other words, when many 
dealers sign the same ad, is it not 
regimenting them rather than al- 
lowing them to use promotion to 
sell the quality of their merchan- 
dise and the safety in buying from 
them? 

Other dealers complain that with 
every model change they receive a 
bundle of showroom banners, 
charged arbitrarily to their parts 
account. One dealer has his show- 
room in neutral tones to set off 
the product. He claims that the 
banners offset and take away in- 
terest from the car display. 

= * os 


How It Started 


[eae appreciate they have 
been placed in the best televi- 
sion shows in America but they 
think, because it is selling cars for 
all dealers of the line, that the cost 
of that advertising should be as- 
sumed by the factory. They say it 
is the obligation of the factory, who 
owns the trade name, to build pub- 
lic acceptance for the car. It’s not 
the dealer’s job. He can lose the 
contract over night. In fact, shar- 
ing the expense of such programs 
makes it easier for his factory to 
replace him by another dealer, they 
contend. 

There are even complaints that 
factories come out with a recom- 
mended line of tools for servicing 
new models. Of course, the dealer 
wants these tools. He needs them. 
But he finds that his factory has 
set up only one source of supply, 
while if the tools were offered on 
open market they would cost con- 
siderably less. 

This conductor is perhaps guilty 
of starting this industry on sell- 
ing advertising to retail outlets. 
More than 40 years ago I sold 
advertising to Overland dealers 
to the amount of $3,000,000 a year. 
This was equal to what the fac- 
tory was spending and it included 
not only newspapers but pen- 
nants, lapel buttons, stationery, 
catalog racks, billboards, lantern 
slides, watch fobs, calendars and 
many other items. We made a 
commission on most of them and 
we owned the printing plant that 
furnished the stationery, mail 
campaigns and catalogs. 

We didn’t bill the dealers arbi- 
trarily. We sold them. With news- 
paper advertising, the dealer only 
had to use a mat or an electro that 
was furnished from our proof book 

(See MUNN, Page 34, Col. 5) 
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Los Angeles to Stage 


Show Jan. 30-Feb. 8 


LOS ANGELES.—The Los An- 
geles Motor Car Dealers Assn. 
will sponsor the 30th Los An- 
geles International Automobile 
Show at the Pan Pacific audi- 
torium Jan. 30-Feb. 8, President 
Ted Wessen announced Wednes- 
day. 

The board of directors will 
serve as the show committee, 
with Wessen as chairman. Other 
committeemen are Burch E. 
Green, Clarence J. Dixon, Hamin 
W. Nerne, Irvin Kaiser, Frank 
French and Ray D. Wilson. 








Factory Relations Stressed 





NN. Y. Dealers Request 


Uniform Model Bows 
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SYRACUSE, N. Y.—Uniform an- 
nouncement dates for new models, 
coinciding with an annual national 
auto show, were advocated last 
week at the 29th annual meeting 
of the New York State Automobile 
Dealers Assn. 

Factories were the target of an- 
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Looking Back on Auto History— 

Harold A. Martyr (left), president of the Buffalo Automobile Dealers Assn., and 
George C. Ostendorf, general chairman of golden anniversary auto show to be 
sponsored by the association Jan. 31-Feb. 7, look over an 1894 Imperial. The associa- 
tion is believed to be the first in the country to celebrate a 50th anniversary auto 
show, along with the 50th anniversary of its own birth. 

* 


Buffalo Dealers Lay Plans 
For 50th Show Next Year 


BUFFALO.—The golden anniver- 
sary auto show of the Buffalo Auto- 
mobile Dealers Assn. will be held 
Jan, 31 through Feb. 7, it is an- 
nounced. 

Next year also will mark the 50th 
anniversary of the founding of the 
Buffalo association. 

The Masten Ave. armory will 
be the setting for the 1953 show, 
and plans now are under way to 
make this exhibit “the most un- 
usual of its type ever held here.” 
The original auto show was held 
in the old City Convention hall 
in March, 1903. 

Virtually all car manufacturers 
have promised to send special dis- 
plays, and association members are 
seeking to produce a show that will 
reflect and portray in every respect 


AMA’s Richards 
To Address N. J. 
Parley This Week 


NEWARK, N. J.—The New Jer- 
sey Automotive Trade Assn. has 
announced that it has completed 
its program for the 34th annual 
convention to be held Sept. 25-26 at 
the Traymore hotel in Atlantic City. 

General Committee Chairman 
Hopwood Mullen states that the 
following speakers are scheduled to 
appear at the convention: 

Karl M. Richards, of the Auto- 
mobile Manufacturers Assn., who 
will discuss “A Crystal Ball Look 
at Our Business;” C. P. Williams, 
national service authority; New 
Jersey Highway Commissioner R. 
J. Abbott; Guy B. Arthur jr., spe- 
cialist on dealer problems, and sev- 
eral others. 

Committee chairmen for the con- 
vention include: T. Irving Johnston, 
reception; James B. Firmin, reso- 
lutions; William J. Krause, speak- 
ers; Thomas B. McGuire, meetings; 





John H. Gardner jr., banquet; O. ie 


P. Henneberger, activities; James 
R. Boyle, ladies; Courtenay S. 
Whitman jr., prizes; George F. 
Steinhardt, publicity, and George 
G. Downes, membership. 





3 Incorporate in Ohio 
Youngstown Motor Mart, 1508 Lo- 
gan Ave., Youngstown, O., has been 
incorporated by Myron E. Reinman, 
David. S. Edwards and Therese 
Keffer. 





the importance of the automobile 
industry in the community. 

Harold A. Martyr, association 
president, has appointed George C. 
Ostendorf as general chairman of 
the show. 

Ostendorf is a director of the as- 
sociation and executive vice-presi- 
dent and general manager of 
Ostendorf Motor Car Corp. A 
former president of the dealer 
group, he was general chairman of 
the 1937 and 1939 auto shows. 

His father, George Ostendorf, 
was one of the pioneer automo- 
bile dealers in Buffalo and was 
president of the association when 
it held its 10th show in 1913. 

Committee members who will as- 
sist Ostendorf are: Martyr, honor- 
ary chairman; P. J. Hunt sr. and 
Walter A. Arenz, entertainment 
committee; Thomas C. Grisewood 
and John D. Taggart, program; 
Lawrence E. Read and Chester J. 
Brost, advertising and publicity; 
John D. Taggart, Frank L. Bumpus 
jr. and Thomas C. Grisewood, ad- 
missions; Herbert S. Nielsen and 
E. D. Aschbacher, allied exhibits; 
Ralph A, Young and Henry W. 
Cohn, decorations; Chester G. 
Daetsch and Chester J. Brost, spe- 
cial events, and Ralph A. Young, 
John H. Erhart and Harold G. Car- 
vin, special displays. 

Marjorie M. Baker, executive sec- 
retary of the association, will be 
show manager. 





other resolution passed by the con- 
vention. This one called on NADA 
to expand efforts to win from man- 
ufacturers acceptance of a 15-point 
program for contractual improve- 
ments. The program was first 
adopted by NADA directors in De- 
cember, 1951. 

The New Yorkers voted support 
of a legislative proposal for man- 
datory and periodic vehicle in- 
spections by state-licensed, pri- 
vately-operated stations. 

New NYSADA president is Wil- 
liam E. Frame (Chevrolet), of 
Mineola, L. I. upped from vice- 
president. He is now NADA direc- 
tor for metropolitan New York. 

Other new state officers are: S. J. 
Reynolds (Ford), Syracuse, first 
vice - president; Fred E. Mason 
(Dodge-Plymouth), Malone, second 
vice-president; Ben F. Curry (Chev- 
rolet), New York, third vice-presi- 

dent; R. Harold Craig (Dodge- 
Plymouth), Albany, treasurer; Wil- 
liam G. Herpich (Hudson), Ro- 
chester, assistant treasurer, and 
Ralph W. Austin (Dodge), James- 
town, secretary. 

Outgoing President Albert Rich- 
ard (Chevrolet), Poughkeepsie, was 
elected a life director. 

Highway safety awards spon- 
sored by NADA and the Inter- 
Industry Highway Safety Com- 
mittee were presented to 151 
members for lending 192 cars 
worth $380,000 to make possible 
driver-training for 30,000 high 
school students during 1952. 

Climaxing the three-day session 
was disclosure that Clellan S. For- 
sythe (Dodge-Plymouth), Syracuse, 
was elected “dealer of the year” by 
vote of the association’s entire 

2,046 membership, a result of his 
initiating ‘“get-out-the-vote” cam- 
paigns in Syracuse and Onondaga 
county, which earned national 
recognition, such as in Newsweek 
magazine and the Congressional 
Record. The state association ex- 
panded Forsythe’s drive in 1951, 
and the 1952 continuation includes 
mailings by dealers to customers, 
exceeding 1951’s 250,000 messages. 

The Office of Price Stabilization 
was blasted in a protesting resolu- 
tion applauded by a convention 
speaker, U. S. Sen. Irving M. Ives, 
New York Republican, who praised 
dealers’ public-service programs 
and lashed the Truman administra- 
tion’s “utter incapacity” to control 
the American economy. 

The resolution attacked OPS’s 
demand to 1,433 dealers to submit 
data from their records, which OPS 
would use to fight a test case 

(See NEW YORK, Page 41, Col. 3) 





Pa. Dealers Due 
To Convene Oct. 10 


HARRISBURG, Pa. — Business 
sessions of the annual convention 
of the Pennsylvania Automotive 
Assn. will open at 9:30 a. m. Oct. 
10, it was pointed out last week by 
Claude S. Klugh, manager. 

It was incorrectly reported in the 
Sept. 15 issue that the convention 
would open Oct. 9. Registrations 
and the show start on that day, at 
1:30 p. m. and 8:30 p. m., respec- 
tively. 








Colorado Assn. Gavel Changes Hands— 


Forrest S. Knox (extreme left), regional vice-president of the Colorado Automobile 
Dealers Assn., looks on as retiring President Garold Gray turns over the gavel to 


newly elected President Wayne V. Orr. 


Standing between the two presidents is 


Thomas Braden, manager. At right is Vern McCallister, new secretary of the association. 
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The Battle of the Quiz 


|. pene may still win, lose or draw on the battle with OPS 
over whether 1,435 dealers will have to fill out lengthy 
questionnaires regarding their business as a result of a Utah 
test case. 


But win, lose or draw, an important point was made by 
J. Saxton Lloyd, NADA president, when he said: 


“From this moment on, NADA is going to bend every 
effort to see that this foolishness stops.” 


What he referred to was the endless trouble OPS and 
other government agencies put business to — most of which 
does no one any good. 


This Utah interrogation case is bad enough in itself, but 
it is just one of many. 


And when you stop to think of it, dealers and the general 
public are paying for it twice. First of all, it results in higher 
business costs to compile and keep records for OPS — and 
higher business costs result in higher consumer prices. 


In addition, all of us as taxpayers must pay the cost of 
OPS getting up the forms, compiling and interpreting the 
information and fighting the legal battles involved. 

And after it is all done, will it save anyone a thin dime? 
We agree with Lloyd; it is foolishness, indeed. 


Date with Destiny 


UST a little reminder. This is Sept. 22. There are just 36 
more days before our date with destiny in the little booth 
with the drop blind. 


Many of us take this very seriously. We have the best of 
intentions to see that we do all we can to get as large an 
expression of the public will as possible in this fateful 
election. 

The importance of this election to businessmen is tre- 
mendous. It will set the stage on which they must operate 
for at least four years — and perhaps longer. 

Have you got your plans under way? Are you doing all 
you can to get out the vote? 

Remember. Just 36 days in which to turn good intentions 
into good or poor results. 


in Newsweek. 
* + * 


True Today, Too 


“It has been found by ex- 
perience that limitation in the 
price of commodities is not 
only ineffective for the pur- 
pose proposed, but likewise 
productive of very evil con- 
sequences, to the great detri- 
ment of the public service and 
the grievous oppression of in- 
dividuals.”—Resolution by Con- 
tinental Congress in 1788. 

* * a 


On the Way 


“Perhaps not tomorrow, but 
maybe the day after, the ships 
will sail, the craft will fly and 
there will be a fission-powered 
society of less work, more 
leisure.”—Ho.ipay. 

+ * * 


“The best place to find a 
helping hand is at the end of 
your own arm.”—E.Mer L&TER- 
MAN. 

+ * * 
“The salesman should not be 
ashamed of his calling, but 
rather of his not calling.”—Best’s 


AFTER OVERCOMING 
EVERYTHING THESE 
GUYS DID IN 1952, 
MOUNT EVEREST 
WOULD BE ACINCH 
FOR THEM: - 








Insurance News. 
+ * * 

“We (British) just don’t jump 
into things. That’s why we 
don’t need what you call (au- 
tomobile) ‘bumpers.’” — Auis- 
TAR McCuean, British Travel 
Agent. 


/\/ MICHIGAN, 
*OR /NSTANCE , 
AYS AMA 


* * * 


“Great growth of research 
promises new products, proc- 
esses, methods and equipment 
. . Survey of 125 manufacturers $2 













shows nearly half have expand- | 
ed research considerable in past | 





five years.”—Nation’s Business. 
* * * 


Letterbox 








Devilish Campaign 
“Domestic enemies have been 
attacking us through a devil- 
ish campaign to destroy self- 
reliance by offering something 
for nothing.”—Wm. J. Grede, 
president, National Mfrs. Assn. 


* * * 





‘For Cleaner Cars .... . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


y) 








Ignoramuses? 


“Liberal education in the 
United States has committed 
suicide as the nation’s schools 
Place an absurd emphasis on 
vocations. It is entirely possible 
for a man to graduate from one 
of these institutions at the age 
of 22 without being able to read 
and write or having any ac- 
quaintance with the tradition in 
which he is living.’—Dr. Robert 
M. Hutchins, an associate direc- 
tor of the Ford Foundation. 

* +. - 
Money and Europe Again 

“The United States is spend- 
ing too much money in Eu- 

rope. I’m primarily thinking 
of our giveaway program and 
our policy of scattering money 
widely in every direction, 
money which we do not have, 
which we’ve had to borrow 
ourselves to scatter.”—Senator 
Homer Capehart. 
*” * £ 
Woman driver, explaining 
why she parked near a@ hy- 
drant: “I had a dog in the 
car.”—People Today. 


‘Sanitizing’ 

Your August 25 issue ran an ar- 
ticle on a sanitizing process used 
by Jack Lynch, Chrysler-Plymouth 
dealer in New York. It has the 
trade name “Sanitizing.” 

Please advise the name of the 
firm which supplies the equipment 
and material for this process. — 
GLENN H. Crump, Bannock Mtr. Co. 
(Cadillac-Plymouth), Pocatello, Id. 

Eprror’s Note: Jack Lynch, Inc., 
3320 Broadway, New York City. 
7” 


* * 


Old-Car Buyers 

I have been told that some an- 
tique car buyers pay a premium 
price for any car in good condition 
after 25 years of use. 

Can you supply the names of any 
of the buyers?—G. W. Kenrer, 1030 
Hepburn St., Williamsport, Pa. 

Eprror’s Note: Does any reader 
know? 
7 +. * 
Demonstrator Tax 

Within the past sixty days, you 
published an article concerning tax 
deductions on demonstrators. We 














10 Years Ago... 


The Big Story 


President Roosevelt announced that a nationwide gasoline ratior.ing 
program and a 35-mile-per-hour speed limit will be put into effect as 
soon as possible. The measure was recommended by the Baruch 
rubber committee for the conservation of tires. It was estimated that 
the 35-mile-per-hour limit would increase the lifé of tires by 40 
percent . .. The committee also recommended a seven-point program 
to increase the production of synthetic rubber . . . ODT took over 
control of the nation’s 5,000,000 trucks, buses and taxicabs. Such 
vehicles will now carry a certificate of war necessity which will 
control mileage and loads, and purchases of tires, tubes and parts. 

—From the files of Automotive News. 














have lost the identity of this par- 
ticular issue, and would greatly ap- 
preciate knowing the date and 
page number.—W. T. Hoppe, presi- 
dent, Hoppe Motors, Inc. (Chrysler- 
Plymouth), Charlotte, N. C. 

Epiror’s Note: Automotive 
Washington column, July 28 is- 
sue, page 14. 

7 + 
Training Program 

An article in one of your recent 
papers referred to the sales train- 
ing program of Lander Motors, At- 
lanta. It mentioned that the pro- 
gram was described in detail in 
Fortune magazine. 

How may I get a back issue of 
Fortune? —Gaston DiBe.tio, Eg- 
gertsville, N. Y. 

Epitor’s Note: Write the edito- 
rial office, Fortune Magazine, 9 
Rockefeller Plaza, New York 
City. 


x * 7 


Cars & Minors 


A recent issue of AUTOMOTIVE 
News featured an informative ar- 
ticle dealing with the consequences 
of selling a new or used car to 


minors. We _ would _ appreciate 
knowing the date of this particular 
issue. — JOHN RosemMurcy, Rose- 


murgy Motors, Inc. (Ford), Wau- 
sau, Wis. 
Epiror’s Note: Court Decisions 
column, Aug. 18 issue. 
* x * 
Paging Mr. Moffitt 

I am writing in answer to the 
request of George A. Moffitt, New 
York City, appearing in your Sept. 
8 Letterbox. 

I have pictures of the Jordan 
Playboy, Windsor-White Prince and 
Reo Royal in my collection, and am 
willing to loan them to Mr. Moffitt 
at a nominal cost.— A. C. DeWnms, 
New London, Conn. 
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Kentucky Dealers Get Advice for 


"DO oo - 





‘Management’ Market Forecast 


CUMBERLAND FALLS, Ky. 
Auto dealers will face a middle- 
ground “management” market in 
1953—not a buyers’ or sellers’ mar- 
ket—Herbert M. Gould, general 
manager of the Motors Holding di- 
vision of General Motors, declared 
last week at the sixth annual con- 
vention of the Kentucky Automo- 
bile Dealers Assn. 

“I think we will be in a mar- 
ket,” Gould said, “in which the 
efficiency of management will 
prove the key to success or fail- 
ure. In other words, a normal 

market under any free-enterprise 
system — a typically American 
market.” 

Other speakers in a high-powered 
convention lineup reviewed dealer 
relationships with customers, fac- 
tory, employes and government; 
dealer business management, and 

state and federal regulations and 
trends. 

NADA Legislative Counselor 
Charles F. Farrington termed the 

Kentucky meeting productive of 
more useful dealer material than 
any state program he had seen 
to date. 

Joseph E. O’Daniel, Evansville 
(Ind.) Oldsmobile dealer, spoke on 
dealer-customer relations. He em- 
phasized the position of auto deal- 
ers in the public eye, and the im- 





portance of developing and main- 


taining better understanding and 
mutual respect, so that future 
NADA surveys will show that more 
than 24 percent of the public feels 
that auto dealers are good busi- 
nessmen. 

Dealer-factory relations was the 
province of Fred M. Sutter, Colum- 
bus (Ind.) Dodge-Plymouth dealer. 
Sutter predicted that the time is 
near when quotas will replace allot- 
ments, and when dealers may be 
confronted by quotas higher than 
the entire car-buying capacity of 
their areas. 

In such cases, Sutter suggested, 
a dealer must work with other deal- 
ers in his community to compile 
overall figures on area capacity. If 
dealers can’t convince their zone 
managers of quota inequities, they 
must go over their heads to put 
their picture in focus for the com- 
pany, he said. 

Turner A. Summers, NADA di- 


Dealer Tucker Killed 


In Crash During Parley 

KNOXVILLE, Tenn.—M. L. Tuck- 
er, Harlan (Ky.) Ford dealer, was 
killed near here when the car in 
which he was riding skidded and 
crashed. 

He had been attending the Ken- 
tucky Automobile Dealers Assn. 
convention at Cumberland Falls 
State Park, Ky. 











MILWAUKEE. — The future of 
the auto industry depends on ade- 
quate arteries of transportation and 
dealers should take an active inter- 
est in what is being proposed or 
what is needed in their communi- 
ties, J. Saxton Lloyd, NADA presi- 
dent, told the Wisconsin Automo- 
tive Trade Assn. at its annual con- 
vention here last week. Some 800 
persons were registered for the 
conclave. 

Erwin G. Deising was elected 
president of the association, and 
fellow officers for the ensuing 
year include Otto A. Sherry, first 

vice-president; Paul H. Schmidt, 
second vice-president; Louis 
Milan, executive vice-president, 
and Clifford Erickson, secretary- 
treasurer. 

All directors were reelected, and 
Henry Seidell, of Merrill, was added 
as director at large. 

“We expect to see a record high 
in auto registrations this year, 

which means that good roads are 
of vital concern to all of us,” Lloyd 
declared. “There are too many 
streets and highways unsuitable 
for today’s transportation.” 

Other speakers and their sub- 
jects included Clarence Greiber, 
director of the Wisconsin voca- 
tional department, “A Real Me- 
chanics’ Problem”; Melvin Larsen, 
motor vehicle department deputy 
commissioner, “Dealer Do’s and 
Don’ts”; Edward Payton, motor in- 
dustry consultant, “Playing for 








New Nash Dealership— 


Executives of Wright and Howard Nash, 


new dealership at San Pedro, Calif., are 
shown inspecting the die cast grille of a 
1952 Statesman in their newly opened 
showroom. Left to right are: D. A. Wright 
and H. W. Howard, co-owners of the deal- 
ership; Ed Ahrens, sales manager, and 





W. V. Lee, Nash district manager. 


Deising Elected in Wis. 


Lloyd Implores Dealers to Take Interest 
In Community Needs, Highways 


Keeps,” and James L. Brakefield, of 
Birmingham, Ala., “Is It Worth 
Saving?” 

Because the recent steel strike 
had little effect on farmers, the 
demand for cars in smaller com- 
munities has been continuing 
stronger than in the larger cities, 
association members said. 

Easing of controls, they asserted, 
also did not appear to affect sales 
of new cars in the smaller towns 
“because many of the farmers are 
still buying for cash.” 

Business sessions at the parley 
were devoted to wage and hour 
laws, price controls, dealer and 
motor-car laws, and _ association 
services being offered to the state 
dealers. 


NPA to Abandon 
Truck-Trailer 


Pegs on Jan. 7 


WASHINGTON. — Effective with 
the first quarter of 1953, unit con- 
trols over production of truck-trail- 
ers will be discontinued, the Na- 
tional Production Authority told 
the industry's advisory committee 
at a meeting here. 

Approximately 200 manufacturers 
of truck-trailers of all types were 
represented at the meeting. 

NPA recently issued Direction 18 
to CMP Regulation 1 permitting 
automatic self-authorization for the 
procurement of not more than 500 
tons of carbon steel per quarter. 
About 170 truck-trailer manufactur- 
ers thus are eligible to use this self- 
certification procedure. For that 
reason, NPA eliminated unit con- 
trol to assure all companies equi- 
table treatment, an agency spokes- 
man said. 

The industry’s authorized level of 
production in the third and fourth 
quarters of 1952, as approved bv the 
Defense Transport Administration, 
was fixed at 14,500 civilian units 
and 1,500 units for claimant agen- 
cies. NPA officials, however, do not 
expect that elimination of unit con- 
trols will mean much greater pro- 
duction starting in the first quar- 
ter. 

The committee was advised that 
a recent DTA survey, covering 2,829 
truck-trailer operators whose ve- 
hicles total 20 percent of trailers in 
operation, disclosed that those op- 
erators will need 6,316 units as re- 
placements and additions to their 
fleets in the first half of 1953. Us- 
ing the figures percentage-wise, 
DTA estimated the nation’s trailer 
operators during the first § six 
months of next year will require 
32,624 units, including replacements 
and additions. 








rector who was KADA president 
from 1941 through 1944, tackled 
dealer-employe relations. He is a 
Louisville Ford dealer. 

Summers said at least one survey 
shows that higher wages rank no 
better than sixth on employes’ 
“want” lists. Ahead of wages come 
job security, comfortable working 
conditions, good working compan- 
ions, good boss and opportunity for 
advancement, he said, and after 
good pay come good hours and 
recognition for good work. 

“If your personnel is right, then 
a thousand to one, your business is 
right,” Summers said, “because if 
you have good employe relations, 
you are almost sure to have good 
customer relations.” 

Ernest Burwell, Spartanburg (S. 
C.) Chevrolet dealer, discussed deal- 
er business management. He point- 
ed to a steady profit decline in the 
past four years. 

Burwell quoted page one stories 
of Automotive News from the 
past few months, showing that 
many dealers didn’t even realize 
they were losing money until it 
was called to their attention. 
These stories, he said, had aided 
materially in Washington, where 
auto dealers had been considered 
in the “fat cat” bracket. 

Key to survival in the aftermath 
of the postwar boom, he indicated, 
was planning. 

“Plan your operations,” he said. 
“Forecast the volume of business 
you can do, in every department. 
Know where you’re going before 
you start. It’s too late to control 
or manage anything that has al- 
ready happened.” 

Walter J. Wilkins, Cadillac-Olds- 
mobile dealer from Norfolk, Va., 
reviewed good government rela- 
tions, a program that must start 
with the dealer in the field, he said 
—not the NADA staff in Washing- 
ton. 

Wilkins insisted that, although 
the NADA national affairs com- 

mittee had been doing a good 
job, its influence came from those 
it represented—an influence un- 
dercut to a considerable extent 
by dealer failure to read associa- 
tion bulletins and comply with 
requests for area information, vi- 
tal to success of NADA surveys. 

Participating on the forum panel 
were KADA Vice-President Charles 
B. Wilson, Paducah, moderator; 
Walter Kallbrier, Lauisville, OPS; 
Ben F. Robertson, supervisor, Of- 
fice of Wage Stabilization, Louis- 
ville; H. Clyde Reeves, Frankfort, 
Kentucky revenue commissioner; 
John P. Mallett, Kentucky insur- 
ance department; John M. Kin- 
naird, Frankfort, Kentucky motor 
transport commissioner, and 
Charles C. Oldham, state police 
commissioner. 





Hull-Dobbs Buys Deal 


BIRMINGHAM, Ala. — Hull- 
Dobbs, operating a chain of Ford 
dealerships, has bought the busi- 
ness of Hanna Motor Co. here. 





Used-Car Bulletin from Detroit... 





Sept. 17 
(Plenty of clean cars offered. Sold 
76 units out of 114 offerings.) 


BUICK — ’'51 RM 4-dr., $2,100*. ‘50 
Special 4-dr., $1,375. ‘49 RM 4-dr., 
$1,300; 2-dr., $1,215*, $1,170. "47 
Special 2-dr., $400. 

CADILLAC—’'50 (62) 4-dr., $2,800*. 

CHEVROLET — ’52 Bel-Air, $2,285*, 
$2,175; Special 2-dr., $1,295. ‘50 SL 
Deluxe 2-dr., $1,285*, $1,080, $1,180. 
‘48 FL Special 4-dr., $700. ‘46 SM 
2-dr., 2 at $485. 

CHRYSLER — '51 Windsor 4-dr., $1, 
910*. °50 Imperial 4-dr., $1,675*. 


DeSOTO—’51 Sportsman, $ 
Deluxe 4-dr., $1,330*. 
4-dr., $1,210. 

DODGE — ‘52 Diplomat, 
Coronet 4-dr., $1,610*. 
4-dr., $1,420*. '48 Custom 4-dr., 
’46 Custom 4-dr., $475. 

FORD—'52 Victoria, $2,260*; 
(8) 2-dr., $2,130*, $2,020. 
tom (8) 4-dr., $1,255; 2-dr. 
49 Deluxe (6) 2-dr., 
coupe, $800, $855; 4-dr., 
SD (8) conv., $665; 4-dr., 

HUDSON — '50 Commodore (8) ‘4- dr., 
$1,150. °49 Super (6) 4-dr., $840. 

KAISER—’51 4-dr., $1,255*; Henry J 
(6) 2-dr., $865. °48 4-dr., $450. ‘47 
4-dr., $3 55. 

MERCURY—’50 2-dr., $1,340, $1,395; 

"49 club coupe, $1,025; 


‘49 Custom 


$2,290*. ‘51 
"50 Coronet 
$800. 


Custom 


NASH—’51 Statesman 2-dr., $1,225. '50 
Rambler conv., $930. 


OLDSMOBILE—'52 (98) Holiday, $2,- 


840*; Super (88) Holiday, $2,660*; 
conv., $2,620*. ‘51 (88) 2-dr., $1,- 
825*. ’50 (S88) 2-dr., $1,400*, $1,- 
440*. ‘49 (76) 4- ae $1,035, $1, 120. 


'48 (78) 2-dr., $600 

PONTIAC—’52 Catalina, $2,625*. ’51 
SL (8) 4-dr., $1,775. °49 Chieftain 
(8) 2-dr., $1,245. °48 SL (6) club 
coupe, $845. °46 Torpedo (6) 2-dr., 











Latest Auetion Prices 


(Aptce Aute Auction. Sale every Wednesday.) 





*Indicates automatic transmission or overdrive. 
Other Auction reports are on Pages 24, 25, 38 


Sept. 10 
(Sale very fast, with plenty of 
good, clean cars, Sold 57 out of 90 
cars offered.) 


BUICK—’52 Special 4-dr., $2,500". ‘50 
RM 4-dr., $1,645*, $1,430; Rm Rivi- 
era, $1,840*. ‘'47 2-dr., $735. 

CADILLAC—’50 Series 60 4-dr., §$2.- 
900°. 

CHEVROLET—’50 2-dr., $1,275*. ‘49 
2-dr., $865. °47 2-dr., $650. '46 2-dr., 
$475. 

CHRYSLER — '52 NY 4-dr., $2,175*; 
club coupe, $2,580. ‘51 NY 4-dr., 
$2,020. '50 Royal 4-dr., $1,590. °46 
4-dr., $550. 

DeSOTO—’51 4-dr., $1,525. 

—— 48 4-dr., $575. '47 club coupe, 


$67 
FRAZER—'48 4-dr., $430. 
FORD—’52 Victoria, $2,385*. ’51 conv., 


$1,575. °50 2-dr., $1,225, $1,205; 
6-cyl. 2-dr., $1, 145. °49 4-dr., $935 
2-dr., $890. °46 club coupe, $505. 

HUDSON — ’52 Hornet 4-dr., $2,430* 
club coupe, $2,375. ‘51 Hornet 4-dr., 
$1,425 

KAISER—’51 2- dr., $1,500*. '49 4-dr., 
$675. °48 4-dr. '$3 . 

MERCURY—’49 2-dr., $1,110. '48 conv., 
$765. °46 4-dr. 


500, 

NASH—’49 4-dr., $870. 
$450. °46 4-dr., $325. 

OLDSMOBILE—’50 (98) 2-dr., $1,635*, 


’47 club coupe, 


$1,500; (88) 2-dr., $1,490*. °49 (88) 
2-dr., $1,250*. °47 (76) 2-dr., $675*; 
(98) 4-dr., $570*. 
PACKARD—’47 4-dr., $500. 
PLYMOUTH—’'49 conv., $1,055. 
PONTIAC—’51 2-dr., $1,840*, $1,600; 
4-dr., $1,715. °48 2-dr., $920*. ‘46 
2-dr., $445, $400. 
STUDEBAKER—’50 conv., $1,055. ‘48 


club coupe, $705. 
WILLYS-OVERLAND-—-’'52 Aero 2-dr., 
$1,500. 








Maine Dealers Seek Relief 
From Tax Multiplication 


ROCKLAND, Me. — Maine auto 
dealers plan to ask the next state 
legislature for a “differential” sales- 
tax provision to eliminate paying 
repeated 2 percent sales tax on the 
same items before completion of a 
deal involving a tradein. 

Barnett I. Shur, legislative 
counsel for the Maine Automo- 
bile Dealers Assn., will steer the 
committee appointed at the 
eighth MADA annual convention 
held here last week. 

Lawrence Miller, Rockland, elec- 
ted by the board of directors, will 
serve as president for the next 
year. Serving with him will be 
Stanley Brewer, Caribou, first vice- 
president; Henry Strout, Bangor, 
second vice-president; H. R. 
Brooks, Bath, treasurer; and Wil- 
liam V. Hood, Auburn, manager 
and clerk. 

Elected to the board of directors 
were Charles F. Chase, Bangor; 
John Carman, Skowhegan; Dewey 
W. Corey, Portland; Dennis L. 
Cleaves, Dexter, and Elias A. 
Joseph, Waterville. 

Alan G. Rude, sales vice-presi- 
dent of Universal C.LT. Credit 
Corp., reviewed “The Problems of 





Stevens Builds Sports Car— 

The Excalibur J, an American-built sports car, was designed by Brooks Stevens, Mil- 
waukee industrial designer, and his associate, Charles Cowdin jr. Said to have a top 
speed of about 120 miles per hour, it was entered in the Janesville (Wis.) airport 
race. Two similar cars are planoed. The first completed car is built on the 100-inch 


dad hb ik 








dw of the Henry J, manufactured by Kaiser-Frazer, to which Stevens 
is a consultant. It has a hand-hammered aluminum body. A Willys six-cylinder F-head 
engine, developing 100 horsepower, was used in the first car. Willys and Alfa- 
Romeo (Italian) engines will be used in the other two, the Italian make for compara- 
tive purposes. Stevens says that the car is experimental and that no definite arrange- 
ments have been made to put it into production. 





Business from the Dealers’ Point 
of View.” 

He emphasized that unsettled 
conditions require extra effort 
and quality of management today. 
Dealers must develop their in- 
stallment-sales market, control of 
credit and service, he said. 

“The general economic picture of 
the country today makes it difficult 
to plan a sound program,” Rude 
declared. “Continuous government 
interference attempts to supersede 
the law of supply and demand. 
There is only one answer: Produce 
more, distribute more, sell cheaper. 
No Washington economist can 
change these basic principles. 

“Direct and indirect taxes in a 
$2,000 car today are about $650, 
making it manifestly impossible to 
put on the market the $1,000 car 
wanted by the public. It is al- 
ready late to take a firm stand 
on socialization by the federal gov- 
ernment, but basically there is 
nothing wrong with our country. 

“Be sure you vote in November,” 
he urged, “and express your 
choice.” 


Philadelphia Slates 
PAR Conference 


PHILADELPHIA.—Improvement 
of the streets and highways of 
greater Philadelphia will be out- 
lined at a luncheon meeting in the 
Bellevue-Stratford hotel Thursday 
(Sept. 25). 

Robert S. Wilson, vice-president 
of Goodyear Tire and Rubber, will 
deliver the principal address. His 
presentation, “Wanted — Another 
Bong from the Liberty Bell,” will 
spell out the economic advantages 
of adequate streets and roads and 
explain how the PAR movement is 
designed to get action on highway 
improvement wherever needed. 








Michigan Senate Rivals 


Face Economic Club 
DETROIT.—Another heated polit- 
ical debate is on tap at noon today 
(Sept. 22) before the weekly meet- 
ing of the Economic Club of De- 
troit. U. S. Senator Blair Moody. 
Michigan Democrat, will square off 
against his Republican opponent, 
Rep. Charles E. Potter. 
Michigan’s two gubernatorial can- 
didates, Democratic Gov. G. Men- 
nen Williams and Republican Sec- 
retary of State Fred M. Alger jr., 
opened the club’s season last week 
with a verbal duel. The luncheon 
speaker next Monday (Sept. 29) 
will be Gov. Len Jordan, of Idaho. 
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this 1s our country... 





... take me out to the ball game 


e For Americans everywhere there is no thrill like being 
there when the ump yells, ‘Play Ball!” 


e For that half of the nation’s families who live in the 
Country-Side* market, this thrill is most likely to come at a 
minor league or sand lot game. But these families, farm and 
non-farm, are anything but minor league prospects for 
automotive advertisers. The Country-Side market is Amer- 
ica’s biggest automotive market. Our business is helping 
you be ¢here with your sales messages. 


e Knowing and understanding the desires and interests of 
Country-Side families and their importance to advertisers, 
we developed the Country-Side unit—a two magazine pack- 
age—which already has attained a primary circulation in 
excess of 4 million. 

e We publish FARM JouRNAL, the largest and most success- 
ful farm magazine in America, recognized by automotive 
advertisers as a prime instrument for reaching and influenc- 
ing farm families. 

e To reach and sell the big non-farm side of the Country- 
Side market, we publish PATHFINDER—the magazine chat 
brings news and views on products and people, business and 
government, to a country-wide audience of Country-Side 


families. PATHFINDER, the No. 1 news magazine in your 
No. 1 market, reaches and sells the newsminded families 
other news magazines miss. 


e Like the people of the Country-Side market, farm and 
non-farm, PATHFINDER and FARM JOURNAL belong side-by- 
side. Now you can buy them as a 4-million package-buy 
at a package price—the Country-Side Unit—the most power- 
ful sales approach we know of for reaching and selling 
America’s greatest automotive market. 


* The 19 million families, more than 
half the people of America, who live 
in trade centers of less than 10,000 
population, in crossroads villages, down 
country lanes and on farms. 


| Farm Journal 


Farm Journal, Inc. 


Washington Square, 
Phila. 5, Pa. 
GRAHAM PATTERSON, Publisher 


| Amerivn’s ty 





e Enlargements (202 x 16 inches) of the above picture, suit- 
able for framing, are available postpaid at 50 cents each. 
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Motorists Can Expect 
Gains in Roadability 





Epitor’s Note: This is another article in a series on an engineer’s 


conception of the car of tomorrow. 


lp hecummatanregs automobile engineers say much-needed 
improvement can be designed into today’s passenger car 
designs, particularly with respect to roadability or handling 
on the highway while making a turn. Most of the changes 
to come in spring suspensions will be made to provide in- 


creased safety. The car | Cra cn 


do what the driver wants it 
to do. When a car is put into 
a turn, it rolls due to centrifugal 
force. If the wheels and rear axle 
are properly mounted and the car 
has a certain type suspension, the 
tendency of the car to drift will be 
“steered out” in the rear. 

If these steps are properly 
taken, it is argued, there will be 
no yowling of tires even when 


speeds. This condition will hold, 
some engineers predict, even up 
to the point of slipping the tires. 
Yowling of the tires often occurs 
today at speeds as low as 20 
miles per hour. 

In many of today’s cars, the out- 
side wheel becomes a frustrum of 
a cone with the cone center on the 
outside of the tire instead of on 
the inside. This is characteristic of 
the so-called wishbone type of sus- 








+ So 


Packard Plaque to Oregon Dealership— 





Barcus Sales and Service, Packard dealer in Rosberg, Ore., has received a plaque 
for outstanding achievement for the third consecutive year. There was a breakfast for 
all employes to celebrate the occasion. Shown above (from left) are: J. H. McCord, 
Packard's city manager in Portland; A. D. Hadley, district manager; O. R. Fritz, Paul 
Barcus and R. R. Parsons, partners in the dealership. 





sway bar minimizes but does not 
entirely control this tendency. 
* ok + 


Racers Different 


EVERAL of the foreign racing 
cars have trailing arm suspen- 





little roll out of the wheel at the 
top—only about one-fifth as much 
as our wishbone type suspension, 
according to engineers who favor 
the trailing arm suspension. On 
the rear, swinging axles or de Dion 
axles are used. These are designed 


accomplish about the same re- 
sult with regular axles and sem - 
ellyptic springs. In these cars the 


“|| forward end of the rear spring eye 
}|is much lower than the rear sprinz 
4 | eye. When, due to centrifugal force 


|either spring deflects the wheel on 
|that side, it moves forward and 
|“steers out” the drift of the tire. 

Cadillac is an example of this 
type design. 

The principle objection to torsion 
bar springing is the high cost of a 
proper spring mount, according to 
car experts. 

A very stiff bracket is required 
to take the torsional loads of the 
spring and this, together with other 
factors, increases the cost. 

* * * 


New Air Dry Lubricant 


Offered by Electrofilm 


NORTH HOLLYWOOD, Calif. — 
A new air dry lubricant, which may 
be sprayed or brushed on, is an- 
nounced by Electrofilm Corp., 7116 
Laurel Canyon Blvd. 








The company states that Lubond 
has excellent lubrication character- 
istics at temperatures from 70 de- 
"3 grees below zero to 300 degrees F. It 
may be applied to steel, iron, stain- 
less steel, lead foil, aluminum, 
brass, wood and cork, and is said 
to be resistant to hydraulic fluids, 
gasoline, lubricating oils and water. 

* * = 


Linde Announces Process 
For Coating Metals 


NEW YORK.—A new process 
which is said to increase the life of 
wearing parts has been announced 
by H. R. Morrison, manager of the 
industrial gases division, Linde Air 
Products Co. 

Morrison said that through the 
process, named flame-plating, thin 
coatings of such hard and high- 
melting-point materials as tung- 
sten carbide can be deposited on 
base metals to produce a surface 
which has properties equivalent to 
sintered tungsten carbide. 


Waddell Heads Up 
Nominating Group 


For Kansas Assn. 


TOPEKA, Kans.—Selection of the 
nominating committee for elections 
of officers and directors at the state 
convention of the Kansas Motor 
Car Dealers Assn. Sept. 26 at the 
Broadview hotel in Wichita has 
been announced by President Frank 
N. McDowell. 

Chairman is G. N. Waddell, 
Davis-Child Motor Co., Inc., Salina, 
and others include: 

District one — Willard Noller, 
Mosby-Mack Motor Co., Topeka; 
O. W. Leavel, Leavel Motor Co., 
Inc., Leavenworth. District two— 
O. W. Davis, Davis Motor Co., Inc., 
Kansas City; E. T. Gallagher, 
Buddy Gallagher Motors, Lawrence. 

District three—George Cashman, 
George Cashman Chevrolet Co., 
Ine., Coffeyville; A. L. Short, A. L. | 
Short Motor Co., Arkansas City. : 
District four—C. E. Olander, Fer- 


rounding curves at fairly high | pension, say the engineers. The'sions. On the turns, there is very to get what is called by engineers 














ELUXE 
$$ “A” TYPE 1 


ECTION SIGNALS 


Xe) 145 


CLA 
THE peer TYPE 1 DIR 
DIETZ CLASS eONALS 


DIREC f or 0 R | G | N A L E Q U | P M E N T guson-Olander, Wichita; Harry 
z ' Russell, Russell Motor Co., Inc., 
Exceed latest S.A.E. Specifications — State Approved Junction City. 
* Tested by Electrical Testing Laboratories, Inc. * District five — F. F. Swinson, 


Swinson Motor Co., Pratt; C. A. 
Burtis sr., Burtis Motor Co., Inc., 
Garden City, District six — Paul 
Swartz, Paul Swartz Motor Co., 
Salina; Ben F. Dreiling, Ben F. 
Dreiling, Inc., Hays. 


Single hollow stud mounting —no P - 
excessive vibration Gift to Science 
Pittsburgh Glass to Finance 


Mellon Studies 


PITTSBURGH.—Pittsburgh Plate 
Glass Co. will be the donor of a 
new multiple fellowship to be or- 
ganized this autumn at the Mellon ; 
institute here, according to Rich- 
ard B. Tucker, executive vice-presi- ‘ 
dent of the company. 

The research group will conduct ’ 
studies in areas of general interest 
to the company. Solid-state physics é 
and chemistry will be fields of in- 
vestigation, as well as _ surface 
chemistry and the chemistry of 
molten inorganic systems. ( 

The administrative fellow for the 
group is Dr. T. H. Davies, atomic 
scientist, 


Scientifically Designed Stimsonite Lenses 
§ L | M = 2%” in depth 
§ L E E K_ No openings to let in water and dirt 


STURDY 
PRACTICAL 
SWITCH 









Only one brass screw to service bulb 


No. 191 
ie eee or lens — round mounting 


No. 181 
SINGLE FACE 





No. 186 
DOUBLE FACE 


Burn-out proof, self-cancelling or 
Lower price model featuring Stimsonite Lenses, non-cancelling 
single hollow stud mounting, snap ring lens 
retainer. Available with burn-out proof, self- 


cancelling or non-cancelling Switches. 







As original equipment by leading 
Truck and Trailer manufacturers. 
Ask for specifications and prices 


R. E. DIETZ COMPANY © 225 WILKINSON ST. e SYRACUSE 1, N. Y. 


DIETZ 






ACCEPTED 









OVER A CENTURY OF LIGHTING 
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© King Features Syndicate 


Can you name these famous fathers? 


One of them founded a city—and reared 56 children! 


Another was the forebear of two great theatrical fam- 
ilies! Another was immortalized in the longest-running 
play in history! 


But did you recognize Brigham Young (the great 
Mormon leader)? John Drew (ancestor of the Drews 
and Barrymores)? Clarence Day (subject of Life With 
Father)? Or did you only know the popular papa at 
the bottom right? 


He’s Dagwood, of course! And he reared his kids in 
the comics! 


All America knows Dagwood and Blondie. And no 
wonder! Some 20 million readers meet them every 
week in PUCK, the only national comic weekly. Along 
with Maggie and Jiggs, Popeye and the rest, they belong 
to the world-famous cast that has had the longest run 
in the history of American entertainment. Some of its 
characters have “played” continuously for 30 to 50 years! 


Yes—PUCK’s personalities are famous, and so are 


PUCK ’s many advertisers. For instance ... Seven-Up 


_—6 years in PUCK! Eveready Batteries—7 years in 


PUCK! Gillette Blades — 17 years in PUCK! All top 
sellers in their field! 


Is yours a mass-consumption product, too? PUCK 
can help you meet the narrowing profit margin in 
today’s market—help give you higher volume sales at 
lower advertising cost. See PUCK’s presentation, 
“Money-Markets and Media” and get the whole story. 


Ask for a showing today. 











The Only NATIONAL Comic Weekly —A Hearst Publication 
63 Vesey St., N. Y., Hearst Bldg., Chicago, 1207 Hearst Bldg., San Francisco 
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Jackson Marks 40th Year at Firestone— 


Lee R. Jackson, president of Firestone Tire & Rubber, observed his 40th anniversary 


with the company recently and was presented by Harvey S. Firestone jr., chairman, | 


wiih a silver plate engraved with the signatures of his fellow members of the board. 
Shown during the presentation (left to right) are John J. Shea, vice-president; Jackson; 
H. H. Hollinger, treasurer; Harvey S. Firestone jr.; J. E. Trainer, production vice-presi- 
dent and Raymond C. Firestone, vice-president. Not shown were the other directors: 
Leonard K. Fire:tone, president of Firestone Tire & Rubber of California. Roger S. 
Fire:tone, president of Firestone Plastics, and Joseph Thomas secretary and general 
counsel. 


Editar Way -Y ORE ON 


THE ROAD TO BETTER 
POWER BRAKING! 


There's no need to be puzzled about the question of efficient 
power braking for any commercial vehicle. Where the 
preference is for a hydraulic system, Hydrovac, with over 
two and a half million installations, has proven itself the 
undisputed leader in its field. And for vehicles where air 
actuated brakes are the choice, the new Bendix Air-Pak 
air-hydraulic power braking unit is foremost in its field. 


Air-Pak, similar in design and principle to the Hydrovac, 
changes air pressure into hydraulic pressure by means of 
two direct connected pistons, thus combining all the well 
proven advantages of hydraulic brake action with an air 
brake system. 


Products of twenty-five years of practical braking experi- 
ence, these outstanding power braking systems offer 
faster, more positive and better controlled braking. And in 
both the vacuum and the air actuated units, brakes can be 
applied instantly by foot power alone—a safety factor of 
tremendous importance. Remember, regardless of size of 
vehicle or whether your preference is for vacuum or air 
actuated brakes, for the industry's finest power braking 
systems—specify Bendix* Hydrovac* or Bendix Air-Pak. 


‘PRes. v. s. PAT. OFF. 





BRAKING HEADQUARTERS for the AUTOMOTIVE INDUSTRY 


prooucts 


DIVISION ° SOUTH BEND 


Division, 72 Fitth 
Conadion Seles: Bendix- 
Lid, Windsor, Onterie, Conede 


BENDIX: 


Export Seles: Bendix 
Ave., New York 11, N.Y. « 
Eclipse of Canada, 
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‘Mexicans Set Up Separate Stock Division .. . 


Break for U.S. Cars in Big Race 


By Sam Sampson 
Staff Writer 


DETROIT. — Two divisions — one 
for stock cars, and another 
| sports cars and modified vehicles 
|will compete for separate prizes 
|during the Third Mexican Pan- 
| American Race, it was announced 
last week by Enrique Martin Mo- 
reno, director general of the 1952 
event. 

The race will be held Nov. 
19-23, the announcement said, and 
will start at Ciudad Cuauhtemoc 
(El Ocotal) at the southern-most 
border of Mexico, and will finish 
at Ciudad Juarez, on the Texas 
border. Distance of the race is 





for|for strictly stock cars, 
| authorities pointed out, American- | 





2,093 miles, and will be conducted 
in nine legs. 

With the separate classification 
the race 


made cars will have a fair chance 
to compete against each other dur- 
ing the five-day, open-road grind. 
Last year, when all classifications 
were thrown together, any stock 
U..S. car was placed at an unfair 
advantage in running against the 
more customized, high-speed 
foreign makes, or even against 
other U. S. car entries that were 
modified to the limit. 


As last year, the race will be run 
under the rules of the F.1A., inter- 
national sporting body, and licenses 





Bendix 


Products 


Division 





| 





for the race will be issued by ez 


ch 
national automobile club affiliated 
with the F.I.A. In the U. S., licen. es 


will be issued by the American 
Automobile Assn. contest board. 
The rules for the event state that 
cars entered in the “stock” categcry 
must be 1949s or newer and abso- 
lutely standard in series and cata- 
log. Factory options will be ac- 
cepted when they do not affect the 
engine itself or its accessories. Cars 
must be equipped with only one 
carburetor, and must be closed- 
body models without modifications 
such as special openings for ventil- 
ation. The announcement said 200 
entries will be permitted to start 
In addition, a provision is made 
that, in order for an automobile to 
be entered in the stock, it is neces- 
sary that at least 5,000 of that type 
of car is manufactured annually. 
The rules stress that this refers 
to the types, and not makes. 
“If, for instance, one make pro- 
duces within its different models 
5,000 units a year, but of the type 
of car proposed for entry less 
than 5,000 are made annually, this 
type of car is not permitted to 
enter the race,” it was stated. 
Moreno, in a letter to AUTOMOTIVE 
News, said that the rules would 
limit the competition in the stock 
ear division to cars of American 
manufacture. 


Drivers Get Break 

“We believe that in the stock 
category, the restrictions provided 
by Article 12, paragraph 4, will limit 
the field to cars of American manu- 
tacture, and that leaving aside the 
factor of individual skill, the 
chances of drivers will be very 
equal regardless of the makes of 
cars they drive.” 

The rules stated that for safety 
reasons, cars in the stock category 
are allowed to modify suspension 
and shock absorbers, modify 
brakes, remove muffler (but with- 
out any alteration to the exhaust 
manifold), use special rims and 
tires, install electric fuel pumps, 
and fit the body with a metallic 
bow inside for greater protection. 
However, tail pipes must end under 
the rear bumper. 

Grille and fenders must not be 
removed from the car, and the 
automobile must maintain all the 
internal and external character- 
istics it had when leaving the 
factory. Only the rear seat may 
be removed for carrying addi- 
tional gas tanks and spare parts. 

In the sports and modified divi- 
sion, all cars may be modified 
freely, may be either of closed or 
open body types, and of any cyl- 
inder displacement or horsepower. 
It is not necessary that the frame 
engine, cylinder block and _ body 
belong to the series and make of 
vehicle as listed in the manufac- 
turer’s catalog. 
100 Entries Allowed 

Compressor and super chargers 
are permitted. Bodies may be low- 
ered to suit the competitor, and 
reinforced inside in any way. Posi- 
tions for 100 such entries are avail- 
able. 

The only apparent restrictions 
on this type of entry is that the 
engine cannot be changed after 
the race has started, and that 
the headlights and electrical 


| equipment must be in perfect 


condition on every vehicle. 

A slight departure is allowed 
from last year in the rules govern- 
ing the driver and assistant. After 
the drivers names have _ been 
entered, it will be permissable to 


| change them by contacting the race 
authorities before Oct. 30. 


Prizes for the top performers 
were listed as follows: 

Stock car division — first place, 
$11,628; second place, $5,814; third 
place, $2,907; fourth place, $1,774, 
and fifth place, $1,162. 

In the sport and modified. divi- 
sion — first place, $17,442; second 
place, $11,628; third place, $6,977; 
fourth place, $4,651, and fifth place, 
$2,907. 





Goodyear to Operate 
New Atomic Plant 
WASHINGTON. — Goodyear 
Tire and Rubber Co. will operate 
the $1,219 million atomic exple- 
sives plant to be built in Pike 
county, O., it was announced 
late last week by the Atomic 
Energy Commission here. 
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| eadership 


that Hndures 


Automotive history records that in the 
past half-century over 1500 different makes 
of motor cars have found their way 
onto the nation’s streets and highways. 
Certainly, in the light of this knowledge, 
Cadillac’s leadership during these fifty 
years becomes all the more remarkable. In 
fact, nowhere else in the history of Amer- 


ican commerce has a single product held 





such a position of preeminence for so long 
a time in a field so competitive. Members 
of the Cadillac dealer organization should 
find this a source of great pride and satis- 
faction. For it is historic proof that Cadillac 
leadership is Jasting leadership—and it 
enables them to look to the future with a 
feeling of confidence and security that is 


without parallel in the motoring world. 





CADILLAC MOTOR CAR DIVISION 


GENERAL MOTORS CORPORATION 
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Cuba Output Improves 
Nickel Supply Outlook 


By William Ullman 


Washington Correspondent 


ta of the world’s largest producers of nickel is again in| 
full operation and is expected to increase the supply of 
that vital metal by at least 10 percent over pre-Korea levels, 
according to the General Services Administration. The plant 
is Nicaro, in Cuba. GSA Ad-®——— = 
ministrator Jess Larson said |the Senate Preparedness subcom- 
recent output indicates that | mittee warned that a “tragic and 


s s : | dangerous bottleneck” in the pro- 
the — ms promieens — | duction of jet aircraft engines was 
Ww, a War II It is owned b the | being threatened by a _ critical 
Us ak pebeehaly operated vr jg | Shortage of nickel. The committee 
located 450 miles east of Havana. urged that Ts oe 


The plant is operated by Nickel | ‘ 
Processing Co., owned jointly by| 44A Set for Jubilee 
HE motor car will give national | 


American and Cuban capital. The | 

American share, amounting to 60) politics and government admin- 

percent, is held by National Lead | istration considerable competition 

Co., a New York metallurgical firm.| in Washington this week when the 
Nicaro was shut down in 1947.| American Automobile Assn. holds 




















Sept. 23-25, the AAA will be com- | 
memorating a half-century of serv- 
ice, 

A caravan of some 200 Glidden 
tourists, driving ancient automo- 
biles loaded 
with pretty 
girls, will head 
a motor pag- 
eant, while 
many notables 
from motoring’s 
“Who’s Who” 
will address 
luncheon and 
dinner meet- 
ings. 

First-day meet- 
ing speaker will be Charles Ketter- 
ing, whose subject will be “Fifty 
Years of Progress in the Automo- 
bile Industry.” 

Paul Hoffman, former Stude- 
baker president and now executive | 
director of the Ford Foundation, is | 
scheduled for a speech, as is Dr. | 
Vannevar Bush, noted for his role 
in the development of the atomic 
bomb and now president of the| 


Carnegie Institution in Washington. 
+ a * 


William Ullman 


‘Automatic’ Drivers 
RECENT survey by the Amer- 


|less of whether the driving test is 





that, with a steadily increasing} 
number of automatic gearshift ve-| 


hicles using the highways, a few 


states are restricting operators to| 


driving only that type of vehicle if, | 
in obtaining their drivers’ licenses, 
they drove only with an automatic 


The eight states which restrict | 
to automatic gearshift operation | 
anyone not familiar with stand- | 
ard shift operation—without re- 
gard to physical handicap—are 
Arizona, Illinois, Florida, Wyom- 
ing, Maine, Alabama, Massachu- 
setts and Rhode Island. 

The District of Columbia and 27 
states have no restrictions, regard- 


taken in an automatic gearshift or 
standard shift vehicle. 


In Massachusetts, all applicants 





|demonstrating on an automatic 


shift vehicle are restricted to full) 
automatic drive only. Those demon- | 
strating on a semi-automatic shift, | 
such as Fluid Drive, are restricted 


shift. | 

Of the 19 states having some sort | 
| of restriction, it was found, 11 re-| 
| strict either principally or entirely | 
| because the operator has a physical | 
| disability or handicap, 


Founder at Outing— 


At an outing of the Massachusetts Mo. 
tor Car Co. of Boston, President Alvan T. 
Fuller jr. introduced to 125 of his associ- 
ates the founder of the company, former 
Gov. Alvan T. Fuller, who was awarded 
the first Dodge contract in the U. S. in 
1913, six months before the Dodge 
brothers built their first car. The outing 
was held at Wentworth-by-the-Sea, New- 
castle, N. H. 





to semi-automatic drive and full 
automatic drive vehicles. 
* * * 
35 Senate Seats Open 
ITH senatorial primaries con- 
cluded, both parties now have 


|named the men they will offer the 





~— 


Restoration started in 1951 after’ its golden jubilee meeting. During ican Assn. of Motor Vehicle 
—— . . . —___—— Fe —— —j|voters. There are 35 Senate seats 
to be filled—-32 for regular six-year 
terms and three for unexpired 
terms—one each in Connecticut, 
Nebraska and Kentucky. 

Of the 35 seats to the filled, 21 
are now held by Republicans and 
14 by Democrats. Of the 35, at 
least six are almost certain to 
remain Democratic and another 
six to be held by the GOP. Thus, 
the battleground for Senate con- 
trol lies with the remaining 23 
contests. 

Of these 23 seats, 16 are now in 
GOP hands, but to win Senate con- 
trol, as Gen. Dwight D. Eisenhower 
hopes, the Republicans must win a 
total of 19. That would divide the 
Senate 49 to 47. 

The 23 contests are 








in these 


states: Arizona, Connecticut (two 
seats open), Delaware, Indiana, 
Kentucky, Maryland, Massachu- } 
setts, Michigan, Minnesota, Mis- 


souri, Montana, Nevada, New Jer- 
sey, New Mexico, New York, Ohio, 
Pennsylvania, Utah, Washington, 
West Virginia, Wisconsin and 
Wyoming. 





* * * 


Worried About Aluminum 

OVERNMENT and industry 

officials are reported greatly 
| concerned over aluminum supplies 
| for the fourth quarter. This stems, 
| it is said, from power shortages in 
the Pacific northwest cutting do- 
| mestic production of aluminum con- 
siderably and Canada decreasing 
substantially exports of her metal 
to the U.S. this year. 

Meanwhile, the U. S. govern- 
ment, through the Mutual Secur- 
ity Agency, continues to finance 
much of the British government's 
aluminum purchases in Canada, 
despite reports from London that 
the supply position there is vastly 
improved. 

It is understood that the National 
| Production Authority has been 
| anxious to get hold of some alum- 
| inum for the government stockpile, 

but that such action probably will 
have to be deferred until next year 
while government and industry 
search for ways to augment the 
nation’s supply of this important 
| material. 


@ UNITY Sealed Beam SAFETYLIGHT 


The world’s leading Mirror Spotlight! 
Chromium plated ... rust proof. 


@ UNITY Emergency UNILITES 
Adjustable wire hanger for vertical or 
horizontal use. Thumb switch. A QUALITY 
light. 


@ UNITY Sealed Beam FOG and 
DRIVING LIGHTS 


Amber . . . Crystal . . . Red Emergency... 
Blue Fireman's. Millions in use. 


ad * + 


New NPA Head? 


HORACE B. McCoy, longtime De- 
partment of Commerce official. 
| at the moment appears to be Secre- 
tary Charles Sawyer’s choice to 
| 
| 





@ UNITY BACK-UP LIGHTS 


Greatest value on the market! Brass 
chromium plated shell. 32 c.p. bulb. 





| head the National Production Au- 
thority. McCoy’s principal NPA 
activity has been as assistant ad- 
ministrator for textile, leather and 
specialty equipment. 

Some observers, however, feel 
that the office might go to Richard 
A. McDonald, who has been assist- 
ant administrator for industrial and 
agricultural equipment, the bureau 
which embraces NPA’s Motor Ve- 
hicle division. 





Risher vu pped by Cosart 


| Gary A. Risher is new truck sales 
| manager for Lee Cosart Motor Co. 
| (Dodge-Plymouth), Portland, Ore., 
| according to Lee Cosart, president. 
Risher had been selling new cars. 
He is a native of Indianapolis, 
where from 1940-42 he was general 
manager of a new and used-car 
agency. 


UNITY MANUFACTURING CO. 


FOGLIGHTS e BACK-UF 
LIGHTS AND EMERGENCY 


Chicago 16, Illinois 


MAKERS OF SAFETYLIGHTS WITH OR WITHOUT MIRRORS 
POLICE LIGHTS FIRE LIGHTS DECK LIGHTS SEARCH 
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Equipment’s Sales Role Stressed. . . 





1952 








Truck Body Makers Eye ’53 


By Jack Weed 
Truck Editor 

ST. LOUIS.—Two experienced 
vehicle sales executives took an 
optimistic look at 1953 sales pros- 
pects in their talks to the fifth, and 
largest, annual convention of the 
Truck Body and Equipment Assn. 
at the Chase hotel, St. Louis. Three 
hundred attended. 

Former Chrysler executive 
Harry Moock set the tempo with 
his challenging question: “Are 
you planning to make what you 
can sell, or sell what you can 
make, for next year?” 

Jack Burke, manager of Chevro- 
let division's Commercial and 
Truck department, asserted that 
full success for body and equip- 
ment builders and truck dealers 
alike can come only through all 
working together with full under- 
standing of each others’ problems 
and sincere respect for each others’ 
needs. 

Association officers for the com- 
ing year will be G. E. Herr, Marion 
Metal Products Co., Marion, O., 








president; Henry S. Maday, Maday 
Body and Equipment Corp., Buf- 
falo, vice-president, and Fearson S. 
Meeks, S. J. Meeks and Son, Wash- 
ington, D. C., reelected secretary- 
treasurer. 

Elected to the board of direc- 
tors for three-year terms were 
Ed Grumbache, Midwest Body & 
Mfg. Div.; F. V. H. Smith, Twin 
States Equipment Co., and Homer 
Ritcheson, American Body and 
Trailer Co. 

Burke said every indication 
points to sales.of a million trucks 
or more each year in the foresee- 
able future. But satisfactory profits 
can be maintained, he said, only if 
body and equipment makers and 
distributors work in harmony with 
their truck dealers. 

No truck dealer, he emphasized, 
can be really successful unless he 
gives due recognition to special 
bodies and special equipment, 
which complete the cab and chassis 
as a working unit for the buyer. 

He sa‘d Chevrolet has. been 





preaching that theory to its dealers 


for 20 years, and today 65 percent 
of all trucks sold carry one or more 
items of special equipment or spe- 
cial bodies. It is fully as essential | 
for truck and body equipment 
builders to keep abreast of a con- 
tinually changing market, he said, | 
as it is for chassis builders. Both | 
must keep pace if truck transport | 
continues to be economic, and the | 
industry continues to grow, Burke | 
said. 

He stressed the need for better 
sales training, with salesmen not 
only knowing their product but 
knowing the business of their 
customers, to serve them better. 

“It’s all right to explain the fea- 
tures of your product,” he said,| 
“but in a competitive market such 
as is looming ahead, it is necessary 
to sell the results of the use of the 
product.” 

George R. Davis, deputy director 
of NPA’s Motor Vehicle division, 
reviewed “Emergency Controls and 
Your Production Problems.” He 
said that 1,350 reporting body mak- 
ers had produced an average of 





& 





| Auto-Lite Officials at Sun Valley— 


Enjoying the scenery of Sun Valley, Id., between sessions of the fall meeting of the 
Automotive Electrical Assn. are (left to right): D. H. Kelly, vice-chairman of the board 
and vice-president of Electric Auto-Lite; John M. McGregor, president, McGregor's, Inc., 


| Memphis, and John A. Shank, manager, Parts and Service division, Electric Auto-Lite. 





161,000 bodies a year for the past 
five years, and that, even under 
government regulation, they had 
turned out 132,000 bodies in 1950 
and 154,000 in 1951. 

Delegates visited two large truck 
body manufacturing plants, those 
of McCabe Powers Body Co. and 
Herman Body Co. Orscheln Brake 
Lever Manufacturing Co. donated 
trophies for winners of the men’s 








Youre looking at beauty... 


YOU’RE LOOKING AT THE LEADER! 


You're looking at the original styling of LUMITE* 
woven saran fabric! And, when you look over 


your seat cover sales picture. here are two facts 
about LUMITE worth remembering: 


LUMITE is the biggest-selling saran seat 
cover fabric. 


LUMITE is the best-known brand in seat 
cover fabrics. 


Make the most of this unique acceptance! Whether 


you're a dealer, a trim shop. or a manufacturer, 
be sure you feature the leader . . . LUMITE! 


Fe uly Fatoos LY MITE 


FOR FREE SALES AIDS and further information, write: Dept. AN-29, 


‘Registered trade-mark 








* 


Here’s what makes LUMITE 
the leading seat cover fabric: 


PRICED COMPETITIVELY 
ORIGINAL STYLING 

AMAZING WEAR-ABILITY 

YEAR 'ROUND COMFORT 

EASE OF CLEANING 
QUALITY-CONTROLLED FINISHING 








WOVEN 


SARAN 


fabric 





Lumite Division, Chicopee Mills, Inc., 40 Worth Street, New York 13, N. Y. 





and women’s golf tournaments. 

Ross Shannon, special repre- 
sentative for Socony-Vacuum, de- 
livered a talk in the lighter vein. 
Other convention speakers in- 
cluded J. E. Thornton, head of 
the FBI office in St. Louis; John 
W. Speaker, J. W. Speaker Co., on 
“Help for the Small Businessman 
Through the Small Defense 
Plants Corp.”; James A. Bede, 
Bede Industrial Products Co., on 
“Hot Paint Application”; L. M. 
Klentz, Taylor-Winfield Co., on 
“Resistance Welding in Truck 
Body Construction.” and 
Morsey, Product Planning de- 
partment, Ford Motor Co., on 
“Designing and Developing of a 
Motor Truck.” 

International Harvester Co. dis- 
played its motion picture, “A Day 
in Court.” 


Detroit Dealer 
Opens National 


Leasing Concern 


DETROIT. —A new car-leasing 
enterprise with plans for covering 
accounts throughout the United 
States and Canada was announced 
last week by Don McCullagh, De- 
troit Chevrolet dealer. 

McCullagh will be president of 
the firm, General Car Leasing, Inc., 
16651 Harper Ave., Detroit. Future 
branches are planned at strategic 
points throughout the two coun- 
tries, he said. 

George S. Laurence, former treas- 
urer-controller of Automobile Leas- 
ing Corp., has been appointed vice- 
president and general manager, 
Harley E. Harshman, treasurer and 
Norman C. Smith, secretary. 

McCullagh said that the shifting 
trend of national fleet users from 
outright-ownership and salesman- 
ownership plans to car leasing pro- 
vided the impetus for forming the 
new concern. 





Green Heads U P 
Willys Farm Sales 


TOLEDO.—Appointment of Rob- 
ert H. Green as farm sales manager 
for Willys-Overland was announced 
last week by Howard P. Grove, 
vice-president in charge of sales. 

Green joined Willys in 1945 as an 
agricultural engineer. For four 
years he was vice-president and 
chief engineer for Newgren Co., 
Toledo, maker of agricultural equip- 
ment for the Universal Jeep. 

Green has been engaged in engi- 
neering, development, sales and 
sales management of farm imple- 
ments, tractors, Jeeps and other 
agricultural equipment for 15 years. 
While with Newgren, he authored 
a book, “The Planning and Con- 
ducting of Farm Demonstrations.” 

From 1939 to 1942 he was with 
Ford Allen Co., and from 1942 to 
1945 he was a hydraulic engineer 
for Ford Motor Co. 


New Ohio Dealer Group 


Puts DeAngelo at Helm 


WARREN, O.—Following are the 
new officers of the Trumbull Coun- 
ty New Car Dealers Assn., which 
held its first meeting recently in 
Warren: 

President, Vincent DeAngelo 
Warren Motors (DeSoto-Plymouth) 
Warren; vice-president, Jack Pres- 
sell, Johnny Pressell Motor Sales 
(Chrysler-Plymouth), Niles; Secre- 
tary, James C. Baird, Jim Baird 
Motor Sales (Studebaker), Warreri, 
and treasurer, Cameron Bills, Bills 
& Thomas Ford Sales, Inc., War- 
ren. 
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MADE FOR 
Ford, Lincoln, Mercury, 
Cadillac, Oldsmobile, 
Chevrolet, Buick Roadmaster; 
factory-approved accessory 
for Packard, Nash, Kaiser— 
available to franchised 
dealers. 


CUSTOM RE 


4 ips 





Today’s Biggest-Profit 
Package Item 





* The original Continental 
by Hudelson-Whitebone— we 
Pot. No. 2553686. : 


Growing Demand For 















Makes Selling Easy 


The H-W Continental is not an ordinary accessory. It is today’s biggest-profit 

package item ... offering big extra business in both sales and shop service. Naturally, 

the price is higher than ordinary accessories, but hundreds of successful dealers have found 
that no handicap. There’s such a rapidly growing demand for Continental's distinctively 
different styling that sales are easy. Buyers really appreciate the custom appearance, 

and slightly higher monthly payments seem to make very little difference. 

Get in this big profit picture now... by installing an H-W Continental on every 

car displayed. Boost your unit sales figures and offset a good share of the gross that’s 

ay 4 been reduced by the current car shortage. Write, wire or ‘phone... 


Date 


oy) ite: 








HUDELSON-WHITEBONE CO. 


522 N. HICKORY ST., CHAMPAIGN, ILLINOIS * 950 VAN NESS AVE., SAN FRANCISCO 9, CALIF. 


Xt 
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Lawsuits Affecting Dealers... | 


Court Decisions 


By Leo T. Parker 
Attorney at Law 

A RECENT higher court rendered 
4 an unusual decision holding 
that an automobile dealer, and all 
others, is liable in damages for in- 
juries caused by a negligent em- 
ploye, although such injuries were 
indirectly inflicted. 

For example, in McCann v. 
Somerset Co., 62 Atl. (2) 837, it 
was shown that one McCann, 
while standing on the sidewalk in 
front of a garage, was hit and 
knocked down by a truck after 
it collided with an automobile 
owned by the Somerset company. 
McCann brought suit against the 
latter to recover damages for the 
injuries he sustained, and proved 
that the collision of the vehicles 
resulted from negligence of the 
driver of the Somerset truck. 
The higher court ordered Som- 
erset Co, to pay $10,000 damages to 
McCann, saying: 

“It cannot be overlooked that 
plaintiff (McCann) has been obliged 
to endure considerable pain and 


proximate cause of the injury. 


| Mortgage Becomes Lien 





| went to a dealer’s place of. busi- 


suffering since the accident; it is | 
true that even up to the present | 
time he has not regained his full | 
capacity for work.” 

This court explained further that 
when an injury is caused by negli- 
gence of two persons, the person 
is liable whose negligence was the 


nd * 


| 


A LATE higher court laid down 
“% a new law that a chattel mort- 
gage on an automobile is not effec- 


Tex. Allstate Sales Top 


Henry Js in August 

HOUSTON.—Allstates outsold | 
Henry Js more than three to 
one—62 to 20—in three leading 
Texas counties during August. 
A sales survey breakdown shows | 
the Sears, Roebuck- marketed | 
Allstate leading in all three 
areas: 14 to 10 in Dallas; 20 to 6 
in Houston, and 28 to 4 in San | 
Antonio. 











automobile dealer a mortgage on 








tive, or a valid lien, until the mort- 
gagor actually owns the automobile 
and has it in his possession. 

For example, in Bank Kennett 
v. Clayton, 245 S. W. (2d) 678, the 
testimony showed that one White 


ness to buy an automobile. He 
did not buy the car but went to a 
bank with a slip of paper having 
thereon the serial number of the 
automobile. 

He told the banker that he had 
made a downpayment on the car 
and wanted to borrow money to 
pay the balance due. The banker 
loaned White the required money 
and on Jan. 22 took a mortgage on 
the car to secure payment of the 
loaned money. 

At this time White had not pur- 
chased the car from the dealer, but 
had surreptitiously obtained the se- 
rial number of the car. 

* * * 


White Returns 
ATER White went back to the 
dealer and purchased the auto- 
mobile using part of the money 
borrowed from the banker to make 
the downpayment. White gave the 


} 
| 


the car. 
The mortgage was recorded Feb. 
14. Then on Feb. 20 White took de- 








‘ 


| Dealer's Ball Team Wins Top Honors— 


Sponsored by Grand Ave. Motor Co. (Ford), 850 Grand Ave., St. Paul, this midget 
baseball teqm recently won top honors in its class in the city. ‘The company has 
found that sponsoring the team has created enormous public relations in the neigh- 
borhood,"’ reports George L. Buck, president of the dealership. ‘Parents were inter- 


ested, and already other fellows are contacting us for next year." 





livery of the car from the dealer. 


In subsequent litigation, the 
higher court held that the bank- 
er’s chattel mortgage, although 
recorded on Jan. 22, was not ef- 
fective until Feb. 20, the date 
White took delivery of the auto- 
mobile from the dealer. Hence, 











e You can sell lots more WEED 
chains to your regular customers by 
starting early, before bad weather sets 
in. WEED V-Bars are sure-sellers 
because of their fine features. They 
have flaring reinforcements with 
288 gripping points that double the 
bite on snow or ice. Their opposite 
right-left construction gives two-way 
grip and balanced traction. 
WEED V-Bars stop shorter and 
safer, start quicker and hold 
straighter. On top of that, they give 
more than double the wear of regular 


tire chains. 


@ WEED Zip-On Appliers make it 
easier to put on chains. Sell a pair 
of Zip-Ons with every pair of 
WEEDS. Tell your customers snug 
chains wear longer and to take up 


slack when it occurs. 


CO AMERICAN CHAIN & CABLE 
fi COMPANY, INC. 
York, Pa. + Bridgeport, Conn. 


So, 





=*¥Y Don't S’kid Yourself 
STOPPING ON GLARE ICE AT 20 M.P.H. 
| --<.5- 77 ff.] with Reinforced Tire Chains 


























*For stopping or starting on ice or snow, synthetic rubber 
tires skid or spin 10% to 50% more than natural rubber 
(All figures in this panel are quoted from National Safety Council Tests) | 








The Tire Chain that Doubles the Wear 
and Doubles the Bite on Ice or Snow... 


Frank B. Stewart, Stewart Service Station, 215 E. Crawford Ave., Connellsville, Penn., says: 


“1 Sell Lots of 
WEED Tire Chains” 


“Sure | sell WEED tire chains—lots of them—and at 

a good profit. It’s easy to sell WEED V-Bars or WEED Regulars. 
Everybody knows them and by getting my display out 

well before the bad weather, ! have most of my regular 
customers taken care of. Then | re-order from my jobber 

to take care of customers who buy at the last minute. 

/ make money selling WEED chains.” 


Flaring Reinforcements with Right-Left Construction 
GIVE DOUBLE GRIP and REDUCE SIDE-SKID 







ZIP-ON 
APPLIERS | 

make it ; 
easier 

to put on 








WEED W BARS 





the dealer’s mortgage recorded 
Feb. 14 was a valid first lien on 
the automobile, and the banker’s 
early mortgage was a second lien 
on the car. The court said: 

“A chattel mortgage upon an au- 
tomobile which the mortgagor does 
not own does not become a legal 
lien until he actually takes posses- 
sion of the automobile.” 


Ohio Drawing Up 
Stronger Rules 


On Licensing 


COLUMBUS, O.—New rules de- 
signed to strengthen the operation 
of the Ohio dealers’ and salesmens’ 
licensing law are being drafted by 
Louis E. Evans, assistant attorney- 
general assigned to the motor ve- 
hicles bureau. 

The Ohio Automobile Dealers 
Assn. reports that agreement to 
amend the law’s working provisions 
was reached at a meeting in Mans- 
field between members of the 
OADA public relations committee 
and state officials. 

The following attended the meet- 
ing: 

R. E. Foley, registrar of motor 
vehicles; Clete Birhanzl, chief of 





|the dealers’ and salesmens’ licens- 


|E. Evans, 


ing division; Porter Cooper, chief 
vehicles enforcement officer; Louis 
representing the attor- 


| ney-general; J. W. Watson, Colum- 


| bus, 


and Vance C. Hall, Akron, 


|members of the licensing board; 


A. Brandenburg, Mansfield, 


| chairman of the OADA public rela- 





tions committee; dealers Frank C. 
Grismer, of Cleveland, and E. J. 
Lehman, of Akron, and OADA of- 
ficials Walt R. Hamer and Ed- 
mund Rowe. 


Packard Suing 
For Big Tax Cut 


DETROIT. — Packard last week 
turned to the courts in its fight 
to avoid paying Detroit city taxes 
on what it says is government 
property. It also charges that city 
assessors inflated the firm’s prop- 
erty values. 

At stake is $8,650,650 of Packard's 
$23,732,880 personal property assess- 
ment for 1952-53. The firm has paid 
the first half of a $786,365 city tax 
bill under protest, after losing an 
appeal to the state tax commission. 

Packard’s circuit court suit 
charges that $3,842,880 of the assess- 
ment was “erroneously, illegally 
and unconstitutionally” levied on 
personal property of the U. S. gov- 
ernment. It consisted of $2,684,510 
worth of Navy and Air Force tools, 
plus $1,158,370 in Navy and Air 
Force personal property held for 
use on contracts, Packard says. 


LOF Opens Coast Office 
For Fiber Glass Division 
Willis J. Gray, of Van Nuys, 
Calif., is new district sales manager 
of Fiber Glass division, Libbey- 
Owens-Ford Glass Co., with head- 
quarters in Los Angeles. The an- 
nouncement by C. F. Hegg, division 
sales manager, follows opening of 
district offices in New York, Cbhi- 
cago and Boston and forthcoming 
representation in the Kansas City- 
St. Louis area. Gray has been with 
LOF since 1943 in California. Fiber 
Glass division offices in Los An- 
geles will be at 905 Architects Bldg., 
816 W. Fifth St. 
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HOLIDAY FAMILIES BUY TWICE AS MANY CARS 
as the average U. S. family! 


Bumper to bumper, the total number of cars owned by Holiday on places to visit, things to do. Holiday sparks 
Holiday families would span the nation from New York their interest in travel, stimulates their desire for new and 
to San Francisco—to quote our statistics expert. better products. 

So whether you have a new model to sell or car parts to 
; -”" promote, make Holiday a regular on your media list. It’s 
The average 100 Holiday families own 133 cars America’s guide to happy motoring—and your guide to 
One Holiday family out of every three new sales! " 
owns two or more cars 


To dwell further on his findings: 


All told, Holiday families own more A CURTIS PUBLICATION 
than 1,100,000 cars ails a aati aan = 


But Holiday families not only buy cars galore—they use *% 


a M4 
them more. They drive twice as far as average, burn up : 4 
more gasoline and oil, wear out and replace car parts faster. ” i 
Today there are more than 850,000 of these active, . . fe ; ‘yw 
mobile-minded Holiday families. Each month they consult . 9 ‘ 


> 


OCTOBER’ 1952 +50 "lin 
erro 8 sit 
every mites 


HOLIDAY means Pleasure and Pleasure means Business! L 
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“T REMEMBER .. . I remember 

... the place where I was born 
... that little tiny window, where 
the sun came peeping in at morn” 

. in a log shack in a logging 
camp, near Merrill, in northern 
Wisconsin, less than 50 miles, as 
the crow flies, from Sen. Joe Mc- 
Carthy’s town (Appleton) and 
scarcely more than a stone’s throw 
from the Wisconsin House, now op- 


erated by the father of the boy,|. . 


Len Schmitt, who saw McCarthy 





roll up a majority of over 100,000 


votes to beat him for the senatorial 
nomination. 


That’s the sentimental back- 
ground ... but perhaps you'd like 
to know why Joe McCarthy had 
a landslide in Wisconsin. Only two 
other native Wisconsin lads could 
tell you better than I can... one, 
the dean of the broadcasters, Hans 
Von Kaltenborn ... a fine German 
boy ... and Bill Evjue, owner of 
the Madison Capitol Times, and as 
smart a Norwegian as ever made a 
pile of money, running a news- 
paper. 

Suppose you could concoct a 
recipe for honest citizenship from 
the sturdy, conservative character 
of the original Germans who 
settled Milwaukee and southeast- 
ern Wisconsin . , . baste it with 
the industry and independent 
thinking of those Scandinavians 
who harvested and shaped the 
pine timber of northern Wiscon- 
sin. 

Strengthen it with the essential 
vitamins of the cow, bred and nur- 
tured by those prosperous dairy 
farmers who have made Wisconsin 
the finest dairy state in the Union 
. and serve it with the wonder- 
ful cheese from New Glarus and 





scores of other thriving Wisconsin 


towns... THEN... what kind of 
a batch would you have? 

You’d have a batch of voters who 
congenitally don’t believe in any- 
thing that isn’t so . , . milk that 
hasn’t passed the butterfat test... 
cows of questionable ancestry .. . 
politicians who keep on insulting 
the human intelligence . . . pulling 
wisecracks about matters that are 
of vital and serious importance. 

* * * 


When in Rome... 


— of those people may not 
have liked McCarthy’s methods 
... but... when a guy has lived 
in Rome, he learns to do as the 
Romans do. Just like old Gibbons, 
who wrote “The Decline and Fall 
of the Roman Empire,” McCarthy 
could feel the tremors of those 
tremulous Washington timbers. 


Of course, you'd have to be a boy, 
born and raised and educated in 
Wisconsin, to understand exactly 
what I’m talking about. Wisconsin 
is remarkably the most self-suffici- 
ent state in the Union. 

You may ride through that 
beautiful state over marvelous 
roads, past wonderfully kept 
homes ... every barn and every 
outbuilding as clean and neat as 
they are in Norway and Sweden, 














pum 











A gauntlet was offered for 
women drivers in the nineteen- 
twenties so that they could signal 
in the rain without getting their 
sleeves wet. 





with prosperous looking cows 
browsing in the meadows or 
basking in the cool streams, 
That’s Wisconsin, boys and girls, 
and those fine people, with plenty 
ef money in the bank and no debts, 
won't take off their hats to any 
man... unless he carries a blue 
ribbon, won at the State Fair, (Ex- 





Schrader Contributions to the Tire Industry 











HERE’S THE AIR-OPERATED VALVE 
BENDING MACHINE FROM SCHRADER 
FOR OUR TUBE PROPUCTION 



















BUSINESS WITH SCHRADER! 


BEAT SCHRADER SERVICE, AND 
ANOTHER THING: THIS EQUIPMENT 
IS DEVELOPED AT SCHRADER'S 


EXPENSE FoR OUR USE/ 


IT SURE PAYS TO DO 


= 













I GUESS ITS HARD TO 























REG. U S. PAT OFF, 


FIRST NAME 











A MINIMUM. 








THE SCHRADER ENGINEER TOLD ME 
THEY MADE THIS EQUIPMENT TO 
HELP US GET A CLOSER BEND AND 
SPEED UP OUR PRODUCTION LINE. 
IT CUTS HAND OPERATION To 












NOTE TO THE TIRE INDUSTRY: 


Schrader service extends right to the tube 


production line. We make available special 


equipment to help you speed production of 


pneumatic tubes. Are you taking full advan- 


tage of this phase of Schrader service? 


A. SCHRADER’S SON, BROOKLYN 17, N. Y. 


Division of Scovill Manufacturing Company, Incorporated 











IN TIRE VALVES 
FOR ORIGINAL EQUIPMENT AND REPLACEMENT 





cuse me, they will bow low to a 
prize Holstein.) 

Judging by recent events, may se 
the fondest dream of this writer 
may yet be realized in November. 
Maybe we are actually in the mid:t 
of a political renaissance. Perha})s 
after all, a truly honest, sincere 


| man can be elected president of the 


United States. 


* * * 


| So What Happened? 





jig other day, a New York 
newspaper, which had been cau- 
tious in its comments on McCarthy, 
said editorially ... “We, here in 
New York, are inclined to take our- 
selves a little too seriously. We tend 
to succumb to our own propaganda, 
ignoring the deep-felt emotion of 
the rest of the country, if it con- 
flicts with a preconceived idea of 
the real state of affairs. It has been 
fashionable to hope out loud that 
the voters of Wisconsin would re- 
pudiate McCarthy at the polls come 
primary time. 

“So, what happened? Joe Mc- 
Carthy is here to stay and for a 
very earthy reason. While Com- 
munist apologists and others, in- 
cluding the Democratic presidential 
candidate, keep acting as if the 
Lenin conspiracy never existed, 
McCarthy appealed to the con- 
science of a people aroused by the 
treachery of the Hisses and other 
proven associates of the Kremlin 
. . . Little wonder that America is 
mad... fighting mad.” 

The paper winds up with the 
statement that Joe McCarthy is a 
fighting guy with “roots deep in 
the emotions of contemporary 

Americans.” 

P.S. A prosperous looking gentle- 
man, sitting on a Central park 
bench opposite the Plaza hotel, said 
he was 79 years old and had been 
around “quite a lot” ... “Don’t you 
think,” he asked, “that Harry Tru- 
man’s ‘herring’ speech in Milwau- 
kee must have been a great help 
to McCarthy?” 

“Well,” I answered, “I’m a Com- 
munist at 3 o’clock in the afternoon 
and a capitalist when it comes time 
to pay the check. Better ask some- 
one who isn’t prejudiced.” 


Herman Body 
To Remain in 


Truck Business 


ST. LOUIS.— Herman Body Co. 
has been purchased by Jerry Ma- 
honey, Inc., Elizabeth, N. J., manu- 
facturer of portable “diner” res- 
taurants, and will begin production 
of diners immediately. 

Herman Plew, who founded the 
Herman company 30 years ago and 
who will remain as president of 
the subsidiary, said the plant here 
will maintain its present work 
force of 264 and continue produc- 
tion of truck bodies. 

The factory-built diners are de- 
livered as a unit, complete with 
booths, kitchens, appliances and 
furnishings, even automatic juke- 
boxes. Diners produced here prob- 
ably will be made to sell at from 
$35,000 to $60,000, and will be the 
first made in the Middle West, ac- 
cording to Plew. 


Flying High 
Sport Car Show Draws 


Prize Winner 


OAKLAND, Calif—The prize- 
winning sport roadster designed 
and built by Pan American Airways 
pilot Eugene F. Sloan is among 
late entries in the international 
sport car show scheduled for the 
Oakland Exposition building Oct. 
10-19, 

Sloan spent more than a year 
and $6,000 in building the 38-inch- 
high car from components which 
included a Cadillac engine, modified 
Ford chassis, Lincoln transmission 
and Columbia axle. It was top win- 
ner at Seattle and Portland, Ore., 
shows. 

In Oakland, Sloan’s car will com- 
pete in the sport car touring divi 
sion against more than 100 entrie- 
from the U. S., France, Italy, Ger 
many and Britain, according t 
Chick Leson, president of th: 
sponsoring Sport Cars Unlimited 
Entries, Leson said, may still b= 
mailed to M. L. Slonaker, manager, 
International Sport Car Show, Ex- 
position Bldg., 918 Fallon St., Oak- 
land. 























For greater sales 


in the Chicago market — 
CHICAGO TRIBUNE 


Sell more 
cars in color 
with Tribune 
newsprint color 















Cars 
in color 
outsell those 
in black 
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When Chicago sales come easy, Chicago Tribune newsprint color pages 
sell more at lower cost. And when sales are hard to get, there is no other 
promotion you can use that gets the action and volume response pro- 


duced by newsprint color pages in the Tribune. 


Year in and year out, Chicago continues at the top of the 


auto industry’s list of primary markets. And on record no medium 
can match the Chicago Tribune as the most effective medium to 


use when you want more sales in Chicago. 


When you tell your story and present your models in full 
pages in newsprint color in the Tribune, you take full 
advantage of color’s powerful appeal and you talk to 


Chicago’s largest and best market for automobiles. 


If you are not satisfied with your present share of Chicago’s 


auto buying, if you want to stimulate your sales organization and 
give your new models the best send-off in Chicago, get the facts of 
Chicago Tribune newsprint color now. Call your Tribune advertis- 
ing representative in Detroit—W. E. Bates, Penobscot Building, 


WOodward 2-8422. 
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New Products 








HAND PRESSURE PUMP—Drain Wizard, 
a@ new-type hand pressure device for use 


in blowing out fuel lines, 
the carburetor, drying spark plugs 





forcing gas to 


and 


many other repair services which require 
concentrated air pressure, is being offered 


by Helm Products, Inc., 
N.E., Grand Rapids, Mich. 


Brilliant Idea 


Westinghouse lamp division, 
O. Box 430, Bloomfield, 


3757 Plainfield 


Fr. 


N. J., has 


announced the publication of a 


booklet titled, 


“63 Brilliant Ideas 





for Christmas Lighting.” The book- 


let describes showcase lamps, spot | 
and floodlamps for indoor and out-| 


door use, Christmas tree lamps and 
a variety of other lighting equip- 
ment designed for large-scale deco- 
rative display. 


* * ra 


Philadelphia Firm Offers 


Antifreeze Tester 

General Scientific Equipment Co., 
2700 W. Huntingdon St., Philadel- 
phia 32, has announced the GS 112 
antifreeze tester for fleet owners, 
truckers, autoists, service stations 
and garages. 

The company said that the set is 
guaranteed to be accurate, as it is 
carefully re-checked before assem- 
bling. All parts are interchangeable 
and replaceable. 

* * 


Check Design Advice 
A brochure outlining methods of 
increasing company prestige and 
adding advertising impact through 





effective check design has been 
prepared by Todd Co., Rochester, 
N. Y., check manufacturer, for the 
automotive industry. The brochure, 
“Change Payments Into Profits 
With Check Beauty,” incorporates 


samples of checks in the automo-| : 
| lightweight version of Textileather’s 


tive field. 





MIRROR 


DISPLAY—A new custom dis- 
play is being offered by Norlipp Co., 
5925 S. lowe Ave., Chicago. This mer- 
chandising aid holds four Norlipp mirrors 
and is shipped completely assembled by 
the manufacturer. Dealer gets his choice 
of mirrors out of the Norlipp line, the 
firm states. 

* * * 


Textileather Offers Line 


Of Seat Cover Trim 


A line of seat cover trim, claimed 
to offer the high gloss finish of all- 





plastic and the strength and tear 
resistance of vinyl leathercloth, is 
being introduced by Textileather 
Corp., Toledo. 

The material, 54 inches wide, is 
a vinyl supported plastic and is a 


Excel line. It is available in 10 col- 
ors which approximate Excel col- 
ors, plus a solid black and a blue 
print. 


* > . 


Gulf €alls Its New ‘SDL’ 


F | One-Shot Fuel Conditioner 


Gulf Oil Corp., Pittsburgh, says it 
has a new all-year fuel system con- 
ditioner which will act as anti- 
freeze, rust inhibitor, solvent, gum 
preventer, tuneup agent and upper 
cylinder and valve lubricant—all in 
one. It is called Gulf SDL (Solvent- 
Drier-Lubricant), and Gulf research 
laboratories says its scientists spent 
three years creating this “complex 
blend,” now being marketed in 12- 
ounce cans through Gulf outlets. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





Here are your real prospects — millions of top-mileage families with 





Better Homes & Gardens’ 3%-million families live 
in the better suburban communities and so use 
their cars, every day in every way. 


Their incomes are much bigger than average—and 
over a million BH&G family heads are executives or 
professional men. So, naturally, their cars are kept 
up—windshield wipers to whitewalls! 


Best of all, when these millions read BH&G, they 
have nothing but BUY on their minds. For every 






Ss-tnillion families —sereoned 
Aor he Buy on their minds/ 


ON THEIR. MINDS! 


page in BH&G is devoted exclusively to things to 
get, things to do, things to buy to make life better. 


That’s why automobile advertising in BH&G gets 
more than a reading. It gets sales! 


BHsG BUY OLOGICAL BRIEFS 


e MORE THAN 34%-MILLION BH&C families 


own nearly 3%4 


-million automobiles. 


e OVER 2,000,000 BH&G families take auto vaca- 
tions, sparked by BH&G’s travel editorials. 


e MORE THAN 100,000,000 miles of driving by 


BH&G families every day. 


MEREDITH PUBLISHING COMPANY, Des Moines, lowa 

























NEW LINE—lee Rubber & Tire Corp., 
Conshohocken, Pa., has brought out a new 
line of autemobile batteries, it is an- 


nounced. This lee Double-Life is gvar- 


anteed for 30 meaths, stetes the firm. A 
17-plate, 115-ampere battery, it is said to 
need water only three times a year in 
normal car use. 





SPARK LIGHTER—A combination three- 
flint spark lighter and tip cleaners in one 
tool has been developed by Thermacote 
Co., 301 Meunt Pleasant, Newerk, N. J. 
The tool is equipped with 12 spiral tip 
cleaners and the lighter is of a high 
quality, heavy-duty type, the manufacturer 
states. 





TWIN FLASHLIGHT SET — Manufactured 
by Justrite Mfg. Co., 2061 N. Southport 
Ave., Chichago 14, the new twin flashlight 
set can be used as a “work” lantern or 
a “warning” light. The work light is 
equipped with standard flashlight batter- 
ies and is adjustable to any angle while 
the other one has a double reflected 
flashing or permanent red light visible at 
any angle threugh a full 360 degrees, 
states the firm. 





CADDY V EMBLEM—Specially designed 
for 1950-52 Fords, this new caddy V em- 
blem which fits on the crest of the. trunk 
or hoed is being offered by Perfection 
Automotive, 925 W. Elizabeth, Detroit. 
The emblem comes in silver or gold. The 
maker says that there are no holes te drill 
for attaching the emblem. 

* 6 @ 





ANTI-WARP SLOT — The tendency of 
tapered brake blocks to werp and pull 
away from the shoe at the ends wncer 
extreme service conditions is said to 3e 
eliminated by an anti-warp slot developed 
by Gatke Corp., 228 N. LaSalle St., Cai- 
cago 1. The slots also double the number 
of wiping edges and aid in keeping wear 





surfaces clean, the compeny states. 
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B ighways & Safety... 





‘National Safety Body 
Yo Light 40 Candles = at, ane 


By Ed Janicki 
Staff Writer 


bby = people, who in the past 40 


years have helped save some 
500,000 lives through their com- 
bined efforts, are going to get to- 
gether next month and try to fig- | 
ure out ways to save more lives. 
In a sense, their work could rank | 
equally with that of doctors, nurses 


decades of steady development in| 


accident prevention. 

When the Congress convenes, it 
will take five big hotels to hold the 
guests. More than 600 speakers are 
| scheduled to appear at 200 sessions. 
|In addition, an exposition will fea- | 
|ture about 250 exhibits covering all | 

|types of safety aids. 


| saved since the organization was 
instituted, the safety leaders 
| point out that the death toll is 
still so huge “it staggers the im- 
agination.” In 1951 alone, the 
council estimates, there were 94,- 


The pioneers who helped found 
the vast organization will not be 
forgotten. There will be special trib- 
ute to those who attended the first 
Safety Congress in 1912, and others 
who enlisted in the movement in 
| the years following. 

The Congress banquet this year 
| will be highlighted by a tribute to 
William H. Cameron, first manag- 
ing director of the Council who 


the Research Institute of America, | 
will keynote the commercial ve-| 
hicle sessions at the opening of the | 
meeting Oct. 21. He will tell how | 
to put the motor transportation in- | 
dustry on the “Road to Safety.” 


* * * 


ICC Safety Laws 
ROGRESS of the newly revised | 
safety regulations will be out- | 

lined by E. G. Cox, chief of the | 

safety section of the Bureau of 

Motor Carriers, Interstate Com- 

merce Commission. 

Methods of sparking safety meet- 
ings and conference training tech- 
niques will be demonstrated, and a 
report will be presented on the sta- 
bility tests conducted at Clinton- 





: ville, Wis., on winter driving haz- 
and other humanitarians of the : Bie ae held the post until 1942. ast. 
world, who have| Tribute to Pioneers Aaron Levenstein, editor-in-chief Fleet safety engineers and 


MATIOMAL SAFETY 


dedicated them- (THEME of the Congress will be | of the human relations division of 
COUNCHL'S 


pi ddd . pA ac “Need for Cooperation in the 
E Safety Movement,” and emphasis . 
—preventing/throughout the convention will be Tucson Drafts Plan 
death where death | placed on the progress that has| For Off-Street Parking 
can be prevented.| heen made in accident prevention| A plan to provide 3,500 off-street 
They are the | in the 40 years. The Council hopes| parking spaces in downtown Tuc- 
AUTOMOTIVE members of the (that out of the Congress will come| son, Ariz., at a cost of $5,000,000, 


transit executives will hear views 
on automotive accident preven- 
tion, addressed by Kenneth N. 
Beadle, 1951 Marcus A. Dow 
Memorial award winner. One of 
the major automotive companies 
also will take an active part at 
the convention. 





Wins Wynn Award— 
Clay Smith (left) beams as he shows the 
diamond-studded lapel pin he won in 


addition to $1,200 for being named 
1952's “winning mechanic."’ The award 
was presented to Smith by Wynn Oil when 
Troy Ruttman won the Indianapolis 500. 








NEWS National Safety (the ammunition and weapons to| which would be financed through| General Motors on Oct. 23 will| Smith, shown with his assistant, Ralph 
es 2 oo Council, an or- | wage a harder and even more suc-|jssuance of municipal revenue sponsor a luncheon in honor of | Ruttman (father of the winning driver), was 
ganization | cessful war on accidents. 





bonds. wi!l be submitted to the city | winners of the 1951-52 national fleet | the chief mechanic for the victorious Aga- 
which mushroomed from a mod- | council. ‘safety contest. | janian Special. 


est, inconspicuous meeting in Mil- While 500,000 lives have been A minidisc 
determined to put a stop 


=== BEGoodrich 
Tubeless Tire 


Three jumps ahead...and SKYROCKETING! 


into every state and scores of 

countries. 
To meet zooming demand, 
production of the patented 


Occasion for the gathering will 
be the 40th annual National Safety 
* 
BFG Tubeless Tire is nearly 
* 
triple last year’s output... 
i ateeententnememmntaediiall 

















Congress Oct. 20-24 in Chicago, a 
convention of Council members, 
who this year are planning some- 
thing special in celebration of four 


Toll Roads Called 
OK in Absence of 
Anything Better 


Toll roads are bringing back a 
“historically detested” method of 
financing highway construction, but 
motorists pay the fees with little 
grumbling and the pay-as-you-ride 
system is making possible a vast 
new network of sorely-needed su- 
perhighways, Robert M. Hyatt re- 
ports in the September issue of the 
magazine U.S.A., published by the 
National Assn. of Manufacturers. 

Close to 1,000 miles of toll roads 
are in use now and by the end of 
the year another 1,000 miles of pay 
highways will be in operation, 
Hyatt notes. Eighteen states have 
adopted toll road legislation and 10 
more are seriously considering it. 
Many experts believe the pay-by- 
the-mile turnpike is the only solu-| 
tion to the growing traffic prob- | 
lems, Hyatt points out. 

Behind the growing acceptance of | 
toll roads lies a breakdown in tra- 
ditional methods of financing roads | 
and a widening gap between the 






















With the strongest consumer demand for a tire 
ever experienced, its no wonder that BFG 
retailers have already sold well over a million 
Tubeless Tires. Today, tire men are talking about 
the Tubeless Tire as bringing about a revolution 
in the industry within the next two or three years. 

Here's a product that’s not a price “football”. 


1952 


PRODUCTION RATE 
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eS | wr —— and | It means new profit to the dealer. What's more, _—_———— 
~~ roe ne os oe = BFG Tubeless Tires are easy to sell because they — — — 4 
construction has lagged so much offer more protection than any tire and blowout- — === —— 
that new cars coming from fac- protecting tube, yet cost less! J -——— SS 
pec a bw Js : | Watch B. F. Goodrich retailers GO in '53 as —7 -—— —— 
nh » ° patented “Life-Saver” Tubeless Tires get top-bill- — 3 
One reason for the failure to| ing in all advertising, merchandising and selling. -— _—— — 
build more free roads, Hyatt makes | Wouldn't you like to be selling B. F. Goodrich — i 
clear, is that gasoline and other | Tubeless Tires? L——--] -———J a 
taxes paid by motorists no longer , .——__ -— 
are earmarked for road constuction ;——— -—— }-—— 
and maintenance in most states. a -——— —— 
According to figures released by ROS -—— ee: 
the National Highway Users Con- =a a — 
ference, diversion cost motorists a -—— 
some 93,313 miles of highways in }————___.——~ 
the U.S. over a recent 13-year ——_ 
period Se Lee 
3 1951 —.— 
PRODUCTION RATE = a 
.—_ 
WE — 
— 
ss 
WHOLESALE = =e 
. says Al Taich, 
Consumers Tire & Supply Co., 
& Chicago, Illinois 
12240 30S. CAMPAU YES, (7S GREAT 70 BE A 2 
DETROIT’S OLDEST BEG a 
CHEVROLET DEALERSHIP B.F GOODRICH DEALER / rut 20drich / 
= Se 4 
TW 1-0600 Sinem ona , 
| LSS IE RIE 
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1 F you want to get the biggest possible yield for your adver- 
tising dollars, it’s only common sense to plant them where 
automobile buyers grow. 


The fact is 66% of all cars are purchased by family groups 
earning from $3,000 to $10,000 a year. 


Where do you find these people? 


Of all the major weeklies, Collier’s has the highest percent- 
age of its circulation in this motor-minded income bracket. 


Here are the figures: 


Percentage of Circulation in $3,000 
to $10,000 Group: 
COLLIER’S ........+ 72% 
ee ee | 
The Saturday Evening Post. . 687 


Look (Biweekly). ..+.---> 697% 


Source: Stewart, Dougall Qualitative Survey 


Collier’s attracts, holds and moves these readers with an 
editorial program that’s so vigorous and timely — it’s dis- 
cussed, debated— and quoted more in newspapers—than that 
of any other weekly in the field. 


Results prove that this kind of journalism moves cars as well 
as people. Collier’s readers will buy over 800 million dollars’ 
worth this year. They'll spend millions for repairs and 
service, too. 


Know any better place to sow a crop of automobile sales? 





Collier’s Makes Things Happen 
in the Car Service Field, Too 


Three times a year, spring,:summer and fall, Collier’s 
publishes a two-page feature on “Preventive Service,” 
stressing the importance of keeping cars in shape for 
top performance. 


Result: Collier’s readers are repair-minded, spent 
millions of dollars last year for parts and accessories 
alone. 


Above you see the “Preventive Service” spread as it 
appeared in the July 5 issue. 
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$1,630°, $1,765°, $1,800%, $1,805*. ‘49 _ 












































U C e e Windsor sedan, $1,300*, $1,355°, $1,405°, 
: ndsor eonv., $825* 46 /indsor = 
sed-Car Auction Prices ||. m3 Average Used-Car Prices 
DeSOTO—’'52 Fire Dome (8) sedan, §$2,- 
795°. a Custom sedan, $1,810*, $1,- C led by Aut tive N 
40*. '50 Custom sedan, $1,400*, $1,425°. ompi y Automotive News) 
Market Trend '49 Custom sedan, $1,200*, $1,285*. 
DODGE—’'51 Coronet sedan, $1,565*; Mea- Sept., 1952 Aug July 
The overall average price of used cars at wholesale dropped $3 last dowbrook sedan, $1,565°. ‘50 Coronet Model to Date 1952 1952 
week, the second successive decline, according to Automotive News sooe" Sehoe, base a ee — — wees 1962 $2,359 $2,385 $2,837 ( 
index, The average stands at $1,212. | FORD—’52 Victoria $2,475*, $2,515*, $2,- 1951 1,710 1,697 1,66: 
The price of ’52s led the down trend with a loss of $28. Other losses | > san ae 186" ed ae one one npn 1,868 —_ 
were shown in the older models, with ’48s off $5, and ’47s down $6. 225*. '51' conv., $1,800, $1,880°, $1.- 1949 1,086 1,084 1,06( 
On the ascending side were ’51s, up $6; ’50s, up $1; ’49s, gaining $12, sade di nob ae ayy © cote, 1948 798 802 805; 
’ " é 5 ,525, , 555, 50 conv., . 
and 46s, up $1. $1,225, $1,370*, $1,395*. '49 Custom (8) meee oe pn 
Activity at the auctions also dropped off a shade, with 1,284 units ois 7 eee $960°, $965°, $1,000, 1946 551 538 550 
sold last week out of 1,857 offerings for an average of 69 percent. At | wupsoN_'52 Hornet sedan, $2,450*. $2 iia — — Overall 
the same auctions a week earlier, 1,193 units were sold from 1,709 635°. '51 Commodore (6) sedan, $1.680°, Average $1,212 $1,220 $1,209 
offerings for an average of 70 percent. $1,690*. ) 
Prices marked with an * indicate a unit equipped with ~ an, Hl 205%. $1,340". oe ‘aan = ual Ea clean fe te ie ie de Semas Teas 
- Magee ; s » $1,205°, $1, : makes and models, carried regularly in Automotive News.) 
an automatic transmission or overdrive. MERCURY —'52 sedan, $2,630*, $2,645°, g d “6 
.655*. '51 sedan, $1,860*, $1,800*, $1,- 
DENVER py ae) as a nee Ba0e SASS. $1,995". '50 sedan, $1.-] $1,400, $1,420. '50 SD sedan, $1,200./ "49 Ambassador 4-dr., $850; (600) 4-d: 
(Denver Auto Auction. Sale every Tues- | CHEVROLET — '52 Bel-Air, $2,255°, §2,-| $1,145°. tt | 89 SD Sedan, $925, $1,000. oo , 
day, Prices are for sale of Sept. 9.) 310*, $2,455*; SL Deluxe sedan, $1,855, 3 ’ » 4 PONTIAC—'52 Catalina, $2,705°, $2,750°, | OLDSMOBILE—'52 (88) 4-dr., $2,710. "51 | 
(Prices up on all models. Buying ac- $1,905, $1,960, $2,170°, $2,200°, $2,410, | NASH — ‘51 Rambler conv.. $1,305*. '50/ $2,755*, $2,810*, $2,830°; Chieftain (8)| (88) 2-dr., $2,100. ‘50 (88) 4-dr., $i.- | 
tive. Sold 285 units out of 369 offerings.) $2,228. °51 ‘Bel-Air,’ $1,775°, $1,810°, | Ambassador sedan, $1,130°. '48 Ambas-| sedan, "$2,210, $2,365, $2,405*, $2,470*,| 590: club coupe, $1,550. 47 (98) “ar. 
BUICK — ’52 RM Riviera sedan, $3,170*, $1,870; FL Deluxe sedan, $1,605, $1,610, sador cabriolet, $875*. $2,445*, $2,545*, $2,560*, $2,570*, ‘51 $680, $765. o ' 
$3,230*; Super sedan, $2,375*, $2,825*,| $1,655°, $1,670, $1,675. |'50 SL Deluxe | OLDSMOBILE — ‘52 (98) sedan, $3,005*,| Chieftain (8) sedan, $1,750°, $1,815, $1,-| py yyou , ‘ 
$2,855, $2,860*. ‘51 Super sedan, $2,-| sedan, $1,160, $1,255*, $1,310*. $1,375, | $3,110*, $3,190*, $3,200°, $3,275°; Super| 825%, $1,910*, $1,940*, $1,955*. "50 Chief- | PLYMOUTH—'52 Cambridge 4-dr., $1,685; 
075, $2,155*, $2,160°, $2,1656°, $2,210*,| $1,390, $1,400, $1,430, $1,455. | '49 FIL| (88) sedan, $2,795*, $2,845%, $2,855%,| tain (8) conv., $1,530*, $1,805°. '49| Cranbrook 2-dr.. $1,760. '51 Suburban. | 
$2,535*,' $2,285°, $2,345*. | '50 ‘Super se-| Deluxe sedan, $990, $1,016, $1,025, $1,.| $2-875°. °51 (98) sedan, $2,015", $2,100*,| Chieftain (8) sedan, $1,200*, $1,235*,| $1,675. '50 Deluxe 2-dr., $1,140. ‘49 
$1,405, $1,635", $1,695°, $1,725%,| 085, $1,040, $1,045, $1,050. '48 FM sedan, | $2,155*,  $2,185°, $2,210*, $2,280°, $2,-| $1,240*, $1,245°. Spostal Detune conv., Gv05 tar. guee 
1,770%. "49 RM sedan, $1;175°, $1,220*,| $700, $725, $745. ‘47 FM sedan, $660,| 200°. '50 (88) sedan, $1,425*, $1.605°. | sTUDEBAKER—'51 Commander (8) sedan,| ‘47 ‘Special Delune dda ae0n nd 
1,355*, $1,370*, $1,380°. °47 RM sedan,| $665, $710, $735, $750. $1,615°, $1.620*, $1,630*. 49 (98) sedan, | $1,475*; Champion sedan, $1,345*. '50| cial Tel a 
BO, $700, $720, $735. , | CHRYSLER—'2 Windsor sedan, $2,480*,| $1,210*) $1,265*, $1,395*, $1,410*, Si-| Criampion conv. $910", $1,000, '49| _ “a! Deluxe club coupe, $410. 
ay th By a or eed $2,605°. '5i | 425%. "48 (8) sedan, $925°, $945*, $1,-| Champion conv.” $905. PONTIAC—'50 (6) 2-dr., $1,495; (8) 4-dr., 
400%, $3,405", $3,455°, r Newpo ’ } an 


i 000*. '47 (78) sedan, $600*, $655°, $700°. P . $1,585. °49 (8) sedanet, $1,255; (8) club 
485%, $3,515", $3,520*. 50 (62) sedan, | 060%, $2,085*, $2,100*, $2,150°, $2,195, | PLYMOUTH—'61 Suburban, $1,745; Belve- | Vul“tdy pickun $1500" $1,805, Seen oi. | COUPE, $1,195. "48 (8) 4-dr., $750, $920; 
820°, $2,905*, $2,995°, $3,000°, ‘49! ‘50 NY sedan, $1,605*, $1,610*, $1,625*,| dere, $1,630; Cranbrook’ sedan, $1,240,| 435° "g2 45541500. $1 508 150 eaten. | (8) 4-dr., $900. "47 (8) sedanet, $805: 


wagon, $1,175. ‘49 stationwagon, $890, (6) 2-dr., $710. 




















; $910, $980; Jeep, $525, $730, $745, $770, | STUDEBAKER—’52 Commander 4-dr., $2,- 
ik our em $870. 125. '51 Commander 4-dr., $1,385; Cham- 
- and o pion club coupe, $1,330. ‘50 Champion 


MANHEIM, PA. 4-dr.. $1,155. '48 Commander club coupe, 


$790; 4-dr., $400; conv., $865. 
(Manheim Auto Sales & Auction, Inc. 


Sale every Friday. Prices are for sale of 
¢ ad Sept. 5.) PHILADELPHIA 
7¢ (Market good. Sold 118 cars out of 194 (Harold B. Robinson Auto Sales. Sales 
e ’ offered.) every Tuesday and Thursday. Prices are 
est 


BUICK—’'52 RM Riviera, $3,170. "51 RMJ| for sales of Sept. 4 and 9.) 
Riviera, $2,165; Super 4-dr., $2,090. '50 


Special 4-dr., $1,385. °49 RM 4-dr., $1,- (Prices steady with pre-Labor Day.) 
nk 300. '48 RM 2-dr., $950. '46 Super 4-dr., | AUSTIN—'47 4-dr. sedan, $3825. 
y- $700. BUICK—’51 RM Riviera 2-dr., $2,340. '50 
ad CADILLAC—'52 (62) 4-dr., $4,310. ‘51 Special 2-dr., $1,350; Special 4-dr., $1,- 
on (60) 4-dr., $3,530; (62) 4-dr., $3,480. 320, $1,275. °49 Super conv., $1,190; 


‘50 (62) 4-dr.. $2,725. '49 (62) 4-dr., Super 2-dr., $1,160. °48 RM 4-dr., $760; 
$2,190. °48 (61) 2-dr., $1,690. Super 2-dr., $875. 


in : 

= ) WAS @ “tee te ae cl "Glee 
’ A -dr., $1,835. °51 Bel-Air, $1,- 

: 705. '50 FL 2-dr., $1,310. °49 SL 2-dr., (Continued on Page 25, Col. 1) 


$1,075. '48 Aerosedan, $950. °46 pickup, 
$485. 








CHRYSLER—'52 Saratoga 4-dr., $2,620; cUT WERE 


Windsor 4-dr., $2,490. ‘51 Windsor club 


* & 
old = UL Hea Town & Country, sens.” SO DO YOU 
DeSOT ‘4 -dr., $2,625. 
= "SL conv., $2,000; Deluxe iar. #021 WANT THE FINEST, 
Maes DALLAS pODOk. "sz. (lll gue CO "51 MOST COMPLETE 
: 7 F ty p M 
FRAZER—'49 Manhattan 4-dr.. $510. °47]] S$ 
a Manhattan 4-dr., $600. 
LINOCOLN—’49 club coupe, $1,055. 
MEROURY—’'52 2-dr., $2.580. ‘51 2-dr., 
$1,795; club coupe, $1,750. '49 4-dr., $1,- 


Coronet club coupe, $1,650. ‘49 Wayfarer 
,4 200; conv., $1,050. ° 
@® Population: 3,144,400 NASH—’51 Bona ssa conv., $1,085. '47 4- In America Today? 




























CALL IT 


«| Influence 
ar 


ay club coupe, $945. °46 Deluxe 
-dr. 





2-dr., $1,020. °48 Custom 2-dr., $905. '47 
Custom 4-dr., $690. 

FORD—’52 Custom (6) 2-dr., $2,030; pick- 
up, $1,245. '51 Custom 4-dr., $1,650. ‘50 
conv., $1,340. '49 Custom 4-dr., $1,050; 
dr., $620. 


OLDSMOBILE—’52 (98) conv., $3,310. '51 











(98) Holiday, $2,355; (98) 4-dr., $2,120. 
i. ..@ powerful ‘30 (8), Arde. $1,625. "49 (76) 2-dr., C] NEW CAR PURCHASE ORDERS 
? ens 1,180. °48 (68) 4-dr., $530. 
nner advantage of @ Number of Families: 939,000 PACKARD—'51 4-dr., $1,680. ‘50 2-ar.,]] C1 FAIR APPRAISAL SHEETS. 
g the a Es SLvisetTE tn Bentere, 82 0 “LET'S TRADE” PROPOSALS 
fe e i 7 e $4 006 7 —' 5: elvedere, ,190, $2,- ° 
xd at} THE DALLAS NEWS ig clive Buying Income $4,006 738,000 180. 51 Cranbrook 4-dr., $1,570. '50 
with | ; fs ’ sins ie gg same 4-dr., $1,335. '48 Deluxe (1) SALESMAN'S DAILY REPORTS. 
irunk PONTIAD. "52 8) conv., $2,825; (8) 4-dr., , o 
A fhicer of the law in your rear- @ Buying Income per family: $4,266 $2,270. °51 (8) ‘ar. $1.70. “49 (6) OC] “MY DAILY WORK" POCKET 
ween} @ ae : “afl So is conv., $1,360. °48 (8) 2-dr., $990. °46 SIZE, PROSPECT & OWNER 
view mirror is strong intluence. \ @ Retail Sales: $3,264,267,000 STUDEBAKER 52 Land Cruiser 4-dr BOOK. 
licate) the word of a long-respected friend. $1,810. °51 Champion conv., $1,545; V-8 
pling @ Food Sales $707.800.000 2-dr., $1,360. '50 Champion coupe, $800. * 
, he News’ years of alert, careful a ieee ’49 Champion club coupe, $1,015. 
e The News y : : YS—’52 aerosedan, $1,730. ‘50 Jeep- EVE 
la reporting and public service have @® General Merchandise: $492 690 000 ster, $880. ws RY FORM HAS BEEN PROVEN 
F +8 ~ 
Co werving conviction ws IN SUCCESSFUL DEALERSHIPS BE- 
mes earned the uns 8g : ls nltare Mbncuiid we te! FORT WAYNE, IND. _ pergpenaingeed 
of its readers. You hear them say = (Carl Marker’s Auto Auction. Sale every G OFFERED FOR SALE. 
— ia The News,” always with a $159,108 00% Tuesday. Prices are for sale of Sept. 9.) |= 
>—I0r | saw it in e INews, (Market remaining high on clean late | > « 
unc- d finality. oS ee ) - cars off. Sold 141 |¥ 
P Th note of assurance an nality 3 @ Drug Sales: $105,605,000 out of 173 offerings.) C] USED CAR ORDERS “50-50.” e 
if “ : ong influence... BUICK—’52 Super Riviera, $2,750, $2,825; F 
3 IFO) e That, too, is strong ‘ oe @ Automotive Sales: $709,455,000 Special 4-dr., $2,225, $2,605. ‘51 RM|! - Ysep CAR ORDERS “AS-IS.” 
ed by h The News goes in this 4-dr., $2,200. '50 Super sedanet, $1,285. “1S. 
safety and wherever s Pree sen ) ’49 Super conv., $1,200. ‘47 Super 4-dr., 
azines,| 72-county North Texas market, this $765, $780. 1 USED CAR MASTER CONTROL 
; a é : : CADILLAC—'46 (62) 4-dr., $875, $900. RECORD SYSTEM. 
being | influence is an added eye a oe pews cobmemeneie CHEVROLET—'52 SI. Deluxe 2-dr.. $1.- 
. : an : 840, $1,775. '51 SL Deluxe 2-dr., $1,495; ‘ 
paper and ink, lending fait 4-dr., $1,555; FL Deluxe 2-dr., $1,505, C) SALESMAN'S USED CAR 
Dept. t to every word. Weekdays — 172,305 $1,535. '50 Deluxe conv., $1,200, $1,240; STOCK REPORT SHEETS. 
aaiee respec i Fg FL 2-dr., $1,265; Bel-Air, $1,420. | °49 eiinn 
‘8 az : -— , SL Deluxe 2-dr., $1,060; FL 2-dr., 5, 
Broad-| e That is why any product is more $1,000; 4dr. $1016. 43 FM 4ar., so50, || ATE OF NECESSARY 
Feb- ickly accepted, more SBC Publish foten $775; 2-dr., $800. ‘47 FM 2-dr., $695; REPAIRS FOR WRECKS OR 
e ro wanted, more qui y a os M 952 FL aerosedan, $575; conv., $825; 4-dr., MAJOR REPAIRS. 
amo readily bought when it’s advertised $655, $730. 46 FM 2-dr., $665: SM 
-ar., " 


‘O—’'51 Custom club coupe, $1,825. 
’47 Custom club coupe, $660. 
DODGE—’'52 Wayfarer 2-dr., $1,585; Coro- 
net 4-dr., $2,210. '51 Meadowbrook 4-dr., 
$1,495. ‘50 Meadowbrook 4-dr., $1,180. 
*49 Coronet club coupe, $1,055, $1,150. 
a ’48 Custom 4-dr., $775, $860. °46 Custom 

4-dr., $580. 

FORD—'52 Custom 2-dr., $2,150. ‘51 Cus- 
tom 2-dr., $1,565. ‘50 Custom 4-dr., 
$1,320. °49 Custom 4-dr., $900, $925, 
$9565; 2-dr., $800, $880; Custom club 
coupe, $840; Custom (6) 4-dr., $900. '48 
Deluxe 2-dr., $605. ‘47 (6) 2-dr., $460; 


MODERN 
DDSON— "40 ‘2<dr., $870. '48 Super (6) S E L L I N G 
Sa iess"|METHODS | 


LINOOLN—'52 Cosmopolitan 4-dr., $3,100. 
MEROURY — '52 Monterey 4-dr., $2,500; INCORPORATED | 
P.O. Box 666 Louisville 1, Ey. 


Y CHECK YOUR WANTS 


Free Samples Will Arrive Promptly 
If You Mail This New. 


in The Dallas News. 











Deluxe 4-dr., $2,440. °51 4-dr., $1,725. 
"49 club coupe, $1,160. °46 conv., $580. 
NASH—’51 Rambler Country Club, $1,315. 
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Used-Car Auction Prices 


sedan, $825. 


3600. 








(Continued from Page 24) 


2) 4-dr., $1,760, $1,575. "47 (62) 4-dr., 
$1,225. 


CHEVROLET—'51 Bel-Air, $1,880; SL De- 
xe 2-dr., $1,605, $1,550; SL Special 
ir., $1,510, $1,490; 2-dr., $1,470, $1,- 
60. '50 FL Deluxe 2-dr., $1,400, $1,295. 
) sedan delivery, $560. ‘48 FM 4-dr., 

$875. 


DesOTO—'51 Custom 4-dr., $1,785. °48 | 


Custom 4-dr., $870. ‘47 conv., $650. 


DODGE—’51 Coronet 4-dr., $1,600; Mea- 


jowbrook 4-dr.. $1,735; panel, $1,240, 
$1,230, $1,210. 
£1,210. 


FORD—’52 Custom (8) 2-dr., $2,160; Cus- | 


tom (6) 2-dr., $2,180; Mainliner (8) 4- 

dr., $1,785. '51 Custom (8) 2-dr., $1,650; 

Deluxe (8) 2-dr., $1,410, $1,395, $1,390, 

$1,375; (8) pickup, $950; (6) pickup, 

$1,125. 

HUDSON—’ 50 4-dr., $1,230. 

LINCOLN—’52 sports coupe, $2,520. 

MERCURY—’51 4-dr., $1,800, $1,700. ‘50 
2-dr., $1,250. 

NASH—’50 2-dr., $985. ‘48 (600) 4-dr., 
$630. °46 4-dr., $420. 

) 2-dr., $1,980. ‘50 

(76) 2-dr., $1,400. "49 (76) conv., $1,- 


$710 
PACKARD—’ ae Mayfair, $2, 700. '50 Cus- 
rr 4-dr., $1,3: 

are Cambridge club coupe, 
ri, 770, $1,620. ’°51 Cranbrook 4-dr., $1,- 
620, $1,600; Cranbrook club coupe, $1,- 
520, $1,510, $1,490; Cambridge 4-dr., 
$1, 490, $1,460, $1,430, $1,410, $1,400; 
4-dr., $1,390, $1,370, $1,150. 

PONTIAC— 48 SL’ (8) 4-dr. sedan, $950. 
STUDEBAKER—’51 Commander 4-dr., $1, - 
465; Champion 4-dr., $1,160. '50 Cham- 
pion club coupe, $1,060; Champion 4-dr., 


$930. 
WILLYS—’52 Aero 2-dr., $1,530. ‘50 sta- 
tionwagon (4), $1,110. 


CHARLOTTE, N. C. 


(E. M. Stafford, Inc. Sale every Wed- 
nesday. Prices are for sale of Sept. 10.) 
(Sold 91 cars out of 150 offerings.) 
BUICK—’52 RM conv., $2,975*; Special 4- 
dr., $2,500°. °51 Super conv., $2,125*. "49 
RM conv., $1,200*. °48 RM 2-dr., $975*. 
CADILLAC—’51 (62) 2-dr., $3,400*. °49 
(60) 4-dr., $2,100°. 

VROLET—’52 Deluxe conv., $1,960; 
Deluxe club coupe, $1,950. '51 Deluxe 4- 
dr., $1,615; Deluxe 2-dr., $1,655*, $1,- 
600, $1,565. ’50 Deluxe conv., $1,400; De- 
luxe 4-dr., $1,335; Deluxe 2-dr., $1,360, 
$1,300, $1,270; %-ton pickup, $925. °49 
Deluxe 2-dr., $1,100. 48 FL 4-dr., $940; 
FL 2-dr., $900. "47 FL 2-dr., 60; FM 
4-dr., $725; SM 2-dr., $700. '°46 FL 2- 

CHR SLER—’50 Windsor 4-dr.. $1,.575°*. 
’47 Windsor club coupe, $750. '46 Wind- 
ser 4-dr., $510. 

DeSOTO—’51 4-dr., $1,790. Fl 4-dr., $650. 

DODGE—'49 club coupe, $1,200 


| 
FORD—’52 Crestliner 2-dr.. $2.150; Main- | 


liner 4-dr., $1,975. °51 Custom Victoria, 
$1,860, $1,800; Custom 4-dr., $1,700, $1,- 
610, $1,560*; Custom 2-dr., $1,680, $1, 670, 
$1,630, $1,600; Custom (6) 2- dr., $1,365. 
’50 Custom stationwagon, $1, 375; Custom 
4-dr., $1,365, $1,315; Custom 2-ar., $1,- 
415, $1,250; Custom club coupe, $1,200. 
"49 Custom’ s stationwagon, $840; Custom 
4-dr., $1,085; Custom 2-dr., $1,110, $1,- 
100, $1, 070, 31. 060; Custem club coupe, 


$1,125. °47 2-dr., $790. °46 2-dr., $700, 


$465; (6) 2-dr., 
ER—'51 4-dr., $1,075 
M W—'51 4-dr., $1, 


OLDSMOBILE—’51 (88) conv., $2,175*; 
(88) 4-dr., $2,025*; (88) 2-dr., 2 at $2,- 
275°. ’50 (88) 4-dr., $1,700°; (88) 2-dr., 
$1,650*, $1,575°, $1,555*. °49 (88) 4-dr., 
$1,190*; (76) 4-dr., $1,200*. °47 (76) 
4-dr., $800*. ’46 (78) club coupe, $635. 

PACKARD—’52 (200) 4-dr., $2,150. °49 
4-dr., $1,000. 

PLYMOUTH—'51 Cranbrook 4-dr., $1,525. 
"50 SD 4-dr., $1,200. 

PONTIAC—’52 (8) 4-dr., $2,650*; (8) 2- 
dr., $2,300°. '50 (8) 2-dr., $1,610°. "49 
(8) ar, $1,400°; (8) 2-ar.. $1,375°, 


$1 
STUDEBAKER—’51 Commander 4-dr., $1,- | 
510. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Sept. 10.) 
(Market off slightly due to slow retail, 
but buyers and sellers were agreeing on 
prices and turnover stayed brisk. Eighty- 
one cars sold of 116 offered.) 
a Super Riviera, $2,200*; RM 
$2,170*. '50 Super sedan, $1,560*. 
" etae conv., $710. '46 Super sedan, 


soas, $500. 

CADILLAC—’'49 (62) sedan, $1,990*. 

CHEVROLET — '52 Bel-Air, $2,200; De- 
luxe sedan, $2,110, $1,845. ‘51 Deluxe 
sedan, $1,840*, $1,725*, $1,550. '50 Deluxe 
sedan, $1, 335, $1, 330, $1,310, $1,225; 
Special sedan, $1,225, $1, va 2. 070. '49 
Deluxe sedan, $1,100. sedan, 
$740, $670. 46 SL roo lly 

CHRYSLER—’51 Windsor Newport, $2,125. 
"50 Royal sedan, $1,600. ‘48 Royal se- 
dan, $1,040. 

DeSOTO—’51 Custom sedan, $1,650. 

DODGE—’52 Coronet sedan, $2,345*; Way- 
farer sedan, $1,900. ‘51 Meadowbrook 
sedan, $1,540°; boda y+? sedan, $1,425°. 


FORD—’'52 Custom "(8)" Victoria, $2,520°. 
‘51 Custom (8) conv., $1,670; Deluxe (8) 
sedan, $1,420. °'50 Custom (8) sedan, 
$1,285, $1,185, $1,150. °49 Custom (8) 
sedan, $990, $960; Deluxe a sedan, 
$870, J. "47 (8) conv., $57 

—'49 sedan, $850. 47 che $430. 

MG—’ SZ. roadster, $1,725. 

MEROURY—’52 sedan, $2,480*. '51 conv., 
$2,000°; sedan, $1, 750, $1,640. '50 sedan, 
$1,360. °49 sedan, $1,180; stationwagon, 
$770. ‘47 sedan, $650. 

NASH—’51 Rambler conv., $1,285. '47 
(600) sedan, $545. 

OBILE—'50 (98) sedan, $1,240*; 
(76) sedan, $1,190. '49 (98) an. $1,- 
300°. $1,280; (88) sedan. $1,280 

PACKARD—’50 sedan, $1,130. 

PLYMOUTH—’51 Cranbrook conv., $1,520; 
Cranbrook sedan, $1,475; Cambridge se- 
dan, $1,430. '47 Deluxe sedan, $610. 

PONTIAC—’51 Chieftain Deluxe sedan, $1,- 
950°. °50 Chieftain Deluxe sedan, $1,- 
630°. °49 SL (8) sedan, $1,360, $1,315; 
Chieftain Deluxe sedan, $1,320. ‘47 SL 
(8) sedan, $615, $600. 

STUDEBAKER—’50 Champion sedan, $1,- 
O70, $1,025, 


‘50 Wayfarer 2-dr., | 


| 








LINOOLN—'50 
sedan, $1,100. 


VALDOSTA, GA. 


| 
| 

(Tom Hewitt Auto Auction. Sale every | coupe, $950. 
| 


'46 sedan, $210 - A 

Friday. Prices are for sale of Sept. 5.) | OLDSMOBILE—'52 (98) sedan, $3,100, $3,-| Sooo; Beloy Stans, Su.gt0. te 
(Market good. Sold 161 cars out of | 25. ‘51 (98) Holiday, $2,300; (98) se- FM sedan, $610. : i We will personally discuss 
237 offered.) dan, $2,210. ‘50 (88) sedan, $1,580, $1,- < with you the problems of 


BUICK — ’'52 Super Riviera, $2,925; RM 
sedan, $2,910. ‘51 RM sedan, $2,100, 


$2,075. ‘50 RM sedan, $1,480. $1,060: | PACKARD—'51 


sedan, $610. 


HUDSON—’'50 sedan, $975. 
KAISER—’'51 sedan, 


sedan, $685, $6 


| $970, $845, $700, $690, $625. ‘48 Deluxe $1,310*; Super sedan, 
‘47 Deluxe sedan, $605. $1,275. °48 RM sedan, $950*. ‘47 Super 


sedan, $780. 


sedan, $1,360, $980. 


‘50 sedan, $1,350, 


. ) se | $1,500 375. °47 (9%) | CHIRYSLER—'51 Windsor sedan, $1,900*. 
=; ey 500, $1,575. °47 (95) |’ 149 NY sedan, $1,310. 
(300) sedan, $1,920. ‘48 | DeSOTO—’51 Custom sedan, $1,530, $1,800; 
Deluxe sedan, $1,375 


Super sedan, $900. °49 Super sedan, he | PLYMOUTH--’51 Cranbrook sedan, $1,680.| $1,550 


225, $1,175. ‘48 Super sedan, $625 
conv., $650 


800; 4-dr., $4,325. ‘50 (61) sedan, $2, 
530. °48 ‘conv., $1,675, $1,650, $1, 625, 


‘51 Catalina, 


$1,530. "47 (61) sedan, $1,070. ' '42/ 1.930. ‘50 sedan, $1,340. ‘49 Chieftain| Mainliner stationwagon (6), $2,200; Crest- this purpose alone, having 
2-dr., $250. | sedan, $1,115, $1,050. liner (8) conv., $2,480; Custom (8) se- the highest known standard 
CHEVROLET—’52 SL Deluxe sedan, §2,- | STUDEBAKER — ‘51 Commander sedan, dan, $2,055*. °51 Custom (8) sedan, $1,- of quality, in two complete 


100; conv., $2,100; Deluxe sedan, $1,925, $1,350, $1,210. 
$1, 630; 1% = ton pickup, $1,500. ‘51 Bel- 
Air, $1,780; SL sedan, $1,645, $1,625, 
$1,590, $1,550; conv., $1,580; FL sedan, | W 
$1,550, $1, 490. '50 sedan, $1,360. ‘49 
FL sedan, $1,140. ‘48 FM sedan, $910. 
CHRYSLER — '52 Windsor sedan, $2,375. 
’51 NY conv., $2,350. ‘47 sedan, $610. 
DeSOTO—’52 sedan, $2,100. ‘51 
club coupe, $1,600; sedan, $1,000. 
DODGE—’52 Coronet sedan, $1,925; Cus-| Sept. 8.) 
tom sedan, $1,550. ‘51 %-ton pickup, 
$865. ‘50 Wayfarer sedan, $1,125. °46 
stake, $305. 
FORD—’52 Victoria, $2,450; conv., $2,335; 
Custom sedan, $2,170, $2,075, $1,950,| back. Seld 93 


sedan, $600. 


$2,125. °51 Victoria, $1,800; Custom se- | BUICK—’52 Special sedan, $2,270. ‘51 RM 


. * 
dan, $1,665, $1,650, $1,590, $1,575, $1, sedan, $2,225 ‘*1. 350; RM conv’, $1,900". esckaae on Deluxe sedan, $810. 


(Continued on Page 38, Col. 1) 





510. °50 Custom club coupe, $1,400, $1,- 
255, $1,225, $1,100. ‘49 Custom sedan, 


Special sedan, 
‘49 RM sedan, 


‘48 club coupe, $510 


'48 club coupe, $665, $650. °47 Champion 


TLLYS — '51 %-ton pickup, $650. °48 
Jeepster, $675, $550 


ALBANY, N. Y. 


(Tim Anspach’s Dealers Auto Auction. 
Sale every Monday. Prices are for sale of 


(Market still vorites were 
50 and °49 creampuffs, which in some 
cases went up to $100 below ceilings. 
52s seemed to take a slight price set- (600) sedan 


$2,125; Chieftain sedan, | FORD—’52 Victoria 


*49 Champion sedan, $850. 375*; Deluxe (8) sedan, $1,500*; Victoria 
(8) sedan, $1,775", ’ 


(8) conv., $1,350*. 


strong. Fa 200; sedan, $1,100 


$250. 
cars of 111 offered.) OLDSMOBILE—'51 


50 RM sedan, $1,710*;| _ dan, $1.6 





$1,200, $1,235°*; RM conv. » 


$1,320°, $1,270, 


sedan, $4,150*. ‘50 

‘49 (62) conmv., $2,- 
"48 (62) conv., 

$1,150*. 


$1,000 '50 sedan, | CADILLAO—'52 (62) 
(62) sedan, $2,800. 
49 359°; (61) sedan, $1,950*. 
$1,700*. °46 (62) conv., 
| MERC ri?’ sedan, , , $2,450. ° OHEVROLET—’'52 Bel-Air, $2,350, $2,180*, 
MERCURY —’52 — $2,525, $2,450. ‘51 $2,210: sedan, $1,910, 


ou i 1,300. 49 lub sedan, $1,320; sedan, 
— ws Deluxe sedan, $1,550. 


$2,050*, $1,950. '51 
$1,670, $1,580*; 
‘50 sedan, $970, 


"50 Custom sedan, 


‘47 sedan, $500. DODGE—'52 Meadowbrook sedan, $1,810, 

. *40 sedan, $125. $1,980. ‘50 %-ton, $650; Coronet sedan, 

CADILLAC—’52 (62) Coupe De Ville, $4,- ot PONTIAC—’'52 Chieftain sedan, $2,550, §2,- $1,440*. '48 Custom sedan, $820; conv., 
475, $2,335, $2,300; stationwagon, $2,475. $840. '47 sedan, $550. 

sedan, $2,500*; 


'49 Custom (8) sedan, 


920, $9560. 
HUDSON—’47 Commodore sedan, $250. 
HENRY J—’51 2-dr. sedan, $975. 
KAISER—'49 sedan, $690*. 
LINCOLN—’47 Continental 
'46 club coupe, $400*. 
MERCURY—’52 Monterey sedan, $2,535*. 
’51 sedan, $1,850*. °49 club coupe, $1,- 
* 
NASH—’52 Rambler stationwagon, $1,675. 
’51 Rambler stationwagon, 


sedan, $2,110*; 
Super ape sedan, $1,880. 


’50 Custom 


conv., $525°, 


$1,500*. °46 


"50 (88) se- 1112 Sevth Wabash 





FLASH-A-CALL 
Service Control 


offers you 


100% to 200% Absorption 


your shop, the corrective 
measures that must be 
taken. Train your entire 
shop personnel, guarantee 
to increase your customer 
paid labor sales or you owe 
us nothing. As manufac- 
turers, we offer you direct, 
equipment designed for 


packages, for the large 
dealer or smaller service 
department. Our program 
meets and goes beyond the 
requirements of all major 
factories. Write us today 
and we will arrange an ap- 
pointment with a man that 
will not waste your time. 


FLASH-A-CALL 
SERVICE CONTROL SYSTEM 





Dept. AN-21, Chicago 5, Ill. 














The appeal that’s timely all the time 


E first closed car was exciting news. 

The first hydraulic brakes made head- 
lines for a long time. Today’s big story is the 
automatic transmission. But all these revo- 
lutionary improvements are soon taken for 
granted by car buyers. The one selling point 
that never grows old—that’s always news— 


is the value you put into your cars. 


Today, value is more important to custom- 
ers than it ever was. Especially in the mov- 
ing parts—the “vital zone”. To be certain 
you’re giving the “‘vital zone” value custom- 
ers demand, keep this simple formula in 
mind when you’re buying component parts. 


a quality +service+ public acceptance 





price 


You’ll notice that price is only one factor 
in value. And it must be weighed in relation 
to the factors above the line. Timken” bear- 
ings give you far more above the line than 
any other tapered roller bearings. In terms 
of value features—higher quality, better 
service and greater public acceptance— 
Timken bearing prices are lower than ever. 
The Timken Roller Bearing Company, Can- 


ton 6, Ohio. 





IN JUST 40 SECONDS this direct-reading 
spectrometer, first in the steel industry, 
chemically analyzes a molten heat of 
Timken steel. It makes possible precise 
control of the steel’s chemical composi- 
tion, helps account for the uniform high 
quality steel used in Timken bearings. 





ALL BUT TWO makes of cars have Tim- 
ken tapered roller bearings on the 
pinion—the toughest automotive ap- 
plication. It’s proof of the preference 
for Timken bearings where value counts 
most—in pinions, wheels, differentials, 
steering gears——the “vital zone” of 
the car. 


its TIMKEN for VALUE 


14AOt mas @LG. vu. 





TAPERED ROLLER BEARINGS 











ONLY TIMKEN BEARINGS 
GIVE YOU 
ALL THESE VALUE FEATURES 


QUALITY 
1. Design leadership 
2. Steel made in our own mill 
3. Precision manufacture 
4. Rigid quality control 
5. More than 50 years’ experience 


SERVICE 
6. Unequalled engineering service 


7. Unequalled research and devel- 
opment facilities for your use 


8. Installation service in the field 
9. Widest range of sizes 
10. Most dependable source of supply 


PUBLIC ACCEPTANCE 
11. First choice throughout industry 


12. Best-known name in bearings 
13. Widespread advertising 








$ 
NOT JUST A BALL (>) NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER (> BEARING TAKES RADIAL ® AND THRUST --@)—— LOADS OR ANY COMBINATION » 


XU. 
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| 


| Ford parts and accessories man-|:' 
Auto P | Ww 
uTO ersonne | Walker succeeds Urban B. Miller, | 
|who has been named manager of | 
; : | parts and accessories activities for 
Daniel F. Lynch has been ap- fen, now procurement head for| Ford in Chicago. Miller, who has | 
pointed manager of the Nashville | Celanese Central, S. A., new global | managed the Atlanta parts depot a 
field branch of Motors Insurance organization of the company.| since August, 1951, will manage the 
Corp. He succeeds J. E. Yundt who | Michel had been with Westinghouse | new Chicago parts depot when it is| 
has ‘ been transferred to Grand/ Electric Corp. since 1920, and was | completed , | 
Rapids, Mich. assistant to the purchasing vice- <= * i 
elm Oy +40, 7° y 
president. Fisher Promotes Spear 


Wico Names White in é | 
; 7 : Appointment of R. Gordon Spear | . ; 
Eibe W. Deck, manufacturing Walker Named to Manage as director of the fo ing | 
V = t = : C rward planning | Sterner Ch i — 
ag wen Mar Wico 9 Co.,| Ford’s Atlanta Parts Depot section of the finance and account: | ea evrolet, Red Lion, Pa. 
West Springfield, Mass. has an- Appointment a eek @ | ing division is announced by C. V.| New building of Sterner Chevrolet, Inc., Red Lion, Pa., operated by E. L. Sterner 
° ‘oe | Contains approximately 15,000 square feet of space, plus more than 45,000 square 


| 


nounced appointment of Kendall | | g 
as as manager of the Ford| Booth, Fisher Body comptroller. | feet for the display of used cars and trucks, and for customer and employe parking. 






C. White as production manager. Atlant t : c : 
anta parts depot in East Point,| Spear first went to work for Fisher Frontage extends 105 feet and the building is two stories high. Sterner has been 


White will be responsible for all Ga. i : 
planning, scheduling, production| 4%» 18 announced by Earl G. Ward, Body in 1934 as a clerk. engaged in the auto business for the past 30 years. 


control, material and _ inventory 
control. 
we 


* * x 


Named Chief Engineer 
William F. LeFevre jr., has been 
appointed chief engineer at 
Freightliner Corp., Portland, Ore., 
announces Thomas D. Taylor, gen- 
eral manager. LeFevre served eight 
years with Boeing Aircraft Co. in| 
Seattle as research engineer, 
* ° * 


Trickett Gets New Post 


The American Management Assn. 
has appointed Joseph M. Trickett to 
the newly-created position of asso- 
ciate director of the group’s man- 
agement education study, it has 
been announced by Lawrence A. 
Appley, president. Trickett has re- 
signed his position as dean of the 
school of management at Golden 
Gate college in San Francisco to 
accept new assignment. 

+ 2 + 
Eisenhauer Named Manager 
Of Houdaille Manufacturing ~aa 

Charles B. Eisenhauer has been Cote ae / 
appointed manager of manufactur- . he 
ing of Houdaille-Hershey Corp., it 
is announced in Detroit by Charles 
Getler, president. 

Eisenhauer, formerly was assist- 
ant to the president. His promotion 
is in line with the company’s policy 
of advancing younger men into key 
positions, Getler said. 

+ . * 


Alcoa Ups Smith 

Harry L, Smith jr. has been made 
staff manager of product sales for 
Aluminum Co. of America. Smith, 
who has been manager of sheet 
and plate sales, has had 38 years’ 
service with the company. 

+. * * 


Deane Named Officer 


At Campbell, Wyant 

Horace A, Deane has been elected 
a vice-president of Campbell, Wy- 
ant and Cannon Foundry Co., Mus- 
kegon, Mich, according to Carl E. 
Allen, president. 

Deane formerly was operating 
vice-president of the Brake Shoe 
and Castings division of American 
Brake Shoe Co. He had been with 
American Brake Shoe 13 years. 

= * 





Ainsworth Names Ingram 


Appointment of T. G. Ingram to 
the newly created position of con- 
troller at Ainsworth Mfg. Corp. is 
announced by Glenn A. Ellerthorpe, 
vice-president and treasurer. Prior 
to joining Ainsworth, Ingram was 
with Chrysler, Universal Moulded 
Products Corp. and Wyandotte 
Chemical Corp. Ainsworth also 
named R. A. Van Waen as general ae 
office manager. eae : 


Arkansas AAA Head 


Frank M. Potter, former busi- 
ness manager of the American Au- 
tomobile Assn., has been appointed 
general manager of the Arkansas 
Automobile club. 

x ol + 


Johnson to NPA 


Inland Steel Co. announces that 
Harry R. Johnson, assistant man- 
ager of sales in its sheet and strip 
division, has been granted a six- 
month leave of absence to serve 
with NPA in Washington. 

. * * 


Wood Names Wershing 


S. K. Makemson, sales vice-presi- 
dent of John Wood Co., Bennett 
Pump division, Muskegon, Mich., 
has announced appointment of 
R. A. Wershing as manager of the 
company’s Ohio district. 

. * * 
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Michel to Celanese 


Henry F. Michel has been named 
Celanese Corp. of America purchas- : 


ing director. He assumes all duties 
formerly performed by F. W. Paf- 
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Merchandising 


Memos to Dealers 





Do they spend most of their 
time shooting at the main target 
instead of the fringe areas of 
selling? 

“Don’t let controllers and operat- 
ing people sell you short. Remem- 
ber, few if any controllers can sell. 
One great problem for selling today 


| 
| 


| 


Not Floating on Air . .. It’s Float- | 

ing on GREASE!” 

Copy then pointed out: “Smart | 
motorists know that a comfortable | 
ride goes with a car that gets regu- | 
lar 1,000 mile checkup. 

“If your car’s overdue, why not 
drive in now?” 


27 





brings our service right to your 
door. Phone us and we'll call for 
your car at your home or place 
of business—and deliver it as soon 
as the work is done. This saves 
you the time and trouble of driv- 
ing to our shop for service—and 
making a second trip to call for 


is to convince operating, production 
and finance how selling produces 
results ...” 


As ba your car, 
| 


| Service Spark “Servi-Car pickup and delivery is 
- a ‘iy. |@ Part of our modern setup for 
EALERS with pickup and deliv- | providing speedy, convenient, top- 


ery service can usually spark | notch service for busy people.” 
lagging service sales in slack pe- | em 





By Bob Finlay 


| 'ST glancing through some sell- | pene ee a the — = 
i emi i ile. ’s| customer, the money an e i Hi. ‘ 
; pg fom a ot by WL Sten. | sniee person come together... | ICHTER M OT OR SALES |riods by advertising the service. 
gaard, head of the Point of Pur-| “The human mind thinks in pic- |** (Buick-Olds) in Peru, Ind.,| ‘The other day Chadakoin Motors 
chase Advertising Institute: |tures not words.” | painted an intriguing picture in a|jn Jamestown, N. Y., used an ad 

“Selling begins when the custom | Do your salesmen paint a mental | recent service ad. | with a sketch of its “Servi-Car,” a 
er says no... picture of the benefits obtainable| It was headed: | three-wheeled motorcycle. 

“Most plans neglect the last | by the customer? “Uh, Uh, Lady ... Your Cars’ | Copy read: “Our Servi-Car 





+ * * 


| Down to Grease 


Slogans 

OLFINGTON’S, DeSoto-Plym- 

outh dealer which has cashed 
in on its old established reputation 
with the slogan, “The Name on 
Your Grandfather’s Brougham,” is 
now advising its customers that 
“Smart Buyers Always Pick Their 
Dealer Before They Pick Their 
Car.” 








* + * 
More of Same 


A speaking of slogans, most 
Hartford (Conn.) residents 
know that “New England’s Largest 
Ford Dealer” is the O’Meara Mo- 
tor Co., which also advertises that 
“You Always Can Do Business with 
O'Meara.” 

“Your Buick Dealer Since 1924” 
is the widely known Hartford 
Buick Co. Another familiar estab- 
lishment is “The House Where 
the Customer Is Boss,” readily 
identified here as Dennett & 
Popp, Inc., Dodge-Plymouth deal- 
ers, “Over 28 Years Serving Hart- 
ford’s Satisfied Customers.” 

Here are some others: 


“The Largest Stock of Chrysler 
Corp. Parts in Connecticut,” Capi- 
tol Motors, Inc., Dodge-Plymouth. 

“See Balch Before You Buy Be- 
cause Balch Is Never Knowingly 
Undersold,” Balch Pontiac, Inc. 

“The House That Service and 
Satisfaction Built,” Grody Chevro- 
let Co. 

“Your Downtown Ford Dealer,” 
Gengras Motors, Inc. 

“Always Reliable!” Jensen’s, Inc., 
Chrysler-Plymouth. 

“Serving the Motoring Public 
Since 1918,” John P. Nielsen & Sons 
Co., “Ford Specialists.” 

“See Us When You Need a Clean 
Used Car,” Red-E Sales & Service, 
Hudson. 

“Your Chevrolet Dealer for 
Over a Quarter Century,” Bristol’s 
Garage. 

“Serving Greater Hartford Area 
for Over 25 Years,” Bloomfield Ga- 
rage. 

“Over 25 Years of Service,” Farm- 
ington Garage, Inc. 

“The Oldest Dealer in the Oldest 
Town in Connecticut,” Windsor Ga- 
rage, Inc., headed by Thomas J. 
Bouvier, president of the Hartford 
Automobile Dealers Assn. 


On America’s New Cars... 


PLEXIGLAS 
Molded Parts 


Pictured here are twenty-two different parts, injection 
molded of PLEXIGLAS acrylic plastic, used on fourteen of 
the 1952 cars. On many cars today, you'll find at least 
twelve PLexicLas moldings. 


Rich, sparkling color; superior dimensional stability; 
and resistance to heat, weather and breakage make 
Piexic.as the choice—for front and rear medallions; 
nameplates; instrument panels; hood and steering 
wheel ornaments; decorative escutcheons; clock, 
speedometer, radio and gauge dials; and for tail light, 
parking light, and stop light lenses, some with integrally 
molded bezels. 





People's ‘Choice’ 
N. C. Dealers to Transport 


Voters to Polls 


RALEIGH, N. C.—The public re- 
lations committee of the North 
Carolina Automobile Dealers Assn. 
at its recent meeting endorsed a 
get-out-the-vote program to be 
sponsored throughout the state by 
local dealer groups. 

Committee Chairman Clyde H. 
Harriss, of Salisbury, said that 
voters will be transported to the 
polls by dealers of their choice. 

Other members of the NCADA 
public relations committee are: D. 
M. McMillan, Red Springs; Horace 
G. Ilderton, High Point; Arthur P. 
Harris, Charlotte; H. E. Stephen- 
son, Durham, and Troy Smith, 
Liberty. 


PLexIGLAs molding powders are used in many different 
ways, in many industries. We'd like to tell you how 
this material can serve you to advantage. Just write us 
about your problem. ‘ 


CHEMICALS 





He 
—————— 
— 
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———— 


ROHM & HAAS 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 


i a 


Just published, 
this booklet shows the 
wide range of uses of 
PLexictas molding 
and extrusion powders. 
Send today for your copy 
of PiexicLas MOLDING 

‘OW DERS. 
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“The foam rubber cushions are 
the only thing on the car that 
don’t squeak, and they squish.” 
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Affecting Factories and Dealers... . 





Auto Advertising 


By George Deery | 
Associate Editor | 

As an industry, radio has shot} 
the first round in its newspaper | 
and trade-publication drive to point 
up the advantages of radio as an | 
ad medium. 

The full-page ad appeared in 
the New York Times, New York 

Herald-Tribune, Chicago Tribune, 
Wall Street Journal and trade 
publications, Two more are to 
follow, according to Broadcasting 
Advertising Bureau. 

However, the drive does not stop 
at this level. Across the nation, 
BAB members will run the same 
copy over their own signatures. 

In addition, the 660 member sta- 
tions will conduct direct mail cam- 
paigns based on the full-page ad 
themes, and release live and tran- 
scribed announcements. 

o + * 


Ford PR Realignment 


Realignment of the staff and field 
organizations of Ford’s office of 
public relations and establishment 
of three new executive positions 
within the office have been an- 
nounced by Charles F. Moore jr., | 
director of public relations. 

Sydney W. Morrell, who recently | 
joined Ford, has been named man- 
ager of general 
public relations. 
Leggett Brown, 
formerly assistant 
to the _ director, 
will be manager 
of public commu- 
nication, and Leo 
C. Bebbe, who has 
been manager of 
the motion pic- 
ture department, 
will be manager 
of educational re- 








Leggett Brown 





lations. 

As manager of general public re- 
lations, Morrell will direct the new- | 
ly formed public relations field or- | 
ganization, comprising three offices. | 
He will also be responsible for | 
speech services and a new staff ac- | 
tivity, the special services depart- | 
ment. 

John E, Sattler will be manager 
of the New York public relations 
office, C. Gayle Warnock will 
manage the Chicago office and 
William A. Lashley will manage 
the office in San Francisco. Paul 
F. Burns continues as head of 
speech services and Theodore H. 
Mecke jr. has been appointed 
manager of the special services 
department. 
Brown, as manager of public 
communication, will supervise the 
news department (formerly the 
Ford news bureau), the _ special 





S. W. Morrell 


events department and a new ac- 
tivity, radio and television relations. 

Kenneth Gregory, manager of the 
news bureau, will be manager of 
the news department and John G. 
Mullaly will continue as manager 
of special events. John H. Heiney 
has been appointed head of radio 
and TV relations. 


The manager of educational rela- | 
tions, Beebe, will supervise the | 
community _ relations department | 
and three new departments, re-| 
search, visual media, and_ school | 
and college projects. Robert O. | 
Dunn, formerly field manager, has | 
been appointed manager of the re- | 
search department and Mott B.| 
Heath continues as manager of | 
community relations. Dewey F.} 
Barich, who has managed the com- | 
pany’s Industrial Arts Awards pro- 
gram, is now manager of school 
and college projects. 


E. S. Purrington, photographic 
department manager, becomes man- | 
ager of the visual media depart- | 
ment, which inoludes both photo- 
graphic and motion pictures. 

Reporting to the director of pub- 
lic relations, David G. Dowling will 


Leo C. Beebe 








continue to have charge of admin- 
istrative services. 

Morrell was formerly a partner 
in Earl Newsom & Co., New York 
public relations consultants. Born 
in Oldham, England, he attended 
Oldham high school and the Lon- 
don School of Economics, He was 
on the staff of the London Daily 
Herald and later a foreign cor- 
respondent for the London Daily 
Express, covering central and 
southeastern Europe. 


Heiney, a native of Indiana, at-| 


tended DePauw university and was 
graduated from Butler university 
in 1923. He was on the staff of the 
Indianapolis News from 1923 until 
1929, serving for two years as auto 
editor, and later was with the Des 
Moines Tribune and Register, the 
Iowa Broadcasting Co. and the 
Washington Post. 

In 1943 he wrote and produced 
the wartime Blue Network pro- 
gram, “This Is Official,” and the 
same year he opened the Washing- 





| 
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ton office of J. Walter Thompson 
Co., New York ad agency. Later he 
went to New York with the agency 
and for five years supervised the 
Shell Oil’s radio and televised news 
and sports programs. 

* * > 


Hickman Grid Show 

Football televiewers are offered 
a 15-minute roundup of the day’s 
games, a rundown of scores and 
comment by former Yale coach 
Herman Hickman in a sportscast 
aired Saturday afternoons over 
the NBC-TV network. 

Sponsored by Pontiac, the Hick- 
man show immediately follows 
the General Motors - sponsored 
telecast of the “Game of the 
Week” over NBO-TV stations. 
Herman broadcasts from NBC’s 
New York studios, with cut-ins 
from Chicago and the West 
Coast. 

* * * 


Changes at Ross Roy 

Addition of two new sections in 
its expanded product education de- 
partment has resulted in several 
personnel changes, Ross Roy, Inc., 
ad agency, has announced. 

Harry W. Clark, who formerly 








Miracle Power Slants Ads to Winter Theme— 


“This Winter . . . Keep Springtime in Your Engine” is the slogan of the current part 
of the largest ad promotion for the Miracle Power division of AP Parts Corp., Toledo. 





statistical research. Jack B. Harri- 
son was moved from the agency’s 
service training department to head 
the car information section. 


worked on car information, has 
been assigned to special projects, 
and Sherman P. Ellis has been ap- 
pointed head of a new section on 








a 
































Today the Price farm buildings are good looking as well as practical! Painted white with green trim, they house 
a herd of 70 cattle, 45 milk cows. A feed-handling system and new equipment reduce work and costs. 





The old barn when the Prices took over thirteen years ago. 
Other service buildings were run down, in need of repair. 





The outdoor furniture and big umbrella on the well kept 
lawn, where the Prices relax in Summer. 


The milkhouse and dairy barn show the contrast. The 


miniature of the barn is the children’s playhouse. 


eS i 
a 





The new modern hitchen. Labor-saving appliances and 
step-saving layout lightens labor, gives more leisure. 
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Two Auto Equipment Advisory Groups Complain 
Hoarding Curb Is Too Inflexible 


NPA Steel Limit Hit 


W ASHINGTON.—Makers of jacks 

id automotive maintenance equip- 

ent agree with NPA’s anti-hoard- 

g objective, in cutting permitted 

eel inventories from 45 to 30 days 
after the long steel strike—but they 

iy the month’s limitation is some- 
times “unrealistic.” 


Members of the jack industry 
advisory committee recited compli- 
ance difficulties in a Sept. 9 meet- 
ing with NPA. Representatives of 
the nation’s 450 automotive mainte- 
nance equipment manufacturers 
brought the same story to NPA 
officials the next day. 

Manufacturers claimed they 
were sometimes forced into vio- 
lations because they had no con- 
trol over mill shipping dates, and 
so sometimes received tonnage in 
excess of their authorized inven- 
tories. NPA officials, recognizing 
the problem, urged them to report 
such excesses to NPA and ask for 





individual exceptions, provided 
for hardship cases. : 

Steel inventories are generally in 
good shape, committee members re- 
ported, but manufacturers are trou- 
bled by inability to get some types, 
sizes and shapes. They emphasized 





LOF Shows Fiber Glass 
To Truck Body Men 

TOLEDO.—First display of su- 
per-fine insulation fiber glass made 
by Libbey-Owens-Ford Glass Co. in 
a national show was featured at 
the annual convention of the Truck 
Body & Equipment Assn., St. Louis, 
last week, it was announced by 
C. F. Hegg, sales manager. 

The display illustrated several 
uses of the fiber glass for insula- 
tion in an ice cream or dairy truck, 
emphasizing the lightweight, sani- 
tary and stability characteristics of 
truck insulation. 





]| shortages of carbon bar stock and 


seamless steel tubing. 

The committees urged retention 
of the Controlled Materials Plan 
for allocation as long as NPA keeps 
other controls operating. 

NPA was advised that the auto- 


motive maintenance equipment in- | 
dustry will need more materials | 


during the next six months, in view 
of its optimistic business outlook. 
Members’ estimates of the gain in 
commercial business ranged from 
15 to as high as 50 percent. Demand 
for jacks wil] be about the same in 
1953 as this year, the jack commit- 
tee said. 

Both industries said they had 
the productive capacity to take 
care of both military and essen- 
tial civilian requirements should 
allout mobilization occur. 

In reviewing their steel procure- 
ment problem, the committee said 
there is difficulty in placing CMP 
allotment tickets with mills and 
getting assured deliveries. 

NPA officials said steel supplies 
are going to be tight until Febru- 
ary. Manufacturers said they are 
now getting steel on orders placed 
in the second quarter of 1952. 





Fan Gets Rambler— 


When he became the one-millionth fan 
to attend the home games of the Cleve- 
land Indians, Donald Svtfin (left), Fayette- 
ville, N. Y., was presented a new Nash 
Rambler Country Club by the Cleveland 
American League ball club. The Rambler 
was presented by Eliis Ryan, president of 
| the Cleveland baseball club, before 50,000 
| fans in the Cleveland municipal stadium. 













attractive home. 


(Right) The house when the Prices moved on the farm. The 
story appears in the May issue of SUCCESSFUL FARMING. 


(Above) The Prices turned an ugly duckling house into an 


i 
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13 is a lucky number! 


Just thirteen years ago, Donald Price, 
of Hebron, Ill. bought a tired farm, with 
weeds running wild, deep in trash, the 
house unpainted, the barns and service 


buildings in a sad state. 


With optimism and hope, the Prices 
called their farm “Happy Acres’... have 
worked hard and intelligently to make 
the name come true...rejuvenated the 
land, added herds, made the buildings 
modern, put in labor saving machinery. 

Today “Happy Acres” is a significant 
success—and a symbol of what thirteen 
years of farm prosperity actually means 
...not as an economic statistic, but in 
pride and pleasure, human happiness, 


raised living standards! 


The drab and dreary house has been 
transformed with picture windows on 
the sun porch, green window boxes, 
decorative hardware, entrance awnings. 
new furniture, a kid’s rumpus room. a 
modern kitchen supplied with all the 
appliances, patterned linoleum flooring, 


chrome chairs and gadgets. 


Bek 





_— 


And the service building changes have 
been equally striking. The once bleak 
barns today could illustrate a catalog. 
The dairy barn was even reproduced 
in miniature as a children’s playhouse! 

The Prices are typical of hundreds of 
thousands of Heart states farmers who 
have used the thirteen most prosperous 


The Price children and the playhouse, 
a miniature of the cattle barn. 


years in the history of agriculture to 


the better suburbs. 


a million of its 


opportunity, call the 


MEREDITH PUBLISHING 


attain a standard of living on a par with 


These farm families are best reached 
by SuccessFUL FARMING, concentrating 
1,200,000 circulation 
in the fifteen Heart states, with the best 
land, crops, livestock,and machinery, the 
highest yields and annual incomes. SF 
subscribers’ earnings average easily 50% 
above the US farm average... represent 
one of the world’s best class markets. 

General media mostly miss this choice 
market. SUCCESSFUL FARMING is needed 
for itsdeep penetration, wide readership, 
and influence based on a half century of 
service, to balance national advertising 
effort, get top potential. For full facts 
on today’s best automotive advertising 


nearest SF office. 


Co., Des Moines, 


New York, Chicago, Detroit, Cleveland, 
Atlanta, San Francisco, Los Angeles. 








In the | 
Hopper 


Freezing Connecticut’s sales tax 
into the tax structure has been rec- 
ommended to Gov. John D. Lodge 
by State Tax Commissioner William 
F. Connelly. The tax now is sched- 
uled to die next June 30. 

The levy yielded $35,400,000 last 
year, 40 percent of all revenue col- 
lected, Connelly said. He contended 
the tax is fair because it exempts 
most necessities, including food, 
rent, utilities, laundry and _ chil- 
dren’s clothing. 

+ * * 


Equal Pay for Equal Work, 


Goal of Okla. Labor Chief 


Mandatory equal pay for equal 
work, regardless of sex, is recom- 
mended by Oklahoma State Labor 
Commissioner Jim Hughes in his 
biennial report. 


He also recommends a law pro- 
viding one day’s rest in every sev- 
en-day period for all workers. 


Another recommendation calls 
for amendment of the state’s child 
labor law to provide that no child 
under 11 may be employed during 
school hours, and to set a maxi- 
mum three-hour day and 18-hour 
week during the school year, and 
a maximum eight-hour day and 40- 


hour week during vacation periods. 


* « * 


Texan Pleads for Prudence 
In Judging Inspection Act 

G. C. Morris, executive director 
of the Highway Safety Council of 
Texas, urges that the new Texas 
auto safety inspection law should 
be given a 12-to-18-month chance 
to prove its life-saving value. 

“For practical purposes,” Morris 
said, “the inspection law didn’t 
really begin operation until after 
the Sept. 6 deadline for automobile 
inspections. Delays and confusion 
in enforcing the law have caused 
only about 30 percent of the ve- 
hicles in Texas to be covered by 
the inspection law for most of this 
year.” 

” * + 
Compulsory Car Insurance 


Repeal Sought in Mass. 


Legislative machinery for the re- 
peal of Massachusetts’ present com- 
pulsory automobile insurance sys- 
tem would be set in motion under 
a bill filed by Sen. Charles W. 
Hedges, Quincy Republican. 

The Hedges bill, for a statewide 
advisory referendum in 1954, will 
be considered by the legislature 
next year. A similar bill was killed 
this year. 





Wayne Works Announces 
Changes in Leadership 


Top-level staff changes are an- 
nounced by Wayne Works, Inc., of 
Richmond, Ind., builder of all-steel 
motor coach bodies. 

New officers are Harold L. Drim- 
mer, chairman of the board and 
treasurer; Newton Glekel, presi- 
dent; Philip E. Baugh, vice-presi- 
dent in charge of operations; Irwin 
G. Brown, vice-president in charge 
of sales, and Karl W. Theurer, con- 
troller in charge of finance. 





LICENSE PLATE 
FASTENERS 












ON OR OFF WITH A 
QUARTER TURN 
Heavy %-inch bolt (with T-head and 


square shoulder) fastens license plate 
securely in place. Will not lose off. 


PLATED TO PREVENT RUST 
No. 51—Dealer Cost, 
GD viccantetasinneatianencnictichatinte 
(Packed 12 to Box) 
Money-Back Guarantee 
IMMEDIATE DELIVERY 
lf Your Jobber Capnot Furnish Order 
Direct. Write today for free catalog 
of over 200 Houser service items. 








Engr. & Mfg 











HOUSER 


Bluffton a 
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Dealer 





Doings 





Frank J. Baker, sales manager of | 


Nichols and Speer used-car lot, St. 
Petersburg, Fla, says owners 
James T. Speer and James M. 
Nichols are now authorized dealers 
for the British Ford. They will 
handle all four models: The two- 
door Anglia and four-door Prefect, 
Consuel and Zephyr. 


* * * 
Zittel’s Expands I-H Deal 


In Sheboygan, Wis. 

Zittel’s Truck and Equipment Co, 
(International Harvester), Sheboy- 
gan, Wis., has opened what is 
claimed to be the second largest 
dealership quarters in Wisconsin. 
Sales and service occupies 8,400 





square feet, while 56,400 square feet 
of the 64,800-square-foot site have 
been set aside for parking and 
future expansion. 

Owner Arnold W. Zittel staged 
an opening-day parade of 30 I-H 
units now in service in the area, 
led by a 1910 two-cylinder, steel- 
wheeled museum piece. The Zittel 
firm has been in business 17 years. 


* * + 
New Foreign-Car Deal 
Worldwide Westwood, a new 


foreign-car dealership, has opened 
at the corner of Santa Monica and 
Westwood Blvd. in Westwood, 
Calif. The Jewett line of Jupiter 
and Javelin cars will be carried, as 





there iso HERMAN BODY 


designed for your 
Customers’ Specific Needs! 


CLEANERS & DYERS 


The HERMAN “FORWARD CONTROL" Delivery Body 


Trim, 


modern, with ‘room to spare interior 


Used wherever shorter wheelbase 


and larger capacity is paramount. Herman builds many special interiors for 


these bodies 


WRITE, WIRE, OR PHONE COLLECT 


HERMAN 








Full-color 


like this appear 


TTLLM LAL LLL 


in the POST 
and HOLIDAY 


to make it easy 


for you to 


the most popular 


Seat Covers 


in America 


THE HOWARD ZINK 


BODY COMPANY 


feel ite) 7 vile), | 


bookmobiles, display rooms, hatchery bodies, lunchwagons, etc 
FRanklin 5300 


ST. LOUIS 10, MO. 


Minx, Rambler, 
beam-Talbot. 

* * * 
3 Top Dodge Salesmen 
Named in Southern Calif. 


California Dodge salesmen C. 
N, Carter, of Downey; B. J. Iver- 
sen, of Van Nuys, and Rueben J. 
Krogstad, 
are the three top Dodge salesmen 
for the southern California areas 
during the last two months. 

Bert Carter, Dodge regional 
manager, presented them with a 
trophy, and announced that they 
will receive all-expense trips to 
Detroit with their wives. South- 
ern California was the top Dodge 
sales area of the U. S. during the 
period. 

+ * 
Free Vacations Offered 


K-F Buyers by Alexander 


J), Jasksonville, Fla., has opened its 
newly remodeled quarters with a 
“get acquainted” offer of a free, 
seven-day Miami Beach vacation to 
all purchasers of a new Kaiser, 
Henry J or late-model used car. 
The offer, good for 10 days after 
the opening, included one person in 
addition to the purchaser. Alexand- 
er Motors succeeded Stewart K-F 
Motors in August. 
* * 


Bandit Snatches $4,492 
From Holtsinger Clerk 


An armed bandit, waiting calmly 
outside Holtsinger Motor Co, 
Tampa, Fla. wrenched a _ payroll 
sack from a bookkeeper Aug. 22 
and escaped with $4,492. F. V. Dur- 
rance, pressed into payroll duty be- 
cause another employe was on 
vacation, was carrying the money 
sack. He was accompanied by two 
other employes, William S. Taylor 
and Ray R. Jeter. 





The trio started after the bandit, 
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| TUF-TEX : seat Covers 


The safe side is the curb side. With Howard 
Zink seat covers on your car you'll always 
make your entrances and exits via the curb side, 

slide across the seat. You just glide— 


there's no pull or drag on your clothes 


The wonderful smoothness of Howard Zink seat covers is 

a constant delight to millions of motorists. And now the 

new 1952 designs are waiting for you at 
your dealer—exciting stripes, plaids, checks in 
long-lived plastic fabrics topped with smart 
Quilted Bolta-Flex trims. Go see them! 


Fremont, Oo - Passaic, NJ. + Long Beach, Cali. - Charleston, Miss, 


WORLD'S LARGEST MANUFACTURER OF AUTOMOBILE SEAT COVERS 


Wes 


HOWARD ZINK CORPORATION 


Like this stripe? It's a smouth, 
smooth plastic—in three 


different color combinations. 
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well as the Rootes line of Hillman 
Rover and Sun- 


of Huntington Park, | 


Alexander Motors (Kaiser, Henry 


| Stillwell. 


Sailors See the Sights at DeSoto— 


’ 


» 





As a reward for attaining top grades, this group of 30 Naval Reserves from the 
| Grosse Ile (Mich.) Naval air station was treated a tour of DeSoto’s engine plant in 
| Detroit. In charge of the sailors, all of whom are undergoing a 90-day period of 
indoctrination and training, was Lt.-Commander Maurice Overholt (center, background). 


|but he forced them back with a 
| pistol and dashed into the street, 
| where he stumbled in the path of 
|an oncoming auto. Motorist Alvin 
| Stapleton screeched to a halt, and 
the criminal fled across a used-car 
lot to a light blue late-model Ford, 
driven by an accomplice. Stapleton 
gave chase, but lost the Ford in 
traffic, 


Facin' the Music 
| Horgan Cites Bigger Role 
Of Auto Radios 


More people listen to programs 
over auto radios now than ever be- 
fore, declared Col. Ralph T, Hor- 
gan, president of Ralph Horgan, 
Inc. (Ford), and vice-president of 
the New York Automobile Mer- 
chants Assn., in a talk in New 
York. 


“Two out of every three automo- 
biles on our highways are radio- 
equipped. Also, many buses and 
trucks have built-in radios or their 
owners had radios installed in 
them.” 

Of approximately 100,000,000 
radios in the U. S., about 27,500,000 
are in automobiles, he said. 

* o* * 


| New Memphis Deal Open 


| Dick Moore, Inc. (Studebaker), 
has opened at 938 Union, Mem- 
phis, with R. C. Moore as presi- 
dent. Jack Ware is sales man- 
ager. Moore has been active in 
the automotive field for the past 
15 years. The new dealership has 
leased a building at 354 Union 
and will move in about February. 
7 * * 


Cordes Moves from Detroit 
To Kentucky Ford Firm 


Three Louisville attorneys and a 
former Detroit auto sales veteran 
have taken over Riggs Motor Co. 
(Ford), St. Matthews, Ky., and 
|changed its name to Cordes Motor 
|Co. General manager is Bud Cor- 
| des, formerly associated with Floyd 
Rice, Detroit Ford dealer. 


Incorporators are Edwin G. and 
Charles G. Middleton jr., and Albert 
F. Reutliner, all of Louisville. The 
same group will operate a used-car 
lot, Bud Cordes, Inc. H. D. Riggs 
retains two used-car lots in Louis- 
ville. 











* x x 


Spicer-Carson Incorporates 


Spicer-Carson Chevrolet Co., Inc., 
Stillwell, Okla., has been incorpor- 
ated with capital stock of $50,000. 
Incorporators were L. J. Spicer, C. 
J. Carson and Tom J. Carson, of 


* ® * 


Dunn Employes Picnic 


Roanoke, Ala., Chevrolet dealer 
James B. Dunn entertained his em- 
ployes with a half-holiday picnic 
barbecue at his home. The annual 
party included swimming in Dunn’s 
pool. 

* * x 


Fire Loss $30,000 
Fire did damage estimated at 
$30,000 at People’s Motor Co., Nat- 
chitoches, La. Clyde Bostick is the 
owner. 
7 * 7 


Grant, of Baltimore, Named 


To State Safety Board 

Clarence D. Grant, president of 
Govans Motor Co. (Chevrolet), Bal- 
timore, has been appointed a mem- 
ber of the Maryland state traffic 
safety commission by Gov. McKel- 
din. Grant’s term of office is six 
years. 





structing a service department ad- 
dition which will almost double the 
total working space of this 30-year- 
old dealership. The addition will be 
two stories high and will have a 
parking roof capable of handling 
90 vehicles. 
s + 


Robey Replaces Farley 


As Virginia Director 


William T. Robey jr., Buena 
Vista, Va., has been elected to fill 
the unexpired term of Guy O. 
Farley, Staunton, Va., as a direc- 
tor of the Automotive Trade Assn. 
of Virginia. 


The election of Robey, veteran 
of a previous term on the board, 
became necessary when Farley 
resigned after selling his interest 
in Farley Motors, Staunton. He is 
no longer a dealer. 

+ a. * 


Millers Sell to Hinton 


Dude Hinton, Greensboro, N. C., 
has purchased D. Miller Motor Co. 
(Pontiac), Joplin, Mo., from Dick 
and Homer Miller, brothers. The 
new owner, formerly general man- 
ager for Clegg-King Motor Co., 
Greensboro, has changed the name 
of the Joplin firm to Dude Hinton 
Pontiac Co. 

* 7 * 


Dallas Manager Picked 


H. T. Galland has been appointed 
manager of Doran Chevrolet Co. in 
Dallas. 
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BRUNNER’S, Inc. 


358 East Center St. 
Manchester, Cona. 
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Hudson Adding Dealers |... ~~ 


Factory Seeks 1,000 
With New 


(Continued from Page 1) 


$15,000,000 on the new Hudson, $5,- 
000,000 to improve the Wasp and 
Hornet series, and $5,000,000 on 
dynamometers and other plant fa- 
cilities geared to improve quality 
c ntrol. 

Hudson officials are steamed up 
about the new six-passenger car, 
which they say will go into pro- 
duction in mid-November, a 
couple of weeks after the new 
Wasp and Hornet models start 
rolling. The new Hudson appears 
larger than other so-called light 
cars which have been introduced. 

It weighs only 2,800 pounds, de- 
velops more than 100 horsepower, 
and Hudson officials say it can be 
driven with ease at 100 miles an 
hour. It has the wrap-around win- 
dow styling of the hardtop convert- 
ible, a bustle back and a massive 
front end. 

: * 

ITH a cast-iron head, it will 

have a compression ratio of 
7.5 to 1 and with an aluminum head 
the ratio will be 
8.1 to 1. It will 
be available with 
standard trans- 
mission, overdrive 
or Hydra - Matic 
drive. First mod- 
els to come off 
the line will be 
four-door sedans. 
It has a new six- 
cylinder, L-head 
engine which is 
said to develop 
one horsepower for every 28 pounds 
of car weight. 

Hudson’s president, A. E. Barit, 
calls it a compact car rather than 
a lightweight car, likening it to a 
compact version of the Hornet 
with comparable performance 
and luxury. 

Barit asserted that while most 
light cars have the tendency to 
“wander” or fight the steering 
wheel, the new Hudson has the 
roadability of a heavy car. 

To save some secrets for the an- 
nouncement day, Hudson asked 
that the name of the car, its wheel- 
base and other specifications be 
kept off the record. 

However, during dinner, those 
seated around one table engaged in 





A. E. Barit 


a guessing game as to the wheel- | 


base. The guesses ranged from 100 
to 118 inches. By chance, Barit 
happened to be seated at the table. 
His guess is naturally off the 
record, but it was short of the 
midway mark between the ex- 
tremes. 
* x - 

ARIT said that he was cool at 

first to early suggestions that 
the car be called the Bee, following 
along in the family of the Hornet 
and the Wasp. 

However, since everyone else re- 
ferred to the car as the Bee, Barit 
started to call it that in conversa- 
tions with friends. He found that 
the name required explanations, so 
the “Bee” was out. 

For those who like guessing 
games, the verb form of the word 
has a little-used definition mean- 





Arkansas Dealers 
Open Convention 


In Hot Springs 


HOT SPRINGS, Ark.—Some 400 
dealers and their wives are expect- 
ed to attend the three-day annual 
convention of the Arkansas Auto- 





mobile Dealers Assn. which opened | 
here yesterday (Sept. 21). 

Charles J. Farrington, NADA leg- 
islative counsel, will be the keynote | 
speaker today. 

Other speakers include Joseph E. | 
Bayne, general sales manager of | 
Lincoln-Mercury division, Detroit, | 
whose subject will be “If I Were a} 
Dealer”; Alan G. Rude, vice-presi- 
dent of Universal C.1.T. Credit 
Corp., New York; Fred Smith, vice- | 
president and public relations di- | 
rector of William Powell Co., Cin- | 
cinnati, and Judge Francis Cherry, 
Democratic nominee for governor. 

M. R. Darlington, managing di- 
rector of the Inter-Industry High- 
way Safety committee, Washington, 
will present certificates of award 
to AADA dealers who have contrib- 
uted cars to schools. 





More in Sales Push 
Light Car 


ing to strut. And the Hudson 
folks are sure the new car will be 
strutting its stuff for some time 
to come, 

Cost-cutting appointments which 
might give the car a cheap appear- ry 
ance were deliberately avoided, for ah | a 4 
the idea was to build a car to) ¢ $iP , 
appeal to those in all walks of life. ‘ F al ey y 

For instance, the thought was . 
that the owner of a _ high-priced ,. 
car might want a new Hudson as “ 

a second car for its ease of parking | 
and handling in traffic, as well as| 


pian | Chevrolet Exhibit Popular at Pa. 


ee ee 


=. 





ay = 
ry, Ame a — 

AE - . 
mLT4 zy + —_—— » ’ 9, dale : 


d wt ialel » Wi 





- 


a 
A : ; r 





‘ss 4 | Foir— 
HuPson's step-down principle Crowds packed the Chevrolet exhibit continuously at the five day Allegheny county 
was said to be especially ad- free fair in Pennsylvania. Twenty-three Pittsburgh area Chevrolet dealers combined 
vantageous in designing the lighter| their efforts to put up a novel group of displays that attracted thousands of visitors 
Hudson, for it made it possible to| into the Chevrolet tent. 


provide adequate legroom both 

front and rear on a shorter wheel-| C. J. Hadley, Hudson sales man- 

base. | ager, expects to be one of the 
The car will compete pricewise | hottest competitive years the in- 

against Chevrolet, Ford, Plym- dustry has ever seen. 

outh and Studebaker in what Hadley pointed out that during 





the postwar period there have been 
competitive sales months, but not 
competitive years. 

He expects the year 1953 to be 
competitive from start to finish. 
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Changes 


(Continued from Page 2) 


& | tributor in the Oakland (Calif.), At- 


|lanta and St. Louis Chevrolet as- 
| sembly plants, and zone distributor 
in Milwaukee, Oklahoma City, Oak- 
land and Los Angeles, in addition 
to serving as district manager for 


s| two years. 


He worked for Buick and Olds- 
mobile for four years before join- 
ing the Packard Rolls-Royce en- 
gine division in 1941. Following 
World War II, he returned to Pon- 
tiac as assistant car distribution 
manager, and in 1948 was named 
manager. 

Wilson, 34, is considered one of 
the youngest automotive executives. 
From 1937 to 1942, he was in export, 
traffic and material control at 
Packard, joining Pontiac in the dis- 
tribution department in 1946. A 
year later he was named assistant 
manager. 





Nethling Expands Service 


Nethling Chevrolet Co., Millvale, 
Pa., has doubled the space available 
to the company for service by mov- 
ing its shop into a new building. 
Service manager is Albert Waga- 
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INDUSTRIAL TAPE CORPORATION, NEW BRUNSWICK, N. J. World-famous specialists in pressure-sensitive tapes. 















Winner in Willys Safety Drive— 
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Wesley Skinner, 11, sixth grade student at Whittier school, is receiving advice on 
handling a bicycle from Sgt. Lester Sandusky, who is in charge of the school safety 
program of the Toledo police department. Wesley won the bicycle which was first 
prize at the recent Willys-Overland back-to-school safety show for Toledo school 
children. Tickets for the show were distributed through dealers and at the company's 


employe show room. 





Minimums Hiked 


For Pa. Haulers 


HARRISBURG, Pa.—Pennsyl- 
vania’s state public utility commis- 
sion has authorized truckers in the 
Philadelphia area to increase mini- 
mum general hauling rates by an 





average of about 10 percent, effec- 
tive Jan. 1. 

Spokesmen for the truckers said 
higher operating costs necessitated 
the increase, which will have to be 
cleared through the Office of Price 
Stabilization. In unsuccessfully op- 
posing the increase, Commissioner 
John B. Conly called for an end of 
the commission’s right to fix mini- 
mum rates. 





Along the Financial Front... . 





Shares of 5 Car Firms 


Inerease in Value 


By George Deery 
Associate Editor 

Di ysrcgpaad registered the sharpest 
4 rise among the motor shares in 
the month ended Aug. 29. It in- 
creased 14.3 percent, which com- 
pared with 4.2 percent for Nash- 
Kelvinator; 3.8 percent for Chrys- 
ler, and 0.6 for General Motors. 
Packard’s price remained un- 
changed, according to First of 
Michigan Corp., member of the 
Midwest and Detroit stock ex- 
changes. 

On the losing side were Kaiser- 
Frazer, 5.3 percent; Willys-Over- 





$756,199 Profit Reported 
For Gould-National 


Albert H. Daggett, president of 
Gould-National Batteries, has an- 
nounced that sales for the first 
quarter of the company’s fiscal 
year—the three months ended July 
31—-were the largest of any similar 
period in the history of the com- 
pany. The gain over 1951, Daggett 
said, was 26 percent. 

Consolidated net sales for the pe- 
riod of $15,563,754 compared with 
$12,265,525 in the three months 
ended July 31, 1951. Consolidated 
net profit, after federal taxes on 
income at the average rate of 59.4 
percent, totaled $756,199, equivalent 
to $2.14 a share. 

Calculating federal taxes on in- 
come at the same average rate for 
the similar period last year, the net 
profit of $650,787 was equivalent to 
$1.94 per share. 

Earnings before federal taxes on 
income amounted to $1,862,561, 
against $1,602,924 a year earlier. 





NOW... 
SERVICE PROFITS 






OPERATOR 
TRAINING 
DOES IT! 


OYRAMOMETER Optear, 
TRAINING SCHOOL a 
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Your dynamometer operator can now become an expert... by attending the 
Clayton Dynamometer Operator Training School for one week. An intensive 
5-day course covers every phase of dynamometer operation . . . trouble-shoot- 
ing, tune-up, inspection and performance checking... guarantees profitable 
operation. A class starts the second Monday of each month at the Detroit 
school, located at 4620 Oakman Blvd., near Chicago Blvd. Another class 
starts the third Monday of each month at the Clayton factory in El Monte, 
Calif. Courses at both schools are identical ...streamlined to teach proved 
dynamometer techniques selected from the best of hundreds of successful 
operations. Enroll your operator or service manager and insure greater service 
profits. Mail the coupon to the nearest address for complete information. 







CHASSIS 


DYNAMOMETER 


DETROIT SCHOOL ( ) 
NAME 


CLAYTON MANUFACTURING CO. 
4620 Ockman Bivd., Detroit 4, Mich., or Box 550, El Monte, Calif. 


Send complete information on Dynamometer Operator Course at school 
checked. Also send new book on dynamometer operation. 


(USE NEAREST ADDRESS) 


EL MONTE SCHOOL ( ) 
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land, 2.5 percent; Studebaker, 1.6 
percent, and Hudson, 0.8 percent. 

The sharpest appreciation among 
the truck makers was a spurt of 
9.5 percent by Federal, followed by 
a 7 percent gain in Autocar. Four- 
Wheel-Drive was up 3.9 percent, 
and the value of Reo was enhanced 
1.1 percent. 

+ * * 


NTERNATIONAL HARVESTER 

slipped 6.4 percent; Divco was 
down 5.1 percent; Mack, 4.3 per- 
cent; Diamond T, 2.8 percent, and 
White, 0.4 percent. 

Final August quotations on the 
above issues, First of Michigan 
adds, included Autocar, 7%; 
Chrysler, 8134; Crosley, 2; Dia- 
mond T, 131%, and Divco, 9%. 
Others were Federal, 5%; Four- 

Wheel-Drive, 10; General Motors, 
6044; Hudson, 14%; International 
Harvester, 33; Kaiser-Frazer, 414; 
Mack, 13%; Nash-Kelvinator, 2114; 
Packard, 5; Reo, 23; Studebaker, 
37%; White, 26%, and Willys-Over- 
land, 9%. 


F uture Bright, 
Ford Grads Told 
In New England 


NEWCASTLE, N. H.—Justifiable 
optimism about the future exists 
for auto dealers in New England, 
according to C. J. 
Seyffer, north- 
eastern’ regional 
sales manager for 
Ford division. 

Prospects are 
favorable for a 
continued im- 
provement in the 
economic life of 
the region and for 
an increase in the 
quantities of cars 
and trucks manu- 
facturers will be allowed to pro- 
duce, Seyffer told graduates of the 
Ford Merchandising School at an 
alumni meeting here. 

The meeting was a part of the 
fourth annual reunion of gradu- 
ates of the Ford Motor Co.’s train- 
ing program. It was attended by 
more than 125 Merchandising School 
alumni, their wives and representa- 
tives of Ford division’s sales organ- 
ization in the region and Boston 
district. 

Directing his remarks to the 
dealer associates from the New 
England states, Seyffer said that 
auto dealers as a whole have a 
great personal stake in the region 
because of their investments, which, 
he said, generate a positive faith 
in the future of the business. 

This year, Seyffer said, invest- 
ments of the 300 Ford dealers in 
the New England states will total 
some $29,000,000. Their employment 
of some 5,100 persons in salesrooms, 
offices and service shops is a sig- 
nificant economic factor, he de- 
clared. 

Other speakers at the two-day 
business meeting and reunion in- 
cluded C. E. Pierson, assistant re- 
gional sales manager, and R. E. 
Leonard, Boston district sales man- 
ager. 

In region-wide elections, the Mer- 
chandising School graduates chose 
Ned Kelleher, Fushing, N. Y., presi- 
dent; J. B. McBeath, Boston, vice- 
president; Merrill Hungerford, St. 
Albans, Vt., treasurer, and Louis 
Stoltz, Patton, Pa., secretary. Direc- 
tors chosen were O. W. Cartwright, 
Troy, N. Y.; William M. Wilson, 
Clarksburg, W. Va. and E. H. 
Baker III, Brookline, Mass. 

Dealer leaders in an open forum 
panel discussion of business opera- 
tions were E. C. Gengras, Hart- 
ford, Conn.; Charles Parsons, Am- 
sterdam, N. Y.; William Wyman, 
Maplewood, N. J., and Donald 
Sweeney, Uniontown, Pa. 





O. J. Seyffer 





McInerney Joins Laman 
W. A. McInerney has joined Al 
Laman Motors (Chrysler - Plym- 
outh), Cleveland, as service direc- 
tor. Harold Sampsell continues as 
service manager. 


‘Canada Truckers 
Rap Auto Makers 
‘In Rail Rate Cut 


| 

| TORONTO.—The recent 20 per- 
cent rate cut by Canadian railroads 
for east-west auto hauling appears 
to have been made “under pres- 
sure” from the auto industry, the 
executive secretary of the Cana- 
dian Automotive Transportation 
Assn. charged here. 

Canada’s 80-plus coast-to-coast 
truckers will be hard hit by the 
move, said John Magee, but will 
survive. 

“Don’t subsidize the big automo- 
bile manufacturers with your cut 
freight rates—they’re doing all 
right,” he told the railways. 

“They don’t really need your help 
—particularly at the expense of all 
the other shippers who are fair 
game for the 16 percent general 
freight rate increase soon to be 
considered by the transport board.” 

Magee, speaking to the Kiwanis 
club of Scarboro, said: “I hope the 
railroads will not have to learn the 
hard way, as truckers learned 20 
years ago, that unfettered price- 
cutting in the overland freight busi- 
ness is the road to bankruptcy and 
ruin.” 





Sparrow Hailed 
SAE Honors Studebaker’s 


Late Engineer 


SOUTH BEND.—Two separate 
tributes have been paid the memory 
of the late Stanwood W. Sparrow, 
engineering vice-president of Stude- 
baker Corp., by the Society of Au- 
tomotive Engineers, of which he 
was president in 1949. Mr. Sparrow 
lost his life in an auto accident 
Aug. 14 near Southbridge, Mass. 

The first tribute is a four-page 
memorial on the cover of which is 
his picture and the inscription, “He 
led men’s minds by the clarity of 
his vision; their hearts by his 
understanding of their problems.” 
The booklet gives highlights of his 
life and concludes, “SAE will re- 
member its 1949 president as a man 
who looked like a scientist, acted 
like an engineer and was regarded 
as one of the industry’s best in- 
tellects.” 


Mr. Sparrow was to have pre- 
sented the principal address at the 
SAE banquet in salute to the Cen- 
tennial of Engineering in Chicago. 
His paper, “Years, Ideas, and En- 
gineers” has been reprinted in a 
20-page booklet for presentation to 
those present at the conclusion of 
the banquet. Charles F. Kettering, 
General Motors consultant and a 
former president of SAE, spoke in 
Mr. Sparrow’s place. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 


ALL ROADS 
lead to the 








HOTEL FORT SHELBY 
Detroit 


Automotive men in Detroit have 
for years followed the easy route 
to The Fort Shelby. 


Personal service, attractive ac- 
commodations, moderate prices, 
and convenient location have 
made this renowned hotel popu- 
lar with men in the industry. 900 
comfortable rooms (some with TV), 
two fine restaurants, Tiger Room 
Bar and Cocktail Lounge. 


Selection of Attractive Rooms for 
Private Parties 


loo watt Fs HOTEL 2 


J. E. FRAWLEY, MANAGING DIRECTOR 
JERRY MOORE, GENERAL MANAGE? 
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91 Entered in Roadeo 


Three ATA ’51 Champions Will Try to Beat Off 
Challengers from 29 States 


WASHINGTON.—Ninety-one top 
ruck drivers will match driving 
kills Oct. 6-9 in the 12th annual 
National Truck Roadeo of the 
\merican Trucking Assns. 

For the second time in three 
years, the contest will be held in 
Kingsbridge armory, New York. 

Champions from 29 states will 
challenge three defending title- 
holders. The fourth, John H. Cas- 
ter, Portland, Ore., has retired 
from driving and now is doing 
safety work for Pierce Freight 
lines, Portland. He won in the 
truck and full-trailer class in last 
year’s contest. 

Back to defend their titles will be 
James E. Tucker, Charlotte, N. C., 
of Great Southern Trucking Co., 
Jacksonville, Fla., straight truck; 
Albert D. Pomahatch, St. Paul, of 
Merchants Motor Freight, St. Paul, 
single-axle semitrailer, and Alex 
Adamski, Chicago, of George F. Al- 
ger Co., Detroit, tandem-axle semi- 
trailer. 

All contestants must have acci- 
dent-free records for at least 12 
months before the roadeo, but 





Timken Engineer 
Cites Importance 


Of Truck Role 


ERIE, Pa.—Revolutionary de- 
velopments in transportation with 
motor trucks emerging as a key 
factor in the American economy, 
were described by R. K, Super, 
chief engineer of Timken-Detroit 
Axle Co., speaking before the Erie 
exchange club here. 

Today’s nine-million-plus total of 
trucks in the U. S. reflects an in- 
erease since 1940 of 81 percent, 
Super said. He pointed out that this 
represents one truck for every 16 
or 17 men, women and children 
in the country. 

“Trucks carry 75 percent of the 
total tonnage of goods moved in 
the nation’s commerce,” Super said. 
“Trucking has reached a_ point 
where it is no longer a purely in- 
cidental phase of our national 
transport machinery. It is a funda- 
mental segment—if not the funda- 
mental segment—of our entire com- 
mercial and industrial transporta- 
tion picture. 

“There is no doubt at all that 
everyone benefits, to a greater or 
lesser extent, from America’s truck- 
ing operations. And there is an 
astonishingly large number of our 
citizens who depend on trucks— 
immediately and directly—for their 
very livelihood.” 

Super warned his audience to 
guard against the widely circulated 
charges that “trucks are usurping 
highways paid for by others,” and 
that trucks and trucks alone are 
ruining America’s roads, 





Fruehauf Picks Salesman 


Bob Seeley has joined the sales 
force of the Detroit branch, Frue- 
hauf Trailer Co., according to D. B. 
Walter, branch manager. Seeley, a 
native Detroiter, is a graduate of 
the University of Cincinnati. He 
joined Fruehauf in 1946 after four 
years as an Air Force captain. From 
1949 to 1952 he was terminal man- 
ager of the Transportation division, 
Fruehauf Avon Lake plant. 








M STEMAC SERVICE 
EMBLEMS 


J BUILD SERVICE VOLUME 
i BUILD GOOD WILL 
i GIVE FREE ADVERTISING 





Stemac gives you life of the car durability in | 
quality, individually designed chrome plated | 
or baked enamel color service emblems. Write | 
today for free typical sample and details on | 


how to build service business with Stemac 
Service Emblems. 


STEMAC= 


DENVER, COLORADO 


| 
1281 S. CHEROKEE 


many, ATA points out, have safety | 


records extending over periods of 
years. 

G. D. Sontheimer, ATA safety di- 
rector, is 1952 roadeo master. John 
Cross, 
safety director, will be operations 
judge, while Cris Cross, of Brown 
Trailer Co., Denver, and Lloyd Lar- 


son, of Dohrn Transfer, Rock Is-| 


land, Ill., will serve as announcers. 


Champions get a revolving tro- 
phy and one to keep; expense- 
paid trips to the ATA convention, 
and $50 a month for a year. Sec- 
ond-place winners get $30 a 
month, and $20 a month goes to 
third-place winners. 

A special award, the Charles G. 
Morgan jr. Memorial trophy, goes 
to the driver with the longest safe- 
driving record, and top rating in 
personality, conduct, attitude and 
personal performance during the 
contest. The trophy is named in 
memory of ATA’s former safety di- 
rector. 


Michigan Trucking Assn. | 





| 

i 
| 
| 





Nash Cites McClaskey— 

A bronze plaque emblematic of recog- 
nition as a 10-point select dealer is 
Presented to Mac McClaskey, head of 
Oroville Nash, Oroville, Calif., at right, 
by W. M. Parks, assistant San Francisco 
zone manager. The presentation was made 
at a banquet attended by employes of 
the dealership. 





Hutchinson to Europe 


SOUTH BEND. — Studebaker 
Vice-President R. A. Hutchinson 
leaves for Europe this week to sur- 
vey business conditions and attend 
the automobile shows at Paris and 
London. 








Used-Car Notes 


BUFFALO.—A_ crackdown on|the general public from the dan- 
| out-of-state used-car dealers op- | gers of a stolen-property market. 
| erating in Buffalo without a license | The requirements of this particular 
was promised by auto squad police | ordinance give the police a means 
after a clarification of a city ordi-|°f, #bating traffic in stolen prop- 


> 2 |}erty and make such traffic diffi- 
canes by the corporation counsel’s | cult and hazardous.” 


Auto squad detectives said that : Ss ats 
out-of-state used-car dealers have|U. C. Dealer Hires Morgan, 


been doing business in Buffalo in Keeps Wary Eye on Lots 
larger numbers than before. They NEW YORK.—A Long Island 
added that the dealers buy used! yseq-car firm has mustered cour- 
cars to transport to their home| age to return Henry Morgan to 
states for resale at higher prices.| the air in Manhattan. He’s on 
Licenses, in general, have been| WJZ for 15 minutes, Monday 
restricted to western New Yorkers| through Friday, in a program of 


for business in Buffalo because of | Morgan, music, inspired | chaos 
the high number of requests. and memories called “Here’s 


” 
An opinion prepared by Aaron Morgan. 


. . : Carol Motors, Inc., is undertak- 
Weinstein, assistant corporation| . A » 
counsel, for the benefit of the po- ing sponsorship knowing full well 


ae a that its newly-hired satirist once 

lice commissioner's office, reads, in| gqyctioned off an entire radio net- 

part: work, including vice - presidents 

“The regulatory feature of this| and goodwill, for $83. The firm is 

ordinance is not meant to hurt, an-| keeping an eye on its lots in Elm- 
noy or penalize the used-car deal- 


hurst, Great Neck and New 
er. Rather, it is meant to protect! Rochelle. 
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Linco/n 


Customers Return 


Regularly for Lubrication and Other Services”’ 






and Exterior Lights 


Open the Door 


EXTRA PROFITS 
By Making These 


Major Inspections 


Lubrication Job 


1. Look at the Fan Belt 
2. Look at the Air Cleaner 
3. Check the Oil Filter 
4. Look at the Spark Plugs 
5. Look at the Battery and Cables 
6. Check Radiator Hoses 
7. Check Radiator Fluid 
8. Check the Muffler and Tail Pipe 
9. Try the Headlights, Stoplights, Indicator Lights, Interior 





TO 


12 





on Every 


You Do! 


10. Check the Windshield Wiper and Windshield Washer 
11. Look at all four Tires 


12. Replace lost or damaged grease fittings with LINCOLN BULLNECK* 
the modern fitting with the ball-in-the-top .. 


Fittings... 
grease in. 


*Tradenome Registered. 


LINCOLN ENGINEERING COMPANY + 5709 Natural Bridge Ave. St. Lovis 20, Missouri 


. seals dirt out... 
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As °52-Model Cleanup Nears... 





New-Car Sales Stimulated 


(Continued from Page 1) 


that, a terrifically competitive 
market on '53 models. 

“We think its going to be pretty 
rough on a lot of dealers, and it 
behooves us to get in shape in every 
way possible.” 

* * * 

N ST. LOUIS, new cars are re- 

ported to be in fairly brisk 
demand. Dealers in the more popu- 
lar lines say that they have quite 
a few unfilled orders that were 
taken during August when no new 
cars were available, and that there 
seems to be an increasing demand 
from other buyers. 

Most of them felt that they will 
deliver a satisfactory number of 
cars in the next 30 to 60 days, but 
the cleanup of ’52s will begin 
about November. 

In New York, dealers were re- 
ported to be cheered by post-Labor 
Day interest in buying new cars. 


Sales volume is considerably higher 
than the last two weeks of August. 
A surprising number of custom- 
ers are placing orders for ’53 
models, it was announced. 
* + * 
THER reports received were 
concerned with August volume, 
and told a story of drastically re- 





6 Elkhart Assn. Dealers 
Supply Training Cars 

ELKHART, Ind.—Six members of 
the Elkhart Auto Dealers Assn. 
have agreed to furnish cars for the 
city’s high school driver-training 
course, rotating on a six-month 
basis. 

The dealerships are Enyart-Batt- 
jes Chevrolet, Inc.; Champion Mo- 
tors Co, Inc.; Chatter Motor Sales, 
Inc.; Bergeron Motor Co., Inc.; I. A. 
Miller, Inc., and Kroeder Lincoln- 
Mercury Co. 








duced sales and salesmen going on 
fishing trips. 

Toledo, O., reported that sales 
for August hit a four-year low, 
with total registrations at 902 
units. It was the lowest month 


since May, 1948, when 915 titles | . 


were recorded. 

New-car sales’. in 
(Riley county), Kans., continued to 
fall during August. A total of 51 
cars were sold, as against 63 in 

July. Dealers said, however, that 
the demand for new cars is as 
great as ever, despite the drought 
conditions in the area. 

A several-month low was re- 
ported from Birmingham, Ala., for 
August, when 537 new cars were 
sold. The volume for July, another 
low month, was 603. 

In Detroit, total Wayne county 
sales for August were recorded 
at 7,294 by the Detroit Auto Deal- 
ers Assn. This figure represents a 
low for several months. 

In Vancouver, B. C.. dealers there 
expect new-car sales to pick up 


Manhattan | ge 








Dealer Scott's Display at West Point— 


Harry P. Scott (left), president of Scott Motors, Highland Falls, N. Y., demonstrated 
an Oldsmobile Super 88 to a cadet at the U. S. Military Academy, West Point, N. Y. 
At the right are T. P. House, Oldsmobile district manager, and Thomas Scott, sales 
manager of Scott Motors. Each year the academy makes available facilities at West 
Point for new-car dealers to display their products to the future U. S. Army officers. 





strongly, due to a drop in trans- 
portation costs which will be 
passed on to the customer. Dealers 
said the price could be lowered 





about $50 a car. 





KINGSTON 


OLD ABC 


NEW CITY ZONE 


authorized by 


ABC in 1952 


ZONE 


SET 1929 


MOINES 


Seattle’s New Retail Trading Zone includes 
the areas of King, Kitsap and Snohomish 
counties not in the city zone and all of 


Skagit, Island and Jefferson 





counties. 





Dealers Preview 
New Models at 
K-F Open House 


WILLOW RUN.—More than 3,000 
dealers and their associates repre- 
senting Kaiser-Frazer’s seven na- 
tional sales divisions will be guests 
of the company this week for a 
seventh-anniversary open house 
and preview of the 1953 Kaiser and 
Henry J automobiles. 

Nearly 800 dealer representatives 
will attend each of the all-day pro- 
grams, which start today (Sept. 22) 
and end Thursday. 

Edgar F. Kaiser, president, and 
key K-F executives will conduct 
each day’s activities, which include 
a tour of both automotive and air- 
craft divisions, inspection of engi- 
neering displays, business session 
and new-car driveaway. 

A separate press preview of the 
1953 models is scheduled for Friday. 

The week-long open-house pro- 
gram is keyed to the observance 
of Kaiser-Frazer’s seventh anniver- 
sary and the forthcoming produc- 
tion of the 700,000th K-F automo- 
bile, to be turned out early next 
month. 





Munn 


(Continued from Page 3) 


and make arrangements direct with 
the local newspaper to publish it. 
He paid for it direct and got the 
local rate. Then he sent us his paid 
invoice, together with the tear sheet 
of the ad, and we credited his parts 
accounts with one-half the amount. 
= * * 


Dealer Is the Key 


lr. IS a far cry since those old 
- days. Advertising sold to the 
dealer is big business. It has be- 
come bigger business since World 
War II. It is something that should 
be looked into carefully by factory 
executives. Consideration must be 
given to the need of a dealer to re- 
tain some promotion money to sell 
his own institution to the com- 
munity. The only contact of the 
factory with customers is through 
dealers. It is just as important to 
the factory, as it is to the dealer, 
to have this dealer understood and 
his operations appreciated in his 
locality. That is where both dealer 
and factory good public relations 
take place. That’s why it’s so im- 
portant. 

There is danger in forcing deal- 
ers to pay for so much product 
advertising that this important 
job is neglected. Dealers are look- 
ing to the future. The lush times 
are now over. From now on it is 
to be a selling job. Dealers are 
the sales outlet of this industry. 
Perhaps they should be given an 
advertising allowance, rather than 
be billed for advertising. That is 
the custom in many other lines 
of trade. 

Factories have facilities for al- 
most nine million units a year. This 
has already been proved by 1950 
production. So from now on it is & 
question of selling rather than pro- 
ducing. The dealer is the key. Ad- 
vertising is one of his tools. So 
dealers feel that it would benefit 
the industry if the factory woul! 
give the dealer more freedom in hi: 
promotion plans, so he can develc? 
his market area with a maximu 2 
degree of efficiency. 
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H. L. Galles Jr. Elected President .. . 





N. M. Dealers Advocate |. 
October Model Bows 


GALLUP, N. M.—A resolution re- 


juesting factories to return to an-| 


ouncing new models in October 

‘as passed last week by the New 
VMiexico Automobile Dealers Assn. 
it its convention here. The largest 
‘rowd in history attended the 
parley. 

H. L. Galles jr., of Galles Motor 
Co. (Chevrolet), Albuquerque, was 
elected president of the associa- 
tion for the ensuing year. Thomas 
E. Walkey, Silver City Chevrolet 
dealer, was named vice-president, 
and Th Cc. Cl jr., Buick 
dealer of Santa Fe, was reelected 
treasurer. 

Directors named were John Park- 
er jr. (Dodge), Clovis; Carl Oliver 
(Ford), Socorro; Robert L. Dor- 
bandt (Nash), Las Cruces, and 
Howard Woods (Pontiac), Gallup. 
Reelected to the board were John 
W. Hall jr. (Buick), Roswell, and 
F. Howard Lackey (Buick), Raton. 

Other resolutions adopted by the 
association endorsed a _ proposed 








motor vehicle law revision as out- 
lined by NMADA’s public affairs 
committee, and urged members to 
take a greater part in driver-train- 
ing programs in schools. 

Clarence L. Landen, president of 
Securities Acceptance Corp., the 
principal speaker, stressed the im- | 
portance of dealers maintaining | 
adequate sales forces. 

Panels on public relations and | 
adequate insurance requirements | 
were featured. 

Other speakers included R. Stu- 
art Abbott, regional vice-president 
of NADA, and M. Robert Deo and 
Ray Chamberlain, of NADA, who 
along with Joe Heaston, New 
Mexico NADA director, handled 
the NADA hour. Karl M. Rich- 
ards, of the Automobile Manu- 


Cass to Devote 753 
To Serving as 


SAE President 


WASHINGTON. — Robert Cass, 
head of NPA’s automotive section 
and on leave from White Motor, is 

: : > slated to be the 
next national 
president of the 
Society of Auto- 
motive Engineers. 

Cass is due to 
leave NPA in No- 
vember. It is un- 
derstood that he 
will not return to 
White for a year, 
since he plans to 

“4 devote all his 
Robert Cass time in 1953 to 
strengthening the SAE organization 
through visits and talks to local 
sections of SAE. 


He has been selected as the nomi- 
nee for the SAE presidency, which, 
under SAE procedure, is_ tanta- 
mount to election. 











Obituaries 





Irving Wright Benton 


PASADENA, Calif.—Irving Wright Ben- 
ton, 64, former resident of Pasadena, died 
Sept. 1 at his home at 1400 N. Doheny 
Dr., Los Angeles. Mr. Benton, who came 
to southern California in 1895, was a 
motor-truck distributor in Los Angeles for 
many years, and later went into the truck- | 
ing business for himself. | 

* * * 


Irving B. Hollister 


ARCADIA, Calif. — Irving B. Hollister, | 
58, of Arcadia, assistant secretary of the | 
Pasadena Mutual Savings and Loan Assn. | 
and formerly in the automobile and mort- | 
gage business in Pasadena, died Sept. 7 at | 
Huntington Memorial hospital. 

* * * 


Harry A. Schmidt 


WINCHESTER, Va.—Harry A. Schmidt, 
69, vice-president of Shenandoah Motor | 
Co., died Sept. 7 at a local hospital. A | 
native of Brooklyn, Mr. Schmidt came here | 
in 1917 and acquired two orchards. He | 
entered the automobile business in 1924. 
tie was one of the founders of the Win 
hester chamber of commerce. 

* * * 


Roger G. Jones 


ATLANTA.—Roger G. Jones, vice-presi- 
lent and general manager of Mitchell Mo- 
tors, died Sept. 9 at his home here. A 
native of Rutland, Vt., Mr. Jones spent 
most of his life in Florida before moving 
to Atlanta. He had been associated with 
Mitchell Motors for 16 years. 


facturers Assn., spoke on “The 
Future of Our Business,” and 
Bud Darlington, of the Inter- 
Industry Highway Safety com- 
mittee, discussed “Bottlenecks to 
Your Business.” 


The NADA hour, a panel discus- 
sion devoted to the activities of the 
national association, was tried for 
the first time anywhere, and be- 
cause of its success may be adopt- 
ed at future state conventions. 

Highspot of the convention was 
a concert by the nationally famous 
Albuquerque boy choir. As a public 
relations gesture, the dealers in- 
vited the entire town of Gallup to 
hear the concert. Manager Bill 
Randolph contacted every motel 
and hotel in town and arranged 
for travelers to have reserved seats 
at the concert. 

The dealers picked Santa Fe for | 
their 1953 convention. Tom Closson | 
jr. will be general chairman. 1 
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Nash Zone Managers Meet in Detroit— 
Nash Motors’ 24 zone managers and assistant zone managers met in Detroit with factory officials recently to discuss fall and 
winter sales and ad programs, and all phases of zone and dealer business activities. George W. Mason, president and chairman 
of Nash-Kelvinator, and George Romney, vice-president, addressed the group during an evening session. After the two-day 
meeting in the Motor City, the group left for the company's Kenosha (Wis.) and Milwaukee plants to inspect the factory ex- 
pansion program there. H. C. Doss, sales vice-president, presided. 











. 4 |tary and power-steering demands|to the Marshall plant which, in 
Eaton Again Expanding |for the Eaton rotor pump. Com-| addition to equipment, cost $1,300,- 
Michigan Pump Plant | pany officials said the expenditure; 000. The two programs are expected 
MARSHALL, Mich.—Eaton Mfg. | “4S principally for plant equip-|to double the plant’s capacity for 
Co. has undertaken a new, $750,000| Ment and tooling. production of hydraulic pumps. 
expansion program at its Pump di-| Early this year, 3,700 square feet} yore than 100,000 persons read AUTO- 
vision here to meet increased mili-| of manufacturing space was added | MOTIVE NEWS every week! 








by 
the 


bottle! 





@ STOPS RUST, PITTING, CORROSION, DISCOLORATION 
@ PRESERVES CHROME AND ALL BRIGHT METAL FINISHES 
@ PROTECTS AGAINST ROAD SALTS, WATER, SMOG, SALT AIR 
@ DRIES CRYSTAL CLEAR—WILL NOT CHIP OR PEEL 
@ ONE APPLICATION LASTS INDEFINITELY 


Sell positive protection against the rust and corrosion caused by winter 
driving and winter road conditions! Sell your customers the best chrome 
protection they can buy—amazing, new Prexy Krome-Kote! Sell Krome-Kote 
and enjoy a bonus share of this fall’s profitable chrome coatings business. 
Order your stock today! 


Here’s Your Profit on a Dozen 
Over-the-Counter Sales! 


Retail Price 


Dealer cost (40% discount). ..........05. 





Krome: Kote 





RUST-PROOFS 
CAR CHROME! 


Amazing New Scientific Formula 










“ A 
BOTTLE 


PRODUCT 
GUARANTEED 


Pe eee $12.00 


JOBBERS— 
write for details! 


"See Your Jobber—on MAIL THIS COUPONE 


NG AALIDE Se antes” 





YOUR PROFIT........$4.80 


ALLEN PRODUCTS CORP., 20450 Sherwood Ave., Detroit 34, Mich. 


> 
® 


1 Re 


Build a profit-making business with a complete 
Krome-Kote service! 

Streamers, Displays, Direct Mail Stuffers, etc.— 
included FREE with 





“PREXY 


Cash 


in on 


Rome Kote - 





| pISPLAY ,) “™ aos 
MATERIAL{ wet @ 
City Zone State peti, i 

My jobber is sansa ' 

Please ship me_ dozen bottles of Prexy Krome-Kote, packed in 5 


order! self-seller display cartons. 
Check enclosed Please bill me 


streamers, direct mail selling aids and point-of-purchase display material. 


Also enclose free window 








THE POPULAR 
PRICED BRAND 
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Salesmanship 


Sells "Em | 


Survey Shows Most Cars Bought by Families | 
Who Didn’t Plan Purchase 


TOLEDO.—Salesmanship accounts 
for most auto sales. 

This conclusion comes from a 
countrywide market study by Na- 
tional Family Opinion, Inc., Toledo, 
which found that more than half 
of all family cars in the U. S. are 
sold to people who didn’t plan to 
buy a car. 

Surveyors found that 11.5 per- 
cent of all families who made 
major purchases between Octo- 
ber, 1951, and March, 1952, bought 
cars. The study used a “double- 
take” technique, with a selected 
group of families contacted last 
October and again this past 
March. 


The first time, families were 
asked what they planned to buy in 





Dealers Stress Safety 


ALTOONA. Pa.—The Blair Coun- 
ty Automobile Dealers Assn. 
launched a public service program 
for the school children of this area 
at the start of the school term with 
a cooperative newspaper ad urging 
motorists to drive with care. “Chil- 
dren Should Be Seen, Not Hurt,” 
was the theme of the ad. 


the next six months. On the second | 
call, questioners found what major 
purchases had actually been made. | 

Tabulation showed that only half 
the anticipated purchases were 
made—but half the families who} 
didn’t plan any major purchases | 
also changed their minds. Further, | 
of those families who planned and | 
then made major purchases, only 
10.2 percent bought cars. 

But of the families who made a 
major purchase even though they 
hadn’t intended one, 12.9 percent 
bought cars. — 

Only other major expenditure 
classification to show greater 
“impulse” buying than planned 
buying was miscellaneous, where 
car repairs, tires and auto acces- 
sories were lumped with items 
like clothes, land, window screens, 
china and lawn mowers. 

(Only .2 percent of all families 
anticipated major medical expenses, 
while 14.7 percent made them, but 
this is not considered the result of 
either impulse or salesmanship.) 

Composite survey figures indicate 
that the best possible customer 
would be a young family netting 
more than $3,000 yearly from its 








Maremont Trophy for Hotrod Kings— 


George Hill and Bill Davis, both of Burbank, Calif., 


5 


Ff % 





were awarded the Maremont 


trophy for automotive engineering at the Bonneville national speed trials, world series 


of hot-rodding. The award was made after Hill drove a Ford V-8-powered stream- 
lined hot rod for a two-way record average of 230.16 miles an hour to beat the 


international Class C record held for 15 years by Auto Union Co. of Germany. 
Trophy was presented on the Bonneville salt flats speedway, Utah, by Howard E. 
Wolfson, president of Maremont Automotive Products, Inc., Chicago. 





own north central area farm, with | 
children under 18. 

Fifty-eight percent of all rural 
families made major purchases, 60 
percent of all north central fami- 


lies, 64 percent of all families under 
34, 61 percent with incomes over 
$3,000, 60 percent of home owners 
and 63 percent of families with 
children under 18. 





*|Tennessee Agrees 


To Simplify Rules 


‘On Vehicle Titles 


NASHVILLE. — State officials 


‘have promised an early simplifica- 


tion and streamlining of regulations 
governing the administration of 
Tennessee’s motor-vehicle title lav. 

This was disclosed after a meet- 


|ing between the Tennessee Auto- 


motive Assn.’s title-law liaison com- 
mittee and Judge Wirt Courtney, 
director of the title-law division of 
the state department of safety; and 
his staff. 

The conferees discussed in detail 
the present title-law rules, and sug- 
gestions submitted by TAA mem- 
bers for revising the regulations 
were analyzed. TAA sources termed 
the outcome of the meeting satis- 
factory. 

Members of the TAA committee 
who attended the conference were 
Bill Ellis, of Columbia, chairman; 
J. Clark White, of Nashville; Rollin 
Williams, of Nashville, and Roy G. 
Byrn, of Murfreesboro. 

Also present, as advisors and ob- 
servers, were O. W. Dresslar, TAA 
regional vice-president; Tyree Har- 
ris, attorney, and W. F. Tucker, of 
Ralph Nichols Co. 





New Passenger Car Registrations, Five States 


for August, 1952-1951 
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Car registrations by states are - e m 4 3 
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New Commercial Car Registrations, Five States for August, 1952-1951 
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prices include federal excise taxes and 
factory handling charges, plus dealer de- 
livery and handling charges. They do NOT 
include transportation charges, state and 
local taxes or optional equipment. 

ALLSTATE — Four—2-dr. sed., $1,395. 
Six—2-dr. sed., $1,657. (Sold only by Sears 
stores.) 

AUSTIN—Somerset — 4-dr. sed., $1,795; 
stat. wag., $1,895; conv., $1,945; A-40 
sports conv., $2, 295: A-90 sports sed., $3, - 
395. (Delivered at U. 8. ports.) 


BUICK—Special — 4-dr. sed., $2,208.76 
(Deluxe, $2,255.32); 2-dr. Deluxe sed., 
$2,196.88; cl. cpe., $2,114.65; Riviera, $2,- 

Pay conv., $2,634.17. Super—4-dr. sed., 
$2,563.17; Riviera, $2,477.56; conv., $2,- 
868. 58: stat. wag., $3,295.73. Roadmaster 
—4-dr. sed., $3, 200. 36; Riviera, $3,306.05; 
conv., $3, 452. 56; stat. wag., $3,976.73. 
(Dynaflow standard on Roadmaster, op- 


tional at $192.50 on Special and Super. GM 
power steering optional at $198.90 on 

Super and Roadmaster. ) 
CADILLAC—Series 62—4-dr. sed., $3,- 
cpe., $3,571.33; Coup de Ville, 


666.26; cl. 

$3,994.57; conv., $4,143.72. Series 60 Spe- 
elal—4-dr. sed., $4,304.88. Series 75—8- 
pass. sed., $5,407.54; lim., $5,620.93. 
(Hydra-Matie standard on Series 62 and 60, 
optional at $198.36 on Series 75. GM power 
a optional at $198.43 on all models.) 

VROLET—Styleline Special — 4-dr. 

wat $1,670.43; 2-dr. sed., $1,613.62; cl. 
cpe., #; 620.26; bus. cpe., $1,529.55. Style- 
line Deluxe — 4-dr. sed., $1,761.21; 2-dr. 
sed., $1,707.32; cl. cpe., $1, 726.26; Bel- -Air, 
2,006.05; conv., $2, 128 stat. wag., $2,- 
297.12. Fleetline Deluxe—2-dr. sed., $1,- 
707.32. (Powerglide optional at $178.35 on 
Deluxe models.) 


CHRYSLER—Windsor — 4-dr. sed., $2,- 
517.98 (8- Se $3,361.71); cl. cpe., $2,- 
495.06; Town & Country wag., $3, 220. 15. 
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Windsor Deluxe—4-dr. sed., $2,746.60; 
Newport, $3,106.85; conv., $3,230.09. Sara- 
toga—i-dr. sed., $3,240.09 (8-pass., $4,- 
196.60); cl. cpe., $3,212.12; Town & Coun- 
try wag., $3,950.21. New Yorker—4-dr. 
sed., $3,555.21; Newport, $3,994.14; conv., 
$4,117.61. Imperial—4-dr. sed., $3,864.49; 
cl. cpe., $3,851.25; Newport, $4,249.17. 
Crown Imperial—S-pass. sed., $6,921.52; 
lim., $7,044.49. (Fluid-Matic optional at 
$131.81 on Windsor, standard on other 
series. Fluid Torque standard on Crown 
Imperial, optional at $166.51 on other 
eights, at 124.70 on Windsor Deluxe and 
at $256.51 with Fluid-Matic on Windsor. 
Power steering standard on Crown Impe- 
rial, optional at $198.90 on other special- 
transmission models. ) 
DeSOTO—Deluxe—4-dr. sed., $2,352.52; 
cl. cpe., $2,339.41; 8-pass. sed., $3,162.24; 


carry-all sed., $2,591.85. Custem—4-dr. 
sed., $2,572.43; cl. cpe., $2,551.23; Sports- 
man, $2,910.07; 8-pass. sed., $3,382.14; 


suburban, $3,753.57; conv., $3,015.99; stat. 
wag., $3,209.39. Fire Dome 8—4-dr. sed., 
$2,759.79; cl. cpe., $2,738.14; Sportsman, 
$3,097.83; 8-pass. sed., $3,567.27; conv., 
$3,203.04; stat. wag., $3,397.11. (Tip-Toe 
Shift with Fluid Drive standard on Cus- 
tom, optional at $131.97 on Deluxe and 
Fire Dome 8. Tip-Toe Shift with Fluid 
Torque Drive optional at $256.67 on Fire 
Dome 8. Power steering optional at $198.90 
on all models.) 

DODGE—Wayfarer—2-dr. sed., $2,051.03; 
bus. cpe., $1,903.18. Meadowbrook—4-dr. 
sed., $2,181.03. Coronet—4-dr. sed., $2,- 
273.58; cl. cpe., $2,257.48; Diplomat, $2,- 
619.58; conv., $2,715.29; 8-pass. sed., $3,- 
081; stat. wag., $2,925.10. (Gyro-Matic 
optional at $102. 61 on all models.) 

FORD—Mainline 6—4-dr. sed., 51,689.47; 








2-dr. sed., 
stat. wag., 
sed., 


cpe., 


$1,808.95; cl. 


conv., 


$1,640.59; bus. cpe., 
Mainline 


$2,018.40 


cpe., 


stat. 


(Ford-O-Matic optional 
models. ) 


FORD OF BRITAIN—Prefect 4-dr. sed., 
$1,183; Consul 
$1,693; Zephyr six 4-dr. 


$1,344; 
4-dr. 


sed., 


Anglia 2-dr. 


sed., 


wag., 
at 


$1,766.09; 2-dr. sed., $1,716.20; bus. 
$1,612.53: stat. wag., $2,094.07. Cus- 
tomline 8—4-dr. sed., $1,857.85; 2-dr. sed., 
$1,818.50; country sed., 
$2,264.74. Crestline 8—Victoria, $2,119.73; 
$2,229.42; $2,401.24. 
$184 on all 


$1,890. (Delivered at U. S. ports.) 


HENRY J—Corsair Four—2-dr. sed., $1,- 
592.56. Corsair Deluxe Six—2-dr. sed., $1,- 


781.98. 


HUDSON—Pacemaker Six — 4-dr. sed., 


$2,310.87; 


cl. cpe., 
conv., 


sed., 


2-dr. 
$2,310.87; bus. cpe., 
4-dr. sed., $2,465.84; 2-dr. sed., $2,413.28; 
Hollywood, $2,811.58; 
Six — 4-dr. 


$2,465.84; 
Commodore 


$3,047.50. 


$2,673.59; 


wood, $2,999.86; 


768.86; 


el. 


cpe., 


sed., 


cl. 


$2,264.13; 


$2,115.72. 


cpe., 
conv., 


095.15; conv., $3,342.05. 


(Delivered at U. S. ports.) 


KAISER—Deluxe—4-dr. 
$2,524.28; bus. cpe., $2,336.29; 


2-dr. sed., 


4-dr. 


$2,630.94 


920.16; 
Traveler, $3,004.76, 
at $178.55 on all models.) 


Traveler, 
M 


4-dr. 


$2,683.84; 
. — 4-dr. 
954.36; 2-dr. sed., $2,899.02; cl. cpe., $2,- 
Traveler, 


sed., 


2-dr. 


cl. 


Wasp Six— 


$2,646.69; Holly- 
$3,246.77. 
Six and Commodore Eight—4-dr. sed., $2,- 
$2,741.99; Hollywood, $3,- 
(Hydra-Matic op- 
tional at $175.71 on all models.) 
JAGUAP—XK-120—Super Sports, $4,039; 
hardtop, $4,065. Mark VII—4-dr., 


$2,578.08; 


Traveler, 
sed., 


$3,060.10; 


Hornet 


$4,170. 


2-dr. 
(Hydra-Matic optional 


Current Ceiling Prices on 


$1,536.33; 
8—4-dr. 


sed., 


cpe., 


$2,- 





New Cars 


LINCOLN—Cosmopolitan—4-dr. sed., 


517; cl. 
$3,660.50; 


MERCURY—Custom—4-dr. sed., $2,248.- 
50; 2-dr. sed., $2,191; 
pass. stat. wag., $2,775 (8-pass., 


449; conv., 


epe., $3,621.50. Capri 
spt. cpe., 


$2,605.50. 


$3,865.50; 


—4-dr. 


conv., 
025. (Hydra-Matic standard on all models.) 


$3, - 
sed., 
$4,- 


spt. cpe., $2,313; 6- 


$2,823.50). 
Monterey—4-dr. sed., $2,330; spt. cpe., 


tional at $189.81 on all models.) 


MORRIS 


$1,595; 2-dr. sed., 


Deluxe, $2,360, 


$1,445; 


conv., 
MG-TD conv.—standard, $2,115; 


and MG—Minor — 4-dr. 


$2,- 
(Mere-O-Matic op- 


sed., 


$1,475. 


NASH—Rambler Super—suburban, 


Rambler 
$2,094.35; 


002.60. 
sed., 


178.35; 2-dr. 
Custom—4-dr. 


$2,557.20; 2-dr. 
dor Custom—4-dr. 
sed., $2,695. 


sed., 
sed., 


sed., 


stat. 


Custom—Country 
conv., 


wag., 
118.90. Statesman Super—4-dr, sed., 


$2,331.70; 2-dr. 
$2,309.50. Ambassador Super—4-dr. 


sed., 


$2,716.45; 
(Hydra-Matic optional 
$178.85 on Statesman and Ambassador. ) 


Mark II 


$2,- 
club 
$2,- 
$2,- 
$2,143.55. Statesman 
sed., 
sed., 
$2,520.75. Ambassa- 


2-dr. 


OLDSMOBILE—Deluxe 88 — 4-dr. 


$2,327.09; 2-dr. 
—4-dr. sed., 
395.25; cl. 
673.39; 
sed., 
$3,228.84. 


cpe., 
conv., 


models. ) 


sed., 
$2,461.71; 
$2,344.92; Holiday, 
$2,852.59. 


2-dr. 


sed., 


at 


sed., 
$2,261.62. Super 88 
$2,- 
$2,- 
Classic 98—4-dr. 
$2,785.82; Holiday, $3,021.75; 


conv., 


(Hydra-Matic optional at $178.35 
and GM power steering at $198.90 on all 


PACKARD—200—4-dr. sed., $2,548; 2-dr. 
sed., 


sed., 


695; 2-dr. sed., $2,641. 


318; conv., 
Patrician 


400—4-dr. 
matic standard on Patrician 400, optional 


$2,494. 200 Deluxe—4-dr. 
250—Mayfair, $3,- 
$3,476. 300—4-dr. sed., $3,116. 
(Ultra- 


sed., 


at $189 on other models.) 


$2,797. 


$2,- 
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PLYMOUTH—Concord — 2-dr. sed., $1,- 
768.39; bus. cpe., $1,625.36; Suburban, ~ - 
177.81; Savoy Suburban, $2, 301.88. 
bridge —4-dr. sed., $1,837.34; cl. cpe., a - 
799.18. Cranbrook—4-dr. sed., $1,928.50; 
cl. cpe., $1,897.86; Belvedere, $2,231.21; 
conv., 82: 343.83. 

PONTIAC—Chieftain 6—4-dr. sed., $2,- 
014.64; 2-dr. sed., $1,956.36; stat. wag., 


$2,615.09. Chieftain 8—4-dr. sed., $2,089.62; 
2-dr. sed., $2,031.45; stat. wag., $2,772.46. 
Chieftain 6 Deluxe—4-dr. sed., $2,118.53; 
2-dr. sed., $2,060.28; conv., $2,444.21; Cat- 
alina, $2,304.30 (super deluxe, $2,370.43); 
stat. wag., $2,689. Chieftain 8 Deluxe—4- 
dr. sed., $2,193.51; 2-dr. sed., $2,136.32; 
conv., $2,517.66; Catalina, $2,379.99 (super 
deluxe, $2,446); stat. wag., $2,772.46. (Hy- 
dra-Matic optional at $178.35 on all models. ) 

ROOTES—Hiliman Minx—4-dr. sed., $1,- 
533; conv., $1,840; stat. wag., $1,938. 
Hillman Minx Deluxe—4-dr. sed., $1,645; 
conv., $1,890. Humber — Hawk sed., $2,- 
295; Super Snipe sed., $3,369; Pullman & 


Imp. lim., $5,110. Sunbeam-Talbot—sed.. 
$2,685; conv., $2,911. Rover 75—sed., $2,- 
697. (Delivered at U. S. ports.) 


STUDEBAKER—Champion Custom — 4- 
dr. sed., $1,768.70; 2-dr. sed., 
cl. cpe., $1,762.99. Champion Del 
sed., $1,861.70; 2-dr. sed. 
cpe., $1,856. Champion Regal—4-dr. sed., 
$1,946.48; 2-dr. sed., $1,912.70; cl. cpe., 
$1,940.78: Starliner, ‘$2,220.35; conv., $2,- 
272.84. Commander Regal—4-dr. sed., $2,- 
120.82; 2-dr. sed., $2,085.60; cl. cpe., 
$2,114.86. Commander State—4-dr. sed., 
$2,207.62; 2-dr. sed., $2,172.41; cl. cpe., 
$2,201.67; Starliner, $2,487.52; conv., $2,- 
547.92. Land Cruiser—4-dr. sed., $2,364.91. 
(Automatic optional at $231.24 on Cham- 
pion and $243.08 on Commander and Land 
Cruiser.) 

WILLYS-OVERLAND—Aero—Lark 2-dr. 
sed., $1,731.30; Wing 2-dr. sed., $1,988.96; 
Ace 2-dr. sed., $2,073.97. Four—stat. wag., 
$1,848.50 (four-wheel drive, $2,260.17). Six 





—stat. wag., $1,934 (Deluxe, $1,963.24). 








-—A mem em ee 


A BA 


nan = 


HOO fs rem US of 


a ee ae ee 


-— «— = wee 





_ AUTOMOTIVE NEWS, SEPTEMBER 22, 1952 37 





Reports from Various Areas. . . 


Auto Market Page | 


| city of new units continued un-| prices are keeping fairly steady as | 
abated. Demand is as great as ever,| they have for some months. Many | ® 











St. Louis 
With the exception of a few lines, | 


new cars are in fairly brisk de- 
mand, the popular lines holding 
quite a few unfilled orders carried 


of August. Dealers express the be- 
lief that the next 30 or 60 days 
should return a fair volume of new- 
car deliveries. Some apprehension 
is expressed over the cleanup period 
which is expected to start in No- 
vember. 

Promised new-car production is 
heavy and, with some 1953 models 
making their appearance early, 
some rough cleanup trading is 
expected. 

Used cars are moving at a 
somewhat slower pace. The stocks 
are not heavy, due to the small 
number of new cars delivered in 
August. 

Service department operations 
are not returning their normal 
profit, since the effective date of 
the new labor contracts with the 
machinists’ and teamsters’ unions. 
The OPS local office has been very 
slow in acting upon applications 
for price increases. Although the 
new labor contracts became effec- 
tive June 1 this year, no price in- 
crease has been approved for deal- 
ers to this writing—(Sam X. 
Hurst.) 


* * * 
Manhattan, Kans. 
New-car sales in Riley County 
(Manhattan), Kans., continued on 
the downgrade in August as scar- 
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leading automobile dealers all over the 
United States recognize the value of dealer 
identification. Their preference for Ben- 
matt license plate frames, service mono- 
grams and other personal identification, 
exceeds by far that of all other manu- 
facturers combined. 


The Benmatt 
Organization Inc. 


3447 East 15th Street 
LOS ANGELES 23, CALIFORNIA 
Phone ANgelus 3-6751 


—— 











over from the steel strike period) 


|despite drouth conditions in the 
j}area. Some dealers feel that de-| 
mand will increase still more after | 
several thousand college students | 
move to Manhattan in September. 

There were only 51 new cars | 
sold in August, compared to 63 | 
in July. Sales by make: Ford, 10; 
Chevrolet, 5; Buick, 5; Mercury, 
5; Pontiac, 5; Plymouth, 4; Kai- 
ser, 3; Nash, 3; Hudson, 3; Cadil- 
lac, 2; Dodge, 2; Willys, 2; Stude- 
baker, 1; and Jaguar, 1. 

Used-car sales also slumped be- 
low July sales—229 in August, 278 
in July. 

Slight improvement was shown 
in the new-truck department. There 
were 12 units sold in August, com- 
pared to only 10 in July. 

Used-truck sales remained about 
the same: 34 in August, 33 in July. 

Sales of new trucks by make: 
Chevrolet, 5; Ford, 3; IHC, 3; 
Dodge, 1.—(George Hunholz.) 


* * * 


Birmingham, Ala. 


Sales of new cars in Birmingham 
were at the lowest in months dur- 
ing August, deliveries totaling only 
537 units, against 603 for July. 

The decline was attributed to 
the steel strike and factory shut- 
downs. 


August sales by makes: Allstate, 
5; Cadillac, 16; Chevrolet, 47; 
Chrysler, 22; Crosley, 1; Dodge, 64; 
Ford, 120; Henry J, 7; Hudson, 15; 
Kaiser, 11; Lincoln, 10; Mercury, 
35; MG, 4; Nash, 14; Oldsmobile, 
27; Packard, 11; Plymouth, 25; Pon- 
tiac, 37; Studebaker, 2; Willys, 8, 
and miscellaneous 6.— (Stuart 
Riddle.) 


x * * 


Pittsburgh 


Diversity of clientele (a good 
mixture of mill workers and pro- 
fessional people) has kept the bet- 
ter-car dealer’s market here “in 
pretty good shape,” while other 
dealers in widely separated areas, 
catering more to the mill trade, say 
hopefully “business hasn’t been too 
bad,” or “business has been spotty.” 

There’s little play on new cars; 
service work is fine; used-car pros- 
pects either (1) want a new car; 
(2) lack the money for a used car, 
or (3) are shopping for price.— 
(Leon M. Leffingwell.) 


Detroit 


Sales of new passenger cars in 
Detroit (Wayne county) totaled 
7,294 for August, according to fig- 
ures released last week by the 
Detroit Automobile Dealers Assn. 
The total for this year was put at 
82,766. 

Used-car sales during the month 
were reported at 11,585. Total 
used-car sales so far this year 
were set at 94,366. 

New-car registrations by makes 
were listed as follows: Austin, 3; 
Chevrolet, 1,401; Crosley, 3; Ford, 
1,589; Henry J, 33; Plymouth, 494; 
Willys, 63; Buick, 461; Chrysler, 
191; DeSoto, 137; Dodge, 302; Hud- 
son, 189; Kaiser, 103; Mercury, 529; 
Nash, 182; Oldsmobile, 309; Pontiac, 
595; Studebaker, 138; Cadillac, 361; 
Lincoln, 109, and Packard, 85. 

New-truck sales during the pe- 
riod were set at 748—(Sam Samp- 
son.) 


x * x 


Toronto 


Used-car prices in the Toronto 
area are dropping slightly as more 
new cars become available as a re- 
sult of a steadier supply of steel. 

Used units in the 1948-1951 
group dropped about $100 in a 
recent 10-day period. Earlier 
models, especially 1946-47 cars, 
dropped about $50. A 1947 Chev- 
rolet sells for about half the cost 
of 1952 models, and is expected 
to drop about $200 as 1953 models 
appear. 





report a shortage of good used cars, | = 


but few expect a big drop in the 

market price of used cars in the| 

near future, despite a slight decline | 

in buyers.—(James Montagnes.) | 
* * ~ 


Washington, D. C. 


August new-car sales here | 
slumped to the lowest level for any | 
month since June, 
registrations totaled only 995, as 
compared with 2,044 in July and 
2,320 in August, 1951. 

Most dealers ascribed the Au- 
gust slump to lack of stocks re- 
sulting from suspension of pro- 
duction during the steel strike. 
Despite an increase in production 
during the past few weeks, dealers 
say they are still short of cars. 

One dealer said he could sell five 
times as many cars as are now 
being shipped him by his factory. 
—(William Ullman.) 


* * * 


Toledo 
Sales of new cars in Toledo and 
Lucas County, O., hit a four-year 
low during August, when sales 


1946. August} © 





slumped to 902. It was the lowest 





Rank Furnishes Cars for Convention— 


Pictured are 12 of a fleet of 18 courtesy cars which were furnished by Rank & Son, 
Inc. (Dodge), 3131-3144 N. Greenbay Ave., Milwaukee, to the National Assn. of 
Employes of Collector of Internal Revenue for its annual convention in Milwaukee. 
Shown in front of dealership (from left) are: Gordon Brink, fleet division of Rank & 
Son; A. Genisse of internal revenue; Ed Gregor, transportation chairman; Wallace 
Rank, president of dealership, and Vince Stecker, sales manager. 





monthly total since May, 1948, when 
915 sales were reported. 

The August deliveries also repre- 
sented a drop below the July totals, 
when 1,116 cars were sold. Sales for 
August a year ago were 1,449. 

The same decline was noted in 
comparing sales for the first eight 
months of this year—8,763, with 
the same period in 1951, 13,039. 

Deliveries of new commercial ve- 





hicles were 116 units last month, 
against 153 in August, 1951. Truck 
sales for the first eight months 
were 1,006, compared with 1,481 last 
year, 

In the used-car market, dealers 
sold 2,294 last month, compared 
with 2,762 in July. Person-to-person 
sales totaled 1,194, against 1,341 in 
July.—(Dick Roberts.) 
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Most Toronto area dealers find 


THE Littles? bir, Gin eu ff WAVY 
VEHICLES 


Pir 
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The “Full Time” Hydraulic Power Steering 


Handling big cars is no effort for even the littlest girls with Gemmer 
HYDRAGUIDE-—The “Full Time” hydraulic power steering with 
the natural feel. e “Full Time” power steering because of exclusive 
Gemmer designed proportional valving which is brought into opera- 
tion with the slightest movement of the steering wheel at any vehicle 
speed. e@ Steering Effort reduced by 80% —Only HYDRAGUIDE 
takes full advantage of modern hydraulic design to produce 
truly effortless steering — and the gear is fully self-righting after 
turns. e Road Feel Retained—The natural feel of HYDRAGUIDE 


instills the confidence that comes only with the knowledge of 


superb control. 


e Safety Increased —-HYDRAGUIDE prevents 


swerving from blowouts, soft shoulders, obstructions, etc. Fewer 
steering wheel turns—less “wind up”— required, making for greater 
control, e Little girls, big brothers, 


fathers, mothers and friends, all are 


enthusiastic about HY DRAGUIDE. 


You Will Like 1 Too 
oer. 


GEMMER MANUFACTURING COMPANY Detroit 11, Mich. 











Used-Car Auction Prices 


(Continued from Page 26 











PLYMOUTH—’'51 Belvedere sedan, $1,770. | $2,250; 2-dr., $1,830; %-ton pickup, $1,- 
‘49 conv., $1,150; sedan, $1,195. ‘47 se- | 555, $1, 525, "$1,460. '51 2-dr., $1,665, $1,- 
dan, $550. | 640, $1 57 $1,540, $1,525, $1,500, §$1,- 

PONTIAC—’52 Chieftain (8) Deluxe sedan, | 475. ’50 2 dr., $1,420, $1,400, $1,350, 
$2,285, $2,600*; (8) conv., $2,675*; (8) | $1,330, $1,105. '49 2-dr., $1,165, $1,110, 
Catalina, $2,810*. '51 Chieftain (8) De-| $1,090, $1,060, $850. ‘48 2-dr., $960, 
luxe sedan, $2,025*, $2,075*. '46 Torpedo | $850, $700. ‘47 2-dr., $800, $775, $695 
(8) sedan, $490. '46 2-dr., $675, $350. 

STUDEBAKER—’49 Champion conv., | LINCOLN—'51 2-dr., $2,060. 
$830*. '47 Champion sedan, $300. "46 %- | MERCURY—’52 2-dr., $2,330, $2,305 51 
ton, $225 2-dr., $1,820, $1,720, $1,700. °50 2-dr., 

$1,315, $1,300. "49 2-dr., $1,390, $1,200, 
ATLANTA $1,025. '46 2-dr., $735. 
NASH—’46 2-dr., $350 
(Dixie Motors Auto Auction. Sale every | OLDSMOBILE—’52 (88) 2-dr., $2,630. ‘51 

Tuesday. Prices are for sale of Sept. 9.) (88) 2-dr., $2,400. '50 (88) 2-dr., §$1,- 
(Market strong. Sold 116 out of 154 <a "49 (88) 2-dr., $1,275, $900; (76) 
=— PLYMOUTH.—'52 2-4 $1,900 

P yi 52 2-dr., A ' 

BUICK—'52 RM 2-dr., $2,645. ‘51 RM | ponTiIAC—'52 Catalina, $2,630; Chieftain, 
conv., $2,180. '50 Special 2-dr., $1,300,| $9545; 2-dr., -$2,450, $2,300, '51 Cata- 
$1,250. '47 Super 2-dr., $845. lina, $2,125; 2-dr., $1,950. °49 2-dr., 

OADILLAC—’51 (62) 2-dr., $3,600, $3,400. $1,225. 

"48 (62) 2-dr., $1,660. STUDEBAKER —'50 2-dr., $1,100 


CHEVROLET—'52 Bel-Air, $2,375, $2,370; 





2-dr., $2,005, $1,940, $1,825. '51 2-dr., , wNS ‘ 
$1,660, $1,600, $1,525, $1,500, $1,490, $1,- EBENSBURG, PA. 
410. °'50 Bel-Air, $1,600, $1,550; 2-dr., (Ebensburg Auto Auction. Sale every 
$1,425, $1,350, $1,275, $1,150; pickup, | Thursday. Prices are for sale of Sept. 11.) 
$860. ‘49 2-dr., $1,255, $1,200, $1,130, (Prices holding. Market unchanged 
$1,080. ‘48 2-dr., $900, $865. "47 2-dr.,| from last week. Sold 103 units out of 
$785. '46 2-dr., $625. 131 offerings.) 
CHRYSLER—’51 2-dr., $1, BUICK — '52 Special 4-dr., $2,300*. ‘51 
FORD—’52 Victoria, $2, £00, oe, 270; conv., Super Riviera 2-dr., $2,125*. ‘50 Special 
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HIGHWAY ADVERTISING SIGNS 
Enameled Steel Signs ¢$ 4 & 5 0 
FULL SIZE — 8 feet x 4 feet 


WE DO NOT RENT OR LEASE SIGNS 
YOU BUY OUTRIGHT 


YOU CHOOSE YOUR OWN WORDING 


Write today for literature and detailed information. 
Special Discount to Dealer Associations 


COMFORT SPECIALTY co. 


200 South Seventh Street St. Louis 2, Mo. 














COT MINUTES FROM EVERY 
RECORD HANDLING JOB... 


world’s most 
nt file— 
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No more lost time 
going “to and from” 
the file, no more 


opening drawers or 
hunting through packed 
files for the record! Cardineer 
places over 5500 records right at your fingertips while you 
are seated at your desk. Thousands of companies, large and 


small, show yearly savings that will surprise you—let us 
show you the proof! 
tiie ii. % 
DIEBOLD, Incorporated, 
DIEBOLD, INCORPORATED |2051 Mulberry Road, Canton, Ohio 
Serving Business for over | 
a Feat Send me complete facts on 
Diebold Cardineer. 


| NAME 


Microfilm * Rotary, Vertical and Visible 
Filing Equipment * Safes, Chests and 
Vault Doors * Bank Vault Equipment 
* Burglar Alarms + Factory Branches 
ond Dealers in all principal cities 





| COMPANY 





ADDRESS 
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i-dr $1,225* "49 RM 2-dr $1,100*; | coupe, $655; Super (6) 2-dr $765 i7 
Super conv., $1,260, $1,245, §880 '47| Super (6) 4-dr., $455 
Super 4-dr $620 KAISER—'51 Special 4-dr., $1,300*; Henry 
CADILLAC 52 (62) 4-dr., $4,325* "50 J (6) 2-dr., $955 
(62) 4- hw $2,700* 49 (62) cony 2 LINCOLN 51 Cosmopolitan club coupe 
175* 4-dr., $2,140* 47 (62) ~=conv $2,225*; 4-dr., $2,145*. ‘50 Cosmopolitan 
$1,010*. ‘46 limousine, $905° 4-dr., $1,645 49 4-dr., $1.340*; Cosmo 
CHEVROLET 52 SL Special club coupe politan 4-dr., $1,090* 
$1,660. ‘51 Bel-Air, $1,855*; SL Deluxe | MERCURY 52 sport coupe, $2,875*, §$2.,- 
2-dr., $1,530; FL Deluxe 2-dr., $1,575* 750* 51 4-dr $2.100*, $1,955* Mon 
50 Bel-Air, $1,490, $1,450; SL Deluxe terey, $1,950*, $1,900*; club coupe, $1, 
conv., $1,310; FL Deluxe 4-dr $1,250 755 50 club coupe §$1,640*, $1.545 
2-dr $1,310*; FL Special 4-dr., $1,050 $1.380 49 4-dr $1,309, $1,150* 16 
19 SL Special 2-dr 2 at $975; %-ton 4-dr., $750 
panel, $630 48 FL aerosedan, $740; SM | NASH 51 Rambler stationwagon, $1.515* 
4-dr., $820 '47 FL aerosedan £610 Suburban $1.495" con $1,200 5) 
FM 2-dr., $775, $750, $550 Ambassador 2-dr $1,385* Statesmar 
> * ’ . a7Qe. | 4-dr $1,190* (600) 4-dr $1,050 
7 5t ) - 1,570 
“eal ae $1 — f-dr., $1,570"; | QP MOBILE 52 (95) Holiday, §: . 
‘ a on . Super (88) conv., $3,100 51 (98) cons 
| es EY 48 stationwagon, $135 46 $2,395*: (88) 4-dr.. $1,905* 50 (88) 
2-dr., $150 4-dr., $1,695*: (76) club sedan, $1,225* 
DeSOTO —'50 Deluxe 4-dr., $1,450 "48 (98) conv $1,125* 
DODGE—'52 Meadowbrook 4-dr., $2,040*. | PACKARD—'48 conv., $895*. : 
49 r Coronet 4-dr., $1,010*; Wayfarer PLYMOUTH 52 Belvedere, $2,200 51 
2-dr. $960 %-ton pickup, $590. ’48 Belvedere, $1,850 50 SD club coupe 
xe 4-dr., $730. ’ stationwagon, $1.305 
Sa78. 40 far 3175 ches ae = PONTIAC—’'52 Catalina, $2,980*; Chieftain 
ae a (8) conv., $2, 750°, 2.705*, $2,635"; 
FORD—’'52 (8) conv., $2,300*; Custom 2-dr.. $2.520* 
” A - , .520 51 Chieftain (8) 4-dr 
(8) 2-dr., $2,070; Mainline (6) 2-dr., $2,200*: SL (8) 4-dr.. $1,750: Chieftain 
| $1,740. '51 Custom (8) 4-dr., $1,580°; (6) 4-dr., $1,750. '50 Catalina $1,980* 
Custom (6) 2-dr., $1,345; club coupe $1.925* oon’, $1.840*: SL (4) se@an 
$1,790*; %-ton pickup, $940. ‘50 Custom $1.405 ; , 
5 90 : , 
2-dr a ekoo. "48 an ian Gana STUDEBAKER—'52 Commander (8) Star-| Ayto-Lite's Little Man— 
-dr., 200. ‘ % 90; Cus ° — oa ; 7 : 
(6) inde, $905; ‘2-de., $800; Deluxe s) | liner, $2:410". $1 Commander, (8) club | . 
coupe, $790. ‘46 SD (8) 2-dr., $450. $y'3e%6" ':49 Champion conv., $1.1708.| %¥4y Rickards of Hollywood, Calif., in 
Sas SD (6) 4-dr., $500; Deluxe (8) club coupe, $1,125* | sun suit, salutes Auto-Lite’s little salesman, 
2-dr., $425. WILLYS—’52 Aero Lark 2-dr., $1.655*. ‘50 | 
v) > &; . é 4 s 000 ov . . . . 
MEROURY—'51 4-dr., $1,775*. ‘49 2-dr., (6) stationwagon, $1,1S0* | who soon will be appearing in filling sto- 
$1,050. MISCELLANEOUS—'47 Austin 4-dr., $240. | 4; : : . 
’ | tions and dealerships the nation over in 
NASH—’48 Ambassador 4-dr., $580; (600) 52 GMC 12-ton pickup, $1,550. "48 GMC| — nett P 
4-dr., $460; club coupe, $400. \%-ton canopy, $665. : __| winter skating costume. 7 ; 
OLDSMOBILE -'48 (78) sedanet, $900*. 
'46 (68) 4-dr., $495*. ‘41 (66) club 
coupe, $225. 
PACKARD—'42 Clipper 4-dr., $380. 
PLYMOUTH—’'52 Cranbrook 4-dr., $1,990*; 
Cambridge club coupe, $1,715; 4-dr., $1,- | 
660. '51 Cambridge 4-dr., $1,525, $1,500 


‘50 SD 4-dr., $1,175; club coupe, $1,280; 


Deluxe club coupe, $1,100. °49 business 
coupe, $625; Deluxe 4-dr., $930, $830. 
’48 SD 4-dr., $880, $910. ‘47 SD club 
coupe, $700. $610. 

PONTIAC—’50 (6) Catalina, $1,750. ‘49 
Chieftain (8) 2-dr., $1,325". '46 SL (6) 
4-dr., $800. ‘40 4-dr., $145. 

STUDEBAKER--’50 Champion 4-dr., $910. 
"48 Commander 4-dr., $730. ‘47 Cham- 
pion 2-dr., $430. 

WILLYS—'47 '%-ton pickup, $380 


LOS ANGELES 


Angeles Auto Auction. Sale every 
Tuesday and Thursday at San Gabriel, 
Calif. Prices are for sale of Sept. 9-11.) 

(Prices on new cars radically reduced, 
other units o‘T some. Sold 181 units out 
of 363 offerings.) 


(Los 


BUICK—’52 Super conv., $2,945*, $2,825*; 
RM Riviera 4-dr., $2,900*; Super Riviera 


2-dr., $2,830*; Special Riviera 2-dr., 
700*, $2,410. ‘51 Super Riviera >-ar.. 
$2,250*; RM Riviera 4-dr., $2,140*. "5 
RM Riviera 4-dr., $1,855*, $1,620*; Super 
conv., $1.7457; Super Riviera ‘3 dr., $1, 
595*: Special sedanet, $1,545*; 4-dr., $1, 
455*. ‘49 Super conv., $1, 345°, $1,495"; 
4-dr., $1,270. ‘48 RM sedanet, $790*. 
‘47 Special 4-dr., $765. 

CADILLAC—’51 Coup? De Ville, $4,000*; 
(62) 4-dr., $3,480*, $3,375*. ‘50 (62) 
Coupe De Ville, $3,390*; 4-dr., $3,090*, 
$3,070*, $3,065*, $3,045*. '49 (62) conv. 
$2,455*; club coupe, $2,250*; 4-dr., $2,- 
200*; (61) club coupe, $2,195*, $2,105*. 
"48 (61) 4-dr., $1,800*; (60) 4-dr., $1,- 
695*. ‘47 conv., $1,505*. 

CHEVROLET—’52 Bel-Air, $2,315*; conv., 
$2,260; carryall, $1,850. ‘51 Bel-Air, $1,- 
855*, $1,850; SL Deluxe 4-dr., $1,670*; 


club coupe, $1,665; %-ton pickup, $1,285. 
’50 Bel-Air, $1,605; FL Deluxe 4-dr., 
$1,505*, $1,450*; 2-dr.. $1,500*, $1,475*; 
. $1,500; SL Special business coupe, 
- °49 conv., $1,360; SL Deluxe 
, $1,215, $1,195; %-ton pickup, $1,- 
010; sedan delivery, $840. °48 sedan de- 
livery, $655. °46 SM 4-dr., $550. 
CHRYSLER—’52 Windsor club coupe, §2,- 
600*. ‘50 Royal 4-dr., $1,775*; Windsor 
4-dr., $1,695*. '48 Windsor 4-dr., 
club coupe, $805. ‘46 Royal 4-dr., 
DeSOTO—'52 Fire Dome (8) club coupe, 
$2,635*. °50 Deluxe club coupe, $1,500*. 
DODGE — '52 %-ton pickup, $1,305. ’48 


Custom 4-dr., $900. °46 %-ton pickup, 
5. 

FORD—’52 Victoria, $2,625*; conv., §$2,- 
560*, $2,465. °51 Victoria, $2,095*, $2.,- 
050*, $1,835*; Country Squire, $1,965; 
conv., $1,950*, $1,945*, $1,905*; %-ton 
pickup, $1,275, $1,150. °50 conv., $1,430; 
Custom (8) club coupe, $1,425*, $1,385*; 
2-dr., $1,370. ‘49 Custom (8) 4-dr., $1,- 
265*. $1,165, $890; conv., $1,185*, $1,160 
$1,065; (6) business coupe, $930*; (6) 
Deluxe club coupe, $850*; 2-dr., $845. 

HUDSON—’52 Hornet 4-dr., $2,695*. ‘50 
Pacemaker 4-dr., $1,195. ‘49 Super (6) 
2-dr., $925. ‘48 Commodore (6) club 





Willys Officials 
Open Seminars 


For Salesmen 


TOLEDO. — Standardization of 
selling procedures and a greater 
insight into Willys-Overland Mo- 
tors operations and products head- 
lined a recent factory sales training 
program held here for 75 north- 
western Ohio dealer salesmen. 

The training program has been 
inaugurated by Willys-Overland so 
sales training would follow the 
same pattern throughout the U, S. 
Formerly dealer salesmen were 
trained by distributor personnel. 

The salesmen, employed by deal- 
ers served by Laurel C. Worman, 
Inc., were addressed by Worman, 
president of the distributorship, 
and Gerry Lyons, general sales 
manager of Willys-Overland. Henry 
F. Knowles, Willys field merchan- 
dising representative, was in charge 





of the two-day session. 
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tHe Buffalo market... 
NEW YORK STATE'S 2nd LARGEST MARKET 


SELL THE NEWS READERS AND YOU 
SELL THE WHOLE BUFFALO MARKET 





BUFFALO EVENING NEWS 


EDWARD H. BUTLER KELLY-SMITH CO. 
Editor and Publisher National Representatives 


WESTERN NEW YORK’'S GREAT NEWSPAPER 
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“Whirlabout" Umbrella Attracts More Sales 
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THE NEW MCFARLAND “WHIRLABOUT" is a 
spread) that rotates electrically 6 times per minute. The 
been a real business builder for car lots. Its size and color attract attention and 
create interest. It also affords shade and comfort for customers, salesmen and cars. 
Now with the new “WHIRLABOUT" you can have all of these advantages, plus the 
added attention and advertising value of motion. For full information, on the McFar- 
land “GREAT” Umbrella and new ‘‘WHIRLABOUT," call, wire or write: McFarland 
“GREAT” Umbrella Co., division of McFariand Awning Corp., 742 S$. W. 8th Street, 
| Miami, Fla. 


“GREAT” Umbrelia (2! -foo! 
“GREAT” Umbrella has aiways 























vays 
and 
ars. 

the 
Far- 
and 
eel, 











Point System Ferrets Them Out... 





How Conn. Curbs Bad Drivers 


Epriror’s Note: Recent nation- 
wide publicity on New Jersey’s 
inauguration of a. Point System 
for traffic violators, hailed as the 
“first in the nation,” brought 
protests from Connecticut high- 
way officials who claim their 
state originated the idea five 
years ago. So Automotive News 
assigned Correspondent Thomas 
Marks to track down the facts 
on Connecticut’s system. Here’s 
his report: 

By Thomas Marks 
Staff Correspondent 

ARTFORD, Conn.— After five 

years of operating the nation's 
first driver clinic, Connecticut is 
beginning to get 
a composite pic- 
ture of that arch- 
villain of our 
modern automo- 
bile world, the all- 
too-common men- 
ace known as the 
traffic violator. 

The clinic, 
which began its 
sixth year this 
past July 1, also 

C. F. Kelley is known as the 
Point System because a traffic 
violator is judged by the number 
of points or “demerits” against 
his record at the state depart- 
ment of motor vehicles. 

Points are determined by the 
seriousness of charges against the 
driver, ranging from one point for 
a police warning for a minor viola- 
tion, such as operating with a 
burned-out stop light, to a maxi- 
mum of 10 points for drunk-driving 
or fatality responsibility. 

“By means of our clinic,” ex- 
plains Motor Vehicle Commissioner 
Charles F. Kelley, “we do our best 
to secure the cooperation of the 
traffic violator before his driving 
practices make it necessary for us 
to suspend his driving license.” 

o * * 

fe VaR tr Teine possible, including 

friendly conferences with and 
actual instruction from MVD per- 
sonnel, is done to help careless 
drivers become good, safe drivers, 
but little mercy is shown arrantly 
dangerous drivers. 

Basically, here’s how the system 
works: Attaining four points, a 
driver is sent a friendly letter from 
Kelley, telling him that his record 
has attracted official attention. It 
also invites him to call upon clinic 
personnel for help or instruction. 

With five points against him, 
the erring driver receives a 
sterner letter from the commis- 
sioner, calling him to a confer- 
ence with a hearings officer to 
get things straightened out before 
his record and his driving become 
worse. 

Seven or more points on his 
record, the driver receives an offi- 
cial summons to show cause why 
his license should not be suspended 
because of his obviously bad driv- 
ing record. This hearing usually 
results in suspension of the oper- 
ator’s license from five days to a 
year or more, depending upon all 
the circumstances involved, and is 
conducted with the driver under 
oath. 

. x aa 


CLOSING its fifth year, the clinic 
had sent 30,986 friendly letters, 
conducted 7,928 hearings and held 
5,968 conferences in making 44,883 
missive or personal contacts with 
erring drivers. 

The clinic operates from the de- 
partment’s main office in Hart- 
ford, although hearings and con- 
ferences are held occasionally at 





some of the 10 branch offices 
throughout the state. The system 
has received international atten- 
tion and support from the public, 
from motor vehicle administra- 
tors, from editorial writers and 
even from most of its “clients.” 

The U. S. Navy has indicated that 
a similar system may be instituted 
for its driving personnel, while 
Arizona, New Jersey and the Dis- 
trict of Columbia have installed 
clinics frankly modeled after the 
Connecticut plan. 

What does the traffic violator 
look like? Kelley says that he looks 
exactly like a good driver, except 
that his mental attitude makes him 
different. While the good driver’s 
mental attitude prompts him to do 
his best to avoid accidents or arrest 
or to make certain that his car is 
in safe operating condition at all 
times, the chronic traffic violator 
has a mental attitude that leads 
him to be among the 20 percent of 
all violators causing 80 percent of 
the trouble. 

* + * 
SIDE from the never-again, one- 
time violator, Connecticut’s 
traffic trouble maker looks about 
like this in his mental attitude, 
with his picture growing worse as 
his attitude grows more dangerous: 

He may be a moron or a genius, 
but he is accident-prone. He bullies 
his way through traffic, including 
pedestrians, and he is confident 
that he is just about the greatest 
driver in the world. His mind 
usually is disturbed about some- 
thing else, perhaps domestic diffi- 
culties or imaginary troubles, so 
that he is just too, too busy to 
worry about traffic conflicts. If he 
gets into an accident or is arrested, 
it is the other fellow’s fault or it is 
just an obviously unfair cop. 

If his brakes are defective, he 
knows that he can still drive fast 
down Main St. without any 
trouble, he has done so at other 
times and gotten away with it. 
He also knows that he can drive 
better after drinking, and much 
better after much drinking, for 
he has told (and his sister 
counterpart has, too!) clinic per- 
sonnel that as much as one pint 
of booze and about nine or 10 
beers just help to improve his 
driving! 

He’s quite a character. 

a = * 

A driver’s record is kept in a 
master file throughout his lifetime, 
but clinic points are removed after 


OPS Reinstates 
Ceilings on Used 


GM Suburbans 


W ASHINGTON.—Explaining that 
Chevrolet and GMC Suburbans are 
more cars than trucks, OPS last 
week restored used General Motors- 
made suburbans to the jurisdiction 
of CPR 94. 

The action, effective Sept. 15, was 
embodied in Amendment 6 to CPR 
94, the used-car ceiling regulation. 
Amendment 6 wiped out portions of 
Amendment 5, dated July, which 
decontrolled the suburbans. 

Amendment 6 re-established Re- 
gion A, B and C ceiling prices on 
used Chevrolet and GMC suburbans. 

Joseph H. Freehill, acting OPS 
director, said the suburbans were 
decontrolled because OPS felt that 
they were mainly for hauling cargo. 

“The manufacturer emphasized, 
however, that the primary purpose 
of these suburban models is to car- 








ry passengers,” Freehill said. 

















BINDER for 
Automotive News 


NSWERING many requests from our readers for 

a semi-permanent binder to retain this publica- 
tion for ready-reference, this quality binder will 
stand the gaff. This binder is covered with black 
Levant leather cloth, stiff sides, holds 26 issues of 
Automotive News in removable metal blades. Price 
$7.50 postpaid to our subscribers. 
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five years. This means that many 


drivers this year will have 1,947 
points taken from their clinic 
records. 


The clinic and its point system 
have helped Connecticut’s traffic 
problems insofar as violators are 
concerned. It has given the de- 
partment definite control over 
repeaters and has begun to 
gather within its fold the entire 
population of the state’s traffic- 
trouble-makers. Although it is im- 
possible to ascribe the improve- 
ment entirely to the clinic, there 
have been only slight increases in 
traffic accidents while there have 
been approximately 40 percent 
increases in vehicles registered 
and drivers licensed in the state 
during the five-year period. 

The clinic has showed that Con- 
necticut’s worst drivers and most 
frequent offenders are between 20 
and 24-years-old, followed closely 
by the 24-to-29 age group. Con- 
necticut’s drinking and drunken 
drivers are mostly in the 24-to-28- 
year group, while teen-agers and 
oldsters hardly ever are tabbed as 
drinkers. 

“We believe, most sincerely,” says 
Kelley, “that this new way of han- 
dling traffic violators, both slightly 
careless and extremely dangerous 
violators, is proving unusually sat- 
isfactory. 

“And we are more than willing 
to explain it in detail to any motor 
vehicle administrators or other in- 
terested persons, because similar 
systems throughout the nation 
might accomplish much towards a 
unified, effective control over the 
chronic traffic violators among 
America’s 62,000,000 drivers.” 


Ullman 


(Continued from Page 1) 


represent only 60 percent of what 

it got in the third quarter. Copper 

and aluminum, being in greater 

abundance, pose no trouble to car- 

truck makers for the first quarter. 
” * * 





OBERT CASS, Motor Vehicle di- 

vision director, said he did not 
plan to summon the car and truck 
Industry Advisory committees to 
Washington for meetings until the 
second week in October. 

Cass said the steel procurement 
situation should be sufficiently 
erystallized by that time so the 
industry’s chances of getting 
more steel in the first quarter 
could be accurately determined. 

Many official Washington sources 
are optimistic about steel soon 
reaching production levels great 
enough to take care of all military 
requirements and to provide plenty 
of extra steel for all types of 


civilian use. 
* 7 a 


HERE is more and more confi- 

dence in Washington that steel 
will be sufficiently abundant in the 
first quarter to permit decontrol 
over its use by Apr. 1. Also heard 
in official quarters is the belief 
that unit controls over auto manu- 
facture will end in the second 
quarter. 

Another bit of cheerful news 
for the auto industry is the opti- 
mism displayed by some govern- 
ment officials that car builders 
will be able to get more nickel 
next year. 

NPA officials believe that the 
auto industry will be able to wind 
up 1952 with the production of 
4,200,000 to 4,300,000 cars. 

oe * * 


N REGARD to MHudson’s an- 

nouncement that it planned an 
annual production of 200,000 lighter 
and cheaper cars, NPA officials said 
that although Hudson had inquired 
about the possibility of getting 
further allotments, the company’s 
chances depended entirely on its 
ability to prove hardship. The NPA 
officials said they doubted that such 
proof could be offered. 

There is a belief here that Hud- 
son may reduce production of its 
heavier models and use the ma- 
terials to produce the smaller car. 
Hudson also is known to have a 
large carryover of materials. 

The Motor Vehicle division said 
that it still was studying factory 
sales statistics from truck manu- 
facturers and that it would not be 
able to render a decision on any 
possible revision of percentage-of- 
industry standings until Oct. 1 at 
the earliest. 
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Chevrolet Starts 35th School— 


W. E. Fish, general sales manager of Chevrolet (left), welcomes Thomas J. Hory, of 
B. F. Curry, Inc., New York, to the 35th dealer sons school in Detroit. The institution, 
which is resuming after a summer shutdown, was founded in 1938 and has served as 
a pattern for many similar training courses in industry. Shown in the background is 


T. O. McLaughlin, dean of the school. 





St. Louis Jobber Gets 


Year for Tax Evasion 

ST. LOUIS.—Sam Barack, presi- 
dent of Sam Barack Auto Parts 
Co., Inc., has been sentenced to a 
year and a day and fined $5,000 by 
U. S. District Judge Reo W. Har- 
per after pleading guilty to two 





charges of evading $3,944 in income 
taxes. 

The charges involved his personal 
income tax return in 1946 and a 
corporate return in 1947, William J. 
Costello, assistant U. S. district at- 
torney, said that Barack had at- 
tempted to deceive the government 
by a double-entry bookkeeping sys- 
tem. 
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Reduce Corporate Taxes 
on the Warehouse “Diet” 


Remember, when your inventory goes 
down —so do your taxes! That’s another 
good reason for shipping your wares by 
American Airlines Airfreight. No worries 
about fast delivery on reorders, too! 


For further information, wire us collect— 
American Airlines, Cargo Sales Division, 
100 Park Ave., New York 17,N. Y. 
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Equals Wholesale Price of 2 Million Cars in 1951... 





$2.8 Billion Auto Tax Bill 


HE wholesale value of 2,000,000 

average-priced new automobiles 
would not quite equal the tax bill 
paid by motor vehicle and parts 
manufacturers in 1951. 

Federal, state and local taxes 
levied against the industry last 
year totaled $2.8 billion, accord- 
ing to the 1952 edition of Auto- 
mobile Facts and Figures, pub- 
lished by the Automobile Manu- 
facturers Assn. 

Two million averaged-priced cars, 
it is estimated, would make a 
bumper-to-bumper line from New 
York to San Francisco and back, 
worth only $2.76 billion at 1951 
wholesale prices. 

If shared equally by the indus- 
try’s 856,300 employes, the $2.8 bil- 
lion in taxes would amount to $3,270 
each, or the equivalent of 43 weeks’ 
pay. It would amount to $56.75 a 
family, if shared by the nation’s 
47,000,000 families. 

* * + 
| geet Facts and Figures 
points out that the tax bill is 
shared by the automotive industry 
and the owners of the nation’s 52 
million vehicles. 

All taxes assessed against mo- 
tor vehicles and their use report- 
edly climbed to a grand total of 
$4.6 billion in 1951, more than 
double the amount collected 10 
years earlier. These taxes include 


Auto Credit Seen 
Rising After Low 
July, August 


R ISING production schedules 
have things looking up again 
for the firms that put up the money 
to finance wholesale and retail auto 
buying, but July and August were 
disappointing months. 

Business was terrible for finance 
companies during July, and even 
worse in August. Prior to those 
months, they had been enjoying 
a steadily rising volume of activ- 
ity since February. 

However, the average automobile 
dealer’s stock of cars dropped to a 
postwar low during and after the 
steel strike. The finance business 
doesn’t thrive in that kind of a 
situation, 

According to the Federal Reserve 
Board, finance companies did 18 
percent less dollar volume on new 
cars alone in July than they did in 
June. Because fewer new-car deals 
involve fewer tradeins, volume on 
used cars slumped 13 percent. 

x * 





thew only automotive business to 
show increased finance activity 
during July was used _ trucks. 
Finance firms loaned out 4 percent 
more dollars than in June in that 
category, but & percent less on new 
trucks. 

Despite the loaning out of less 
money in July, the books of 
finance companies at the end of 
the month showed outstanding 
balances owed by all vehicle own- 
ers up 4 percent from the end 
of June, and 12 percent higher 
than on July 31, 1951. 

Meanwhile, the FRB revealed, 
dealers required 25 percent fewer 
dollars to “floor-plan” vehicles in 
July than they did in June. 





$650 TAX IN A 
$2,000 CAR 


Delivered to a Resident of Michigan 

Estimated taxes accrued on 

materials, parts and their 
transportation prior to re- 

ceipt by automobile manu- 

FACCUTET .......0000c000 evese $166.00 
Estimated income and other 
taxes paid by automobile 
manufacturer, exclusive of 
Federal Excise Tax 


156.00 


Federal excise taxes on car. F 

including radio and heater 146.00 

Dealer’s property, income 

and other taxes. : 1 1 1.00 
- - 

Michigan's sales tax 57.85 

License plate and title on 

BE eacecinta Acscemauanaicn 12.75 

Federal and state excise or 

sales tax on 5 gallons gas 40 

dascints . 


and 6 quarts oil. 
Total taxes on new car, 
ready for uS€...............000000 ‘ $659.00 


—From AMA’s Facts and Figures. 





federal excise taxes, state gaso- 
line taxes, registration fees, spe- 
cial city and county taxes, and 
tolls. 

Although state highway user tax- 
es primarily were intended to fi- 
nance highway development and 
maintenance, Facts and Figures 
says that 1950 saw 11 states divert 
more than 10 percent of such reve- 
nues to other purposes. 

Federal excise taxes were blamed 
for adding more than $1.5 billion to 
the cost of automotive products in 
1950. State motor vehicle fees and 
gasoline taxes totaled nearly $2.9 
billion, while state sales taxes on 
automotive vehicles reached about 
$387 million. 

+ * + 

PECIAL truck taxes, it was said, 

exceeded $1.3 billion. 

Facts and Figures demonstrat- 
ed that approximately 32 cents of 
every automobile sales dollar now 
goes to taxes. It is shown, for ex- 
ample, that taxes on a $2,000 car 
delivered in Michigan total $650. 

Other highlights from 1952 Facts 
and Figures are: 

Registrations show that the num- 
ber of trucks in the U. S. has in- 
creased 78.2 percent, and cars 44.2 
percent in the last decade. At the 
end of 1951, there were 42,682,591 
cars, 9,035,754 trucks and 230,461 
buses registered. 

*x + ” 


— U. S. gets credit for having 
76 percent of all the cars and 
51 percent of all the trucks in the 
world. 

Facts and Figures says that the 
age of the average car at the end 
of 1951 was 7.1 years, compared 
with a prewar average of 5.5 years. 
At the end of 1951, of all the ve- 
hicles on the road, 43 percent of the 


were of prewar vintage. 

The age of the average truck 
was put at 6.6 years, as compared 
with 5.6 years in 1941. 

Facts and Figures recalls that 
the first automotive tax was a $1 
license fee, imposed by the state of 





New York in 1901. By 1911, all mo- 








Truck Rental Firm Buys 12 Dodges— 


A one-way truck rental service was inaugurated on the Pacific coast with delivery 


of 12 new Dodge trucks to Pacific Rental 


Co., 210 SE Sixth Ave., Portland, Ore. In 


picture, M. J. Soukup, Portland manager for rental firm, is accepting bill of sale from 
lee D. Cosart of Lee Cosart Motor, and 11 of the 12 units. The plan enables savings 
up to 40 percent on the cost of moving furniture and return of unit on long trips, it 
being held at another coast center for g return load, it is said. 


tor vehicle taxes in the U. S. were 
bringing in about a million dollars 
annually. 

In 1921, the figure was $296 mil- 
lion; in 1931, almost $1 billion. It 
topped $2 billion in 1941 and more 
than doubled in the next 10 years. 

* + * 


INCE 1900, it was said, U. S. 

car and truck owners have paid 
more than $50 billion in special 
taxes. 

Now, considering general and 
special automotive taxes, it is 
estimated that one of every tax 
dollars collected throughout the 
U. S. comes directly or indirectly 
from the use, manufacture and 
sale of automotive vehicles. The 
total was $7.5 billion in 1950, lat- 
est year for which complete tax 
data is available. 

However, the $7.5 billion figure 
does not go so far as to include 
the property taxes and income taxes 
of thousands of businesses that 
serve or are supported by highway 
transportation. 

Neither does it include the taxes 
paid by firms’ that supply auto 
manufacturers with materials and 
equipment. It does not include taxes 
paid by the millions employed in 
automotive industries. 


$2 Million Fraud 
On Loans Laid 
To U.C. Dealer 


DETROIT. — Federal warrants 
charging a Mt. Clemens (Mich.) 
used-car dealer and a former man- 
ager of National Discount Corp., 
Pontiac, with a $2,000,000 fraud 
were filed here last week by U.S. 
Atty. Philip A. Hart. 

Named were Fred Holzbaugh, 
owner of Fred Holzbaugh Sales, 
Inc., and Joseph J. Madison, of 
Clarkston, Mich., who resigned re- 
cently as manager of the auto- 
financing firm. Both were charged 
with conspiracy to violate mail 
laws. 

According to Detroit’s Postal In- 
Spector Earl Barnhart, Holzbaugh 
had obtained more than $1,000,000 
from the finance firm since July 1, 
1950. He said Holzbaugh picked out 
bums in Detroit’s Grand Circus 
Park to sign fraudulent loan pa- 
pers, which Madison allegedly ap- 
proved and sent to his company’s 
home office in South Bend. 

Barnhardt said that when the 
money returned to finance auto 
purchases, the two men would in- 
tercept it and keep it. 

Holzbaugh ordered new cars 
through a fictitious company, called 
Oscar Berg Mfg. Co., and rented 
office space at Capac, Mich., it was 
charged. 

Madison denies knowledge of the 
fraudulent applications. 








cars and 34 percent of the trucks |} 


10,000 Get View 
Of Latest Sports 
Cars at Pa. Show 


PHILADELPHIA. — More than 
10,000 persons attended the first 
annual sports-car review here this 
month. Some 70 automobiles, in- 
cluding present-day sports cars, 
antique autos, custom jobs, classics, 
hotrods and racers, were exhibited. 
Cars from England, France, Ger- 
many, Italy, Czechoslovakia and 
Japan, in addition to American 
models, were on display. 

Fastest racer on exhibit was the 
Bowes Seal Fast Special, belonging 
to Ray Brady, of Norristown, Pa. 
This car, worth about $25,000, does 
175 miles per hour on the straight- 
away. 

Fastest sports car was shown by 
Erwin Golschmidt, of New York. 
His Allard J2X has a top speed of 
150 miles per hour. 

Also on display was a sports car 
which was judged the best-looking 
custom auto at the international 
show in Indianapolis and a prize 
winner in the New York event last 
spring. 

Other exhibits included a 300 
Mercedes, the first one in this coun- 
try, and a Simca sports car with 
body by Pinin Farina. 





Kansas City. 


Carr, g 





of p g 


Joseph L. Slotter, Dallas. 





General Tire Holds Fall Sales Parley— 


The fall meeting of regional and division car-dealer managers of General Tire & 
Rubber was held recently at the company’s Akron headquarters. Plans were discussed 
for stepping up the merchandising program of tires and tubes to increase car-dealer 
sales and profits. Car dealer managers pictured are (front row) William H. Sheridan, 
New York City; John D. Tinsely, Buffalo; Cyril G. Notley, Richmond, Va.; Claude S$ 
Thompson, Atlanta; J. B. Sloane, Cincinnati; M. E. Majors, Akron; Carl J. Zotter, Detroit 
William T. Keller jr., Philadelphia; Paul A. Warme, Chicago, and John G. Welsh, 


Second row (left to right) are T. H. Harrington, Memphis; Thomas C. Laughlin, St. 
Paul; Warren |. Brown, St. Louis; General Vice-President Howard A. Bellows; Donald 
W. Riddell, Detroit; Robert R. Claver, Atlanta; William M. Wolf, Los Angeles; A. R. 
tire sales for General; William L. Weske, Akron; Joseph 
D. Lucey, Boston; Lawrence R. Lewis, San Francisco; Roy A. Feiring, Portland, Ore., and 
F. J. O'Grady, Chicago. Third row (left to right) are A. F. Durand, New York; |. 
Brunskill, Houston; Thad J. Young, Detroit; William C. Weirath, Philadelphia, and 





CHICAGO.—The average new-car 
buyer is just as likely to pay for his 
auto on installments as the used- 
car buyer, it is revealed in a sur- 
vey by the American Finance Con- 
ference. 

This report on 1951 figures is the 
first that ever showed such a high 
percentage of new-car buyers using 
the installment plan. 

The AFC report shows that of 
5,061,000 new cars registered in 

1951, 3,219,600, or 63.62 percent, 
were bought on credit. Of an esti- 
mated 8,500,000 used cars sold, 
5,418,500 were bought on credit, 
or 63.74 percent. 

A sharp shift has occurred in 
buying practices of the public since 


Check Batteries 
Now for Winter, 


Motorists Urged 


AKRON.—V. L. Smithers, com- 
missioner of the Assn. of American 
Battery Manufacturers, warns that 
car batteries should be tested now, 
before cooler weather comes. 
“Most motorists,” the battery ex- 
pert pointed out, “do not realize 
that summer’s heat encourages 
overcharging, the No. 1 battery 
killer, and do not have their bat- 
teries checked during warm weath- 
er. Then, when the first cold snap 
puts a heavier load on batteries, 
many of them fail.” 

A test by a properly equipped 
service station now, Smithers said, 
will disclose whether the possibility 
of battery failure exists. In many 
cases, a battery charge at the right 
time will keep the battery from 
failing when it is needed most, he 
said. 

Smithers said low temperatures 
slow down the electro-chemical re- 
action in batteries and produce a 
drop in the battery’s electrical ca- 
pacity. Cold weather thickens en- 
gine oil and makes the engines 
harder to turn over. 

Added to this are the adverse 
characteristics of winter driving, 
such as short trips which do not 
allow the generator to keep the 
battery charged, and the more fre- 
quent use of lights and heaters. 


Auto-Lite Hails 
New Fuel Pump 


TOLEDO.—A new fuel pump, 
which reportedly can deliver 40 gal- 
lons per hour capacity and thus 
virtually eliminate vapor lock, has 
been announced by Electric Auto- 
Lite Co. 

Of the diaphragm type and util- 
izing a single-piece rocker arm, it 
operates from the engine cam and, 
therefore, is interchangeable with 
other makes of pumps. Its design, 
however, is much simpler than that 
of other fuel pumps, the company 
said. 














New, Used Loans Equal 


Installment Deals Just Above 63 Percent of Sales 
In Both Car Categories 


1946, the study shows. In that year, 
while 58.09 percent of used-car buy- 
ers bought on time, only 42.06 per- 
cent of the new-car purchasers 
used the installment plan. 

The shift, AFC points out, is due 
primarily to two factors: With no 
cars available during the war, 
many people deferred purchases 
and were able to pay cash in the 
early postwar years; and the in- 
creased prices of cars have made it 
necessary for many buyers of new 
cars to spread their payments. 

“The trend toward more wide- 
spread use of installment credit 
in buying automobiles,” says 
Thomas W. Rogers, AFC execu- 
tive vice-president, who directed 
the study, “results from the in- 
creasing importance of the auto- 
mobile to people in all income 
brackets. Since the end of the 
war automobile ownership has 
extended throughout the popula- 
tion. 

“Increased costs of cars have 
made more people in the upper in- 
come brackets utilize credit to get 
cars of the type they can afford. 
At the same time used cars are 
being utilized by more and more 
wage earners. 

“This broadening of the market 
has sustained the mass production 
of automobiles that reduces the 
cost of cars, thereby also benefit- 
ting the one-third who now pay 
cash. The unregulated use of credit 
according to sound and proved 
business practices will be even 
more important as our productivity 
grows to provide all the guns and 
butter the nation needs.” 


10 U.C. Dealers 
Dunned $59,916 
For Ohio Taxes 


TOLEDO. — Ten Lucas county 
(Toledo) used-car dealers have 
been assessed a total of $59,916 
after a spot check by state audi- 
tors disclosed “substantial” sales- 
tax stamn deficiencies. 

J. E. Williams, chief of the state 
division of sales and excises, said 
10 audits were made. The largest 
deficiency against a single dealer, 
he said, was $18,468. 

Williams declined to reveal the 
names of the 10, but said that if 
appeals were filed, open hearings 
might ultimately be held in Toledo. 
He said five of the 10 already had 
taken the first steps toward filing 
appeals. 

Williams said further audits 
would be made in Lucas county. 
He said thousands of dollars pro}- 
ably had been lost through failure 
of dealers to affix the proper sales- 
tax stamps on certificates of title. 








Carlson Has Twins 

Roy Romey has been appointed 
assistant sales manager of Carlscn 
Buick at San Francisco, it is an- 
nounced by Joe Carlson, dealersh 9 
owner. Romey is a twin brother «f 
Gordon jr., used-car manager of t! 2 
firm. 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. 8S. PRODUCTION ONLY) 





Total Cars, U. S. ........ 107,579 


Week Week Jan. 1 Jan, 1 
Ended Same Ended Sept., to to 

Sept. 20, Week, Sept. 13, 1952 Sept. 22, Sept. 20, 

1952 1951 1952* to Date 1951* 1952* 
C:'iRYSLER. .... . 22,201 23,748 21,482 64,3848 977,640 633,309 
... aaa 1,178 2,975 179 83,922 132,510 81,509 
DeSoto .... 2,682 2,181 3,053 8,129 92,577 67,233 
TOTO. xers0ss00000 .. 5,527 6,300 5,922 16,618 258,945 168,927 
Plymouth. .............. ... 12,814 11,792 12,828 35,684 493,608 316,140 
UD: -ssisnsve ‘ vce. 24,609 20,711 22,567 65,078 912,968 632,321 
A eer ... 20,466 15,558 18,314 52,755 706,956 487,522 
SEED, voovevenrvevecsversvserees 932 586 939 2,607 21,791 23,461 
Mercu satanic ietiteeis . 8,211 4,567 3,314 9,716 184,221 121,338 
GENERAL MOTORS.... 47,152 43,349 46,130 129,345 1,757,940 1,236,868 
Buick ..... is .. 8,202 7,833 8,008 22,057 314,732 224,825 
Cadillac . deivedivedewstiave 2,374 2,039 2,372 6,528 79,789 70,534 
Chevrolet. .......... secveeee 28,202 21,892 22,390 65,275 871,951 591,475 
Oldsmobile ............. 6,378 5,330 6,297 16,170 223,097 158,860 
ae 6,996 6,755 7,063 19,315 268,371 191,174 
KAISER-FRAZER. ...... 1,414 1,041 1,479 4,158 82,554 48,438 
Frazer ............ ene i-oramep heii ; eee a. ssaudaiieaueaiey vo setulaninele 
NE Wisi cbusiedecivees sicesessans 1,414 1,041 1,479 4,158 82,554 48,438 
CME, viexsvitisscsusssssvecis. “eiasesed me ieilactos ialenen 4,081 1,593 
HUDSON ................. 1,607 1,668 1,616 4,488 80,948 58,719 
NASH ....... 4,372 3,855 3,445 11,131 122,799 95,436 
oo 1,423 1,411 1,419 3,671 59,643 42,154 
STUDEBAKER. .............. 3,370 4,704 3,328 9,298 175,625 106,057 
WILLYS-OVERLAND? 1,431 482 1,224 3,616 20,804 37,452 
101,046 102,690 295,133 4,195,002 2,892,847 








tati gons, *Revised. 
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Cars and Trucks 


Week Jan. 1 Jan, 1 
Same Ended Sept., to to 
Week, Sept. 13, 1952 Sept. 22, Sept. 20, 
1951 1952* to Date 1951* 1952* 
7,091 7,392 22,242 340,828 211,639 
9 eae e 521 208 
133 149 443 5,876 5,779 
96 60 168 3,399 2,193 
3,618 3,317 10,015 125,491 112,119 
ae 72 1,926 1,189 
6,950 4,197 11,512 253,973 146,583 
2,641 2,835 8,245 96,048 78,049 
3,166 2,514 6,055 123,450 93,911 
195 188 533 11,486 7,362 
cotusiatta 204 818 10,192 12,539 
1,080 1,264 3,514 36,846 40,603 
327 223 630 11,834 8,909 
2,688 2,446 6,957 68,467 73,138 
333 288 833 12,278 10,741 
Total Trucks, U.S. .... 28,346 28,381 25,077 72,037 1,102,615 804,962 
Total Cars, Trucks 
_ 3 See 135,925 129,427 127,767 367,170 5,297,617 3,697,809 
Total Cars, Trucks 
ee 9,366 7,520 9,520 27,013 313,127 285,143 
Grand Total 


U. S. and Canada ......145,291 136,947 137,287 394,183 5,610,744 3,982,952 





*Revised, Miscellaneous 
Drive, Sterling, Nash, etc. 


includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 
N.B.: All U.S. totals include cars and trucks for military orders. 





NEW ORLEANS.—Dealers here 
are becoming apprehensive about 
prospects for cleaning up stocks of 
1952 cars, prior to introduction of 
1953 models. 

Many dealers have already at- 
tended conferences with factory 
officials pertaining to introduc- 
tion of new cars, and all have 
been told that they will have 
plenty of 1952s to sell before new 
models arrive. A number of fac- 
tories are urging the dealers to 
increase their sales staffs. 

The dealers are hopeful that busi- 
ness will perk up with the arrival 
of more cars. Customers have been 
as scarce as cars in some dealer- 
ships, it is reported. Dealers are 
again complaining about the price 
of cars being too high, and giving 
agg reason for lack of floor activ- 

y. 

Except for those in the low-price 
field, dealers say the going is get- 
ting rough. A couple in the high- 
price bracket are openly discount- 
ing. A few in the low-price field, 
with overcrowded truck invento- 





Briggs’ British Estate 
Valued at $116,583 


LONDON. — Walter O. Briggs, 
president of Briggs Mfg. Co., De- 





troit, until his death in January, 
left an estate valued at $116,583 in 
England, it was announced here 

t week. 

Mr. Briggs was a director of 
| Briggs Motor Bodies, Ltd., in near- 
| by Dagenham. 

i 





New Orleans Mapping 
Model Cleanup Drive 


ries, are giving discounts on larger 
units. 

The majority of new-car dealers 
are in an enviable position as far 
as used cars are concerned. Their 
stocks are far below normal. 


Approximately 10 new-car deal- 
ers have an average used-car 
stock of five to 15 days. Most of 
them have been’ wholesaling 
rough and unwanted merchan- 
dise. 

Used-car prices have been firm, 
but during the past week or so have 
shown a tendency to weaken. 

After many months of record- 
breaking parts and service busi- 
ness, dealers are divided in their 
opinion over whether this phase 
of their operation has slumped 
since the first of the month, 


Most Wanted 
FBI Places Auto Thief 
On Fugitive List 
WASHINGTON.—An automobile 


thief, with a criminal record dating 
back to 1926, has been placed on 








Output at 15-Month High 


September Volume Due to Exceed Last 2 Months, 
As Materials Situation Eases 


(Continued from Page 1) 


are shooting for higher output in 
October. 

Production through the rest of 
the year to the limit of material 
availability seems to be the plan 
at most car and truck producers, 
and materials appear to be get- 
ting in better supply with each 
passing week. Except for model 
changes, no production letup is in 
the cards. 

Even the Borg-Warner strike is 
being surmounted as a possible pro- 
duction barrier. Borg-Warner’s cus- 
tomers are reported successfully 
acquiring their needs from other 
sources. 

Added production strength was 
shown by General Motors and Ford 
last week, both registering their 
best output of the year. Consider- 
ing that some of its divisions are 
busy on model changeovers, Chrys- 
ler was a surprising factor with as- 
sembly of more than 25,000 units. 

* 


* # 


T WEEK’S end, AUTOMOTIVE 

News tabulations showed Chrys- 
ler Corp. still out front of Ford Mo- 
tor by more than 1,000 units in the 
race of those two makers for 1952 
car-building honors. Chrysler held 
its position despite the fact that 
Ford scheduled eight of its plants 
for Saturday assembly. 

Whether Chrysler can maintain 
that lead through the next several 
weeks depends on how successful 
it is in running old and new mod- 


New York 


(Continued from Page 3) 


brought by dealers against CPR 83. 

Sen. Ives, relating his efforts to 
protect the Herlong amendment’s 
safeguards of traditional margins 
to retailers and wholesalers, as- 
serted he always favored necessary 
controls, but that “there appears 
no further justification for contin- 
uing all those controls.” 

Another major convention reso- 
lution recommended that’ the 
state legislature permit issuance 
of motor-vehicle registrations 
valid 12 months from date, re- 
placing a system of all registra- 
tions’ expiring each Feb. 1. This 
resolution also called for issuance 
of two plates for each vehicle 
and adoption of permanent 
plates, updated annually with 
small year-numeral tabs. 
Industry relations were covered 
in an address by Robert S. Arma- 
cost, NADA first vice-president and 
its Industry Relations committee 
chairman, as he called on dealers 
to take more active interest in 
dealer councils and pursue the 
problem further in state and local 
association committees. 

Other speakers at the sessions 
included State Vehicle Commis- 
sioner James R. Macduff, who out- 
lined “get-tough” policies aimed at 
curbing recklessness by punishing 
violators with stiffer penalties; 
Arthur Motley, Parade magazine 
publisher, in a compelling, humor- 
ous and fast-paced discussion of 
selling, and Rep. R. Walter Riehl- 
man, Republican, of Syracuse’s 
Onondaga county, who attacked 
“the mess the Truman administra- 
tion admits it has made in Wash- 
ington” and praised the dealers’ 
organization as “one of the most 
effective and most public-spirited 
associations in the state.” 

Youths who won the state group’s 
three $500 scholarships in automo- 
tive technology were presented 
checks and introduced to members 
by C. D. Henderson, state executive 
vice-president. 








Auto Stocks 


the FBI’s “10 most-wanted fugi- a oe 
tives” list. Chrysler 81% 79 82% 68% 
He is Harden Collins Kemper, 50, | Crosley 1% 2 3% 1% 

who has been described as “the| GM 59 59% 61% 50 
cunning leader of a southwestern | Hudson 16% 15% 16% 12% 
automobile theft ring.” . 1 4% 7 38% 
Nash 20% 20% #=+$.21% £=17% 


The FBI said Kemper headed a 
ring which stole 58 cars in 1950 
and 1951. He is wanted on a fed- 
eral charge of interstate transpor- 
tation of stolen vehicles. 

Kemper has been convicted of 
forgery and violation of the white- 
slave traffic act, the FBI said. 





Packard 4% 4% 5% 4% 
Stude. 36% 36% 31% 
Willys 9% 9% 10% 8% 
Average 24.83 24.58 

Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 








els at Plymouth and Dodge. Chrys- 
ler division was believed building 
some of its 1953 offerings last week, 
and DeSoto reportedly has about 
finished its 1952-model run. 

Last week’s production level of 
107,579 cars and 28,346 trucks 
compared with a weekly rate of 
95,000 cars and 25,000 trucks prior 
to the steel strike. Depending on 
what happens at Dodge and 
Plymouth, this week may see car 
output rise another few thousand 
units. Higher production is being 
planned at Nash and Studebaker. 

September may show the assem- 
bly of 440,000 cars and 112,000 
trucks for a total of 552,000 units. 
During all of July and August, U. 
S. plants were able to produce only 
398,000 cars and 93,000 trucks for a 
two-month total of 491,000 vehicles. 

* * * 


(if THE basis of government ma- 
terial allocations, U. S. plants 
will wind up the third quarter of 
this year with a production deficit 


Ward Wins Fight 
To Remain Free 


Pending Appeal 


DENVER.—Fred A. Ward, bank- 
rupt Hudson distributor here, who 
was sentenced to prison for fraud 
in June, was permitted last week 
to remain free on bond. He ap- 
peared in U. S. District court here 
before Judges Joseph J. Walsh and 
Robert H. McWilliams jr. for set- 
ting of several other trial dates. 

Judge Walsh denied petitions by 
District Atty. Bert M. Keating and 
his chief deputy, William E. Doyle, 
to have Ward jailed while an ap- 
peal to the state supreme court is 
being prepared. 

Keating had charged that the de- 
fense was “stalling” the appeal. 
Judge Walsh ruled that the defense 
could have a full 60 days from Aug. 
11 to appeal the case and that Ward 
could remain on bond during that 
period. 

The first definite trial of the fall 
term is set for Nov. 17, when O. E. 
(Smiling Charlie) Stephens, widely 
known gambler and sportsman, will 
be tried on eight felony counts aris- 
ing from an application submitted 
to the state racing commission in 
1950. Ward is co-defendant, but 
Stephens has been granted a sep- 
arate trial. 








Jackson Leaves 


Half Million 


DETROIT.—The estate of the for- 
mer vice-president of Hudson Mo- 
tor Car Co., Richard Webber Jack- 
son, will go to his widow and two 
children under the terms of his 
will, it was announced here last 
week. 

The estate was valued at $500,000, 
it was revealed, in the form of two 
trusts—one for the benefit of Mrs. 
Jackson, and the second for the 
children. 
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of 312,000 cars and 70,000 trucks. 
However, those deficits are merely 
hypothetical, inasmuch as they do 
not take into account any produc- 
tion carry-forward privileges per- 
mitted by the government. 

Meanwhile, auto people are not 
taking very seriously a govern- 

ment announcement that they 
will get copper and aluminum 
enough to manufacture only 1,- 
150,000 cars in the first quarter 
of 1953, and only 60 percent of the 
steel granted in the third quar- 
ter of this year. 

Industry observers noted that the 
announcement left the door open 
for more steel later on, if the sup- 
ply situation permits. 

Auto people are very optimistic 
about future steel supplies, and 
think they will get all they were 
entitled to this year before 1952 
ends. However, government people 
are inclined to take a more cau- 
tious view of the steel situation. 

* . * 
(THERE is a good deal of opinion 
in the industry that the gov- 
ernment is adopting that kind of an 
attitude as a front, so that con- 
trols can be kept over the economy 
at least until next April. 

As far as auto people are con- 
cerned, materials restrictions have 
already outlived any usefulness 
they might have had in the past. 
They had asked the government 
for permission to make 1,500,000 
cars in the first quarter of 1953, 
and NPA’s Motor Vehicles division 
put in a formal request to the De- 
fense Production Administration 
for 1,250,000. 

DPA makes the final decision 
on how much materials any in- 
dustry may have in future quar- 
ters. ‘ 

However, at NPA, it is thought 
DPA will ultimately be more gen- 
erous with the auto industry on 
steel than it has so far indicated. 


Wright Moves Up 
In White Sales 


NEW YORK.—J. C. Wright has 
been named manager of White Mo- 
tor’s metropolitan national accounts 
sales division, with headquarters at 
the company’s regional offices in 
New York City. 

Simultaneously, 
Pr. m Tenia, 
White’s New York 
regional manager, 
announced the ap- 
pointment of T. 
H. Mahoney as 
Brooklyn man- 
ager, and W. P. 
Wertenberg as 
wholesale man- 

- ager covering dis- 
5. C. Weighs tributors in 
om, Nassau and Suffolk coun- 
ies. 

Wright is a veteran in the White 
sales organization and once served 
as assistant to J. N. Bauman, sales 
vice-president. ; 

Mahoney has been a salesman for 
White in the New York area, while 
Wertenberg has served as a nation- 
al accounts representative and a 
salesman. 











The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





or, (e724 


-Tolede Police Dee 
Safety Ca 


LAUREL C.WORMAN. 





Police Try Special Aero Larks— 


Two police cars, adaptations of the Willys-Overland Aero Lark, have been placed 
in service by the Toledo police department on an experimental basis. The cars, de- 
signed especially for police work by Willys, have many special engineering features. 
Here, Laurel C. Worman, president of Laurel C. Worman, Inc., Willys-Overland dis- 
tributor, hands the keys to Traffic Inspector Edward Hoffman. Sgt. Thomas Prosser (left), 
in charge of police vehicles, looks on. One of the cars is assigned to regular scout 
duty while the other is designated for accident investigation crews. 


> 


Xl 
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Mississippi's Top Truck Pilots— 


In the roadeo at the Mississippi Transport Assn. convention in Biloxi, 10 drivers 


out of 11 chose International trucks to drive in the finals. Left to right: Cleo West, | 


West Bros., Hattiesburg; Ronald Moore, Dixie Highway Express, Meridian; W. A. 
Edgar, L. L. Majure Transport, Meridian; Kelly Harris, Standard Oil of Ky., Jackson; 
Joe Ratcliff, Petroleum Transporters, Jackson; Jack Saliba, Saliba Truck Lines, Hatties- 
burg; F. L. Wilson, Dixie Highway Express, Meridian; Ray Shoemake, West Bros., Hat- 
tiesburg; G. F. Roberts, West Bros., Hattiesburg; A. W. Bruton, Dixie Highway Ex- 
press, Meridian; E. D. Wiggs, Petroleum Transporters, Jackson, and Adam B. Stuart, 


Dixie Highway Express, Meridian. 





Colorado Dealers Hear Deo... 





End of Price Controls 
Seen by Next April 


(Continued from Page 1) 


suggestion of Harold H. Gray, re- 
tiring president from Brush, Colo. 

Gray pointed out that although 
the state organization has grown, it 
still contains only 50 percent of 
Colorado new-car dealers. Two re- 
gional vice-presidents, from each 
congressional district, he urged, 
should be made responsible for 
going after new members. 

Karl M. Richards, field service 
manager for the Automobile 

Manufacturers Assn., took a look 
at industry “Through a Crystal 
Ball.” His ball was the 818-page 
report of President Truman’s 
Materials Policy Commission. 
Extracts from its 1975 predictions 
included: A gross national product 
—total spending for all business 
services—double what it is now; 
industry half again as big as today; 
40 percent more consumer hard 
goods being manufactured; nearly 
80 million persons employed, com- 
pared with today’s 64 million; pop- 
ulation up from 157 million to 194 
million; and a work week down to 
30 to 34 hours. 
* * 
a predicted that 6.5 to 

7.5 million cars would be built 
in 1975, an increase, at most of 
about one-seventh over the 1950 
record of 6.66 million. The forecast 
is based, he said, on the assump- 
tion of an annual replacement of 
5.5 to 6 million units. 

The report predicts 1975 regis- 
tration of 65 million cars and 20 
million trucks—one new car for 
every two persons over 13 years 
of age. 

“Passenger-car production for 
this year through August totaled 
2,618,000 units,” he said, returning 
to more immediate production pros- 
pects. “That was 33 percent under 
the comparable period of last year. 

“Perhaps the best indication of 
the outlook for next year is the 
claim for materials allocations 





Production on Rise 


At Federal-Mogul 


DETROIT. — Federal-Mogul’s op- 
erations now are on the increase 
after some decline resulting from 
the recent steel strike, the company 
has reported in a note to share- 
holders. Federal - Mogul manufac- 
tures sleeve bearings, bushings, and 
similar precision parts for original 
equipment and replacement appli- 
cations. 

“Operations were off slightly in 
June and more in July and Au- 
gust,” the note said, “but are now 
on the rise and are expected to 
continue to improve and possibly 
be made up in relation to the abil- 
ity of affected customers to resume 
and increase their regular opera- 
tions. 

“The post-strike condition of this 
part of the company’s business and 
the possibility of making up what 
was lost depends upon the re-estab- 
lishment and possible increase of 
customers’ operations in these 
fields, and to a large extent on the 
ability of these companies to obtain 
adequate supplies of steel and other 
critical materials for their proposed 
stepped-up production require- 
ments.” 





made by the Defense Transporta- 
tion Administration recently in a 
meeting of the National Production 
Authority Motor Vehicle division. 

* * * 


“TT MADE claims for materials 

allocations to enable production 
of two and a half million passenger 
cars and 600,000 trucks for the first 
half of next year. Barring an un- 
expected increase in defense re- 
quirements, it thus appears prob- 
able that the automotive industry 
some time next year will enter a 
period when production will be 
determined entirely by customer 
demand.” 


M. R. Darlington, manager of 
the Inter-Industry Highway 
Safety committee, accused Colo- 
rado of laxity in high school 
driver training, despite its 1951 
national awards. 

He pointed out that although the 
national average for high school 
driver training was only one stu- 
dent in four—Colorado was still far 
below that average—less than half, 
in fact. Last year, he said, only 37 
state high schools out of 261 offered 
driver training, to 1,551 students of 
a possible 12,621. 

At the Friday luncheon meeting, 
presided over by Ralph L. Rick- 
enbaugh, Rickenbaugh - Cadillac, 
Denver, Ray Chamberlain, conven- 

tion manager, NADA, in a short 
talk urged all to attend the coming 
San Francisco convention of the 
association. Walter B. Cooper, 
NADA director for Colorado, spoke 
on “There Will Never Be Another 
YOU.” 


Classified Want Ads 


Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 
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HELP WANTED 


SERVICE REPRESENTATIVE. Leading 
independent ear manufacturer has open- 
ing for a service representative in greater 
New York area. Dealer service manage- 
ment and sales promotion experience 
necessary. Position involves traveling; 
car furnished, expenses paid. Splendid op- 
portunity for the right man. Replies con- 
fidential. Box 1885, c/o Automotive 
News, Detroit 26. 








ONE OF BIG THREE, merchandising be- 
tween 400 and 500 new cars per year 
and 3,000 used cars per year, needs two 
top notch salesmen to eventually man- 
age expanding phases of our business. 
Located lower east coast of Florida (not 
Miami). Furnish complete employment 
record, age, experience and recent snap- 
shot in letter of application. Box 1886, 
c/o Automotive News, Detroit 26. 


AUTOMOBILE SALESMAN to sell in old 
established, high volume Buick dealer- 
ship. Graduated retroactive commission 

ment. Must have at least five 
years automobile retail selling experi- 
ence. Newton A. Cope Buick Co., 1500 K 
St. Sacramento, Calif. 








EXPERIENCED SALESMAN to operate 
used car lot. Salary and commission, 
vacation and insurance benefits. W. H. 
Nielsen, Nielsen Chevrolet Co., North 
Platte, Nebr. 


CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 


California. Low Rates: 


EIGHTEEN CENTS 


(18¢) 


PER WORD for each insertion. Cash in advance. Position 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 


ers. Count initials and groups of numbers as one word. Ads may be signed with your full name ond address 
add One Dol- 


lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 


at regular rates, but if signed ‘Box No. .... 


received. Display Ads: $9.80 per inch, per insertion. 


WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, 





. in care of Automotive News, Detroit 26, Mich.” 


DETROIT 26, MICH. 





HELP WANTED 


SERVICE MANAGER 


One of the largest Chevrolet dealerships in 
Western New York needs an outstanding serv- 
ice executive to manage its complete me- 
chanical, body and paint departments. He 
must have the required outstanding qualifi- 
cations to build up an aggressive merchan- 
dising program and keep it going. This is 
that big opportunity which every service 
manager looks for to show what he can do 
with the right shop, the right equipment, the 
right men and the 100% support of manage- 
ment. If that is you—write giving full quali- 
fications, experience, references and a photo- 
graph, all of which will be held in strict 
confidence to Box 1858, c/o Automotive 
News, Detroit 26. 











ONE OF THE UPPER midwest’s largest 
automobile dealers desires an experienced 
generg! sales coordinator, Must be fully 
capable of directing new car, new truck, 

car, used truck managers. Capable 
of hiring adequate man power and train 
to accomplish volume with a profit. One 
who knows the automobile business. A 
must, a first. Our expansion plans, we 
believe, require a hard worker, a stem 
winder who has the know how and the 
ideas to be a leader. Applications must 
state past experience, past accurate in- 
come, picture, references we can contact. 
State income expected. If applicant is 
hired, we want a trial period of ninety 
days in fairness to both parties that they 
are satisfied with the arrangement. We 
have the facilities and the market there- 
fore to accomplish what our expansion 
plans call for. Are you interested? Box 
1838, c/o Automotive News, Detroit 26. 


AUTO PARTS SALESMEN. Aggressive 
salesmen looking for a good future can 
earn $8,000 and up yearly. Curtis Indus- 
tries, Inc., Cleveland, Ohio, manufacturer 
and national distributor of automotive 
parts sold direct to dealers and fleets, 
has openings in all parts of the country 
for capable sales representatives due to 
expansion and promotion within our or- 
ganization. Commission basis. Protected 
territory with established accounts. Men 
selected given personal training in field 
and paid during training. Write in detail 
to Curtis Industries, Inc., 1130 E, 222nd 
St., Cleveland 17, Ohio. 


SALESMEN. Wonderful opportunity for 
ambitious men selling ‘‘Precision-Fit’’ 
seat covers to new car dealers. Known, 
advertised for over 30 years. Fabric seat 
covers offer steady income, very liberal 
commission. For information, write giv- 
ing territory desired, qualifications, etc. 
Fabric Mfg. Co., Inc., Box 1259, New- 
ark, N. J. 


AUTO PARTS SALESMEN. Long estab- 
lished auto parts supplier with national 
recognition needs salesmen to call on new 
ear dealers. Program of expansion de- 
mands we hire top grade men who are 
aggressive and wish to earn more money. 
Our catalogs, inventory, personnel, en- 
tire organization are geared to meet the 
auto dealers needs. Protected territories 
are available. Write in detail. Atlas Auto 
Parts Co., 59 E. 26th St., Chicago 16, Ill. 


SERVICE MANAGER for Ford dealership 
30 miles northwest of Chicago. Must be 
well qualified and able to take over and 
manage complete service department. 
Trading area of approximately 40,000. 
Reply in detail, giving qualifications, 
age, references and photograph. Address 
reply to Box 1839, c/o Automotive 
News, Detroit 26. 


PARTS MANAGER—FORD, for dealership 
in San Francisco Bay area. Must have 
proven record of merchandising in highly 
competitive area. Splendid opportunity for 
right person. Good salary and attractive 
incentive plan. Send full details including 
references, past employment and recent 
photograph. Box 1884, c/o Automotive 
News, Detroit 26. 


MECHANICS WANTED. Old established 
high volume Buick dealership expanding 
service facilities. General Motors experi- 
ence preferred. Minimum pay $2 hour. 
Excellent working conditions. Housing 
available. Newton A. Cope Buick Co., 

1500 K 8t., Saeramento, Calif 

SALES MANAGER. Experienced. Large 
metropolitan Chevrolet dealer of New 
York state. 100 cars — 30 trucks per 
month. Must be able to train men in 
proven selling procedures. Immediate 
opening with attractive compensation 
plan. All replies confidential. Box 1862, 
e/o Automotive News, Detroit 26. 





























$25,000 PLUS 


Outstanding Sales Manager wanted 
to develop volume operation for 
new car dealer handling one of 
America's hottest line of cars in 
14th largest market. Should have 
showmanship as well as sales abil- 
ity. Good salary, plus bonus, plus 
share of profits! Should easily ex- 
ceed $25,000. 


Write Box 1898 
c/o Automotive News 
Detroit 26 








POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 











GENERAL MANAGER. Former GM fac- 
tory sales executive and currently suc- 
cessful dealer, with 21 years’ experience 
in every phase of automotive manage- 
ment, desires connection with dealer who 
would like to retire, take it easier or 
who needs managerial personnel that has 
proven he can get the most profitable 
return for the dealer’s investment in a 
competitive market. Will consider any 
location, with or without investment, but 
prefer Florida, southern coastal areas or 
southwest. Age 42, aggressive, substan- 
tial family man. Can furnish excellent 
character and ability references. An 
exchange of mutually enlightening cor- 
respondence invited. Box 1865, c/o Auto- 
motive News, Detroit 26. 





TRUCK SALES MANAGER. Aggressive 
truck sales producer seeks long term 
opportunity with truck minded dealer. 
Tireless worker and strong salesman. 
Sound knowledge of mechanics of selling. 
Successful experience in training sales- 
men. Used truck merchandiser. Interested 
only in strong dealership with good truck 
potential. Location secondary to quality 
and integrity of dealer. College trained, 
married, forty years of age. Documented 
proof of high quality past performance. 
Prefer Dodge. Confidential. Box 1888, 
c/o Automotive News, Detroit 26. 





DO YOU WANT to retire? Retire or semi- 
retire with a 37 year old man you can 
trust in charge. Sixteen years’ actual 
experience large dealerships from book- 
keeper to office manager, new and used 
car sales to general manager. Motors 
Holding, General Motors and bank refer- 
ences. Now employed but desire change 
by first of year. California General 
Motors dealers write for confidential in- 
terview. Box 1873, c/o Automotive News, 
Detroit 26. 





GENERAL MANAGER - ACCOUNTANT. 
Experienced in all phases of auto deal- 
ership, Medium and large GMC contract. 
New and used car merchandising and 
building service. Trained and experienced 
in GMC, business management and ac- 
counting. Age. 45, single, sober, best 
references. Desire manager contract of 
salary plus bonus. Box 1887, c/o Auto- 
motive News, Detroit 26. 


SERVICE MANAGER. Twenty years’ au- 
tomotive experience with GM _ dealers. 
Broad technical, sales and public rela- 
tions experience. Family man, forty-four 
years of age, excellent references. New 
England preferred. Box 1866, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIPS AVAILABLE 











DEALERSHIP now handling Nash. Located 
on busy state route in midwestern Ohio 
town, population 15,000, Excellent loca- 
ation, modern building four years old 
with large used car lot adjoining. Aver- 
aged 100 new and 300 used cars per 
year last four years. Completely equipped 
service department, parts and offices 
with beautiful showroom. Lease or sell 
building at reasonable prices. Parts and 
equipment at a substantial discount. Fac- 
tory has complete knowledge of intent. 





Box 1891, c/o Automotive News, De- 
troit 26. 
FOR SALE. Automobile agency, one of 


the ‘‘Big Three,’’ in California’s central 
San Joaquin Valley. In a community of 
40,000 population trade area. Excellent 
building, used car lot, complete service, 
showroom and office facilities. $40,000. 
Selling to dissolve partnership. All re- 
plies will be kept confidential. Write 
Box 1869, c/o Automotive News, De- 
troit 26. 


DEALERSHIP handling Studebaker car 
and truck franchise. Finest garage and 
location in city. Concrete and brick 
building. Established 37 years. Will lease 
or sell building. Franchise no problem. 
$25,000 will handle. Industrial and resort 
town of 12,000 population. Manistee on 
Lake Michigan. Write or call William H. 








Butwell, 166 Cleveland St., Manistee, 
Mich. 
DEALERSHIP. Independent line. One of 


the most accessible and attractive agen- 
cies in Detroit with two used car lots. 
Real good profitable business year round. 
Good lease with option for renewal for 
three more years. Full price complete— 
$25,000, includes all service and bump 
shop equipment and parts, factory and 
finance annual discount. Owner is ‘ll and 
wishes to retire. Box 1881, c/o Automo- 
tive News, Detroit 26. 





DEALERSHIP 
now handling 
LINCOLN-MERCURY 
in Detroit 
New facilities among the nicest in the country. 
Will lease on ten year basis. Has shown net 
profit this year to date of over $100,000. 
$75,000 cash for walkout deal. 
Box 1874 
c/o Automotive News 
Detroit 26 


DEALERSHIPS AVAILABLE 


AUTO AGENCIES 


Large, medium and small ‘Big Three” auto 
agencies located throughout the United 
States. Write for brochure. 


DAVID JARET CO. 
Established Over 29 Years 


150 Montague Street Brooklyn 2, N. Y. 
ULster 2-5600 











MOVE TO SUNNY CALIFORNIA and take 
advantage of a wonderful opportunity to 
buy a good paying business. Approxi- 
mately $30,000 cash or terms. Automo- 
bile dealership handling leading independ- 
ent line. Located in community of 15,000 
population and third wealthiest agricul- 
tural county in the U. 8S. Close to two 
cosmopolitan areas. Good lease available. 
Reasonable rent. Modern equipped shop, 
large working area. Earnings should pay 
back original investment in 1% years. 
Present dealer established 17 years and 
now wishes to retire from business. Box 
1894, c/o Automotive News, Detroit 26. 


NOW HANDLING STUDEBAKER in coun- 
ty seat, 12,000 population, agricultural 
and industrial, in south Alabama. Good 
location, low overhead, no real estate in- 
volved. Will invoice stock and equipment. 
Reason for selling—other business inter- 
ests. Box 1892, c/o Automotive News, 
Detroit 26. 


WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 
LEO J. KLEM 


411 Curtis Bidg. Detroit 2, Mich. 











DEALERSHIP AUTO AGENCY—Handling 
Dodge-Plymouth. Sales $121,000 year; 
same owner 19 years; New York small 
town; complete repair service equipment; 
two story building; used car lot; sell 
with property; priced right. Apple Co., 
Brokers, Cleveland, Ohio. 

AGENCY, handling Oldsmobile, near Kings- 
ton. Showroom, repair shop, gas station, 
parts, equipment, seven room house and 
real estate. $45,000. Engelen, Realtor, 68 
Main St., Kingston, N. Y. 

FOR SALE. Dealership, now handling 
Plymouth-DeSoto, located in the richest 
farming section of Iowa. Reason for 
sale, one of owners died. Box 1893, c/o 
Automotive News, Detroit 26. 


DEALERSHIP WANTED 


WANTED—150 car minimum GM dual or 
Chevrolet. Now GM dealer in good stand- 
ing. Approval assured. Must be in cen- 
tral or northern Michigan, W . 
Minnesota, New York or New England. 
$50,000 available. Box 1875, c/o Automo- 
tive News, Detroit 26. 

WANTED. Ford, Lincoln-Mercury, Chevro- 
let, Olds, 120 car dealership. Preferably 
in Virginia-Maryland area near District 
of Columbia. Will consider other areas 
with agencies this size. Not a broker but 
will consider broker leads. Box 1896, c/o 
Automotive News, Detroit 26. 




















GM or FORD 
200 OR MORE UNITS 


Partnership deal wanted — Buy in on retiring 
partner. Take active management. Am present 
owner of small dealership and want te ex- 
pand. Have $200,000 cash and factory ap- 
proval assured. 

Box 1831, c/o Automotive News, Detroit 26 





ALL CASH for ‘‘Big Three’’ 200 car deal- 
ership in the eastern or middle-western 
area. All replies confidential, photos re- 
turned. Box 1889, c/o Automotive News, 
Detroit 26. 

TEXAS CHEVROLET OR MERCURY deal- 
ership wanted. Can handle up to 150 unit 
deal. Factory approved and waiting. Ab- 
solutely confidential. or write Wil- 
liams, Box 1938, Abilene, Texas. 

WANTED—Chevrolet or Pontiac dealership 
—midwest or west. Factory approval. 
Confidential. Box 1890, c/o Automotive 
News, Detroit 26. 


WANTED — Large Chevrolet dealership. 
Have factory approval. Ample capital. 
All replies confidential. Box 1860, c/o 
Automotive News, Detroit 26. 


DEALER SERVICES 

INVENTORY SERVICE. Parts and acces- 
sories. Top type personnel, organized 
procedures, up-to-date records. Model, 
year breakdown for Ford, Chevrolet, 
L-M and MoPar dealers. Fast 
eastern half U.S.A. Talbot’s Inventory 
Service, 124 8S. Woodward, Birmingham, 
Mich. Midwest 4-5355 or 4-8460. 




















INVENTORY SERVICE 
Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 





A tive | y Service Co. 
10040 Freeland Detroit 27, Mich. WE 3-6449 
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BUSINESS OPPORTUNITIES 


CARS FOR SALE 


PARTS FOR SALE 


SHOP EQUIPMENT FOR SALE 


MISCELLANEOUS 





FOR LEASE. Building containing 30,000 
couare feet — heavy construction — with 
1:9 foot frontage, Includes 40x80 foot | 
ps orking lot. Best location in Cincinnati, 
Chio’s auto row on lower Reading Road, 
one block east of court house. Ideal for 

rge tire distributor. Price $7,500 per 
ar. Long lease. Owner, Mike Albert, 
+12 Reading Road, Cincinnati, Ohio. 

ALTO SUPPLY and hardware store. Sou- 

hern Indiana. Box 1895, c/o Automotive 

ews, Detroit 26. 


CARS FOR SALE 


—AUTO— 
AUCTION 


— 














HORSEHEADS, NEW YORK 
EVERY FRIDAY 





— 





DANVILLE, PENNA. 
EVERY WEDNESDAY 











You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 


Jos. E. Johnson Tex Rickard 


Auctioneers 














ATTENTION! 
USED CAR BUYERS 


We currently have for sale a nice selection 
of low mileage 1950 and 1951 Chevrolets, 
Fords and Plymouths in coupes, two and four 
door sedans. 


These cars can be seen at— 


ROBINSON AUTO RENTAL, INC. 


Please note change of address 
229 S. HANSON ST., PHILADELPHIA 39, PA. 
|. E. Spatig, Used Car Manager 


Phone: Granite 2-3013 








O. K. AUTO 
AUCTION 


4305 Euclid Avenue 
Cleveland, O. 


EVERY 
Tuesday Noon 


For Reserved Numbers 
Phone Endicott 1-5757 
INSIDE SALE RAIN OR SHINE 
Auctioneers 


HAROLD STRAIT 
RAY AUSTIN 














AUTOMOTIVE NEWS 
WANT ADS GET RESULTS 


| 


| 
| 
| 
| 
| 
| 
| 





1935 Bruckner Bivd. 


t 


| WANTED—1949-1950 Oldsmobile 





ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery Like New 
BUY NOW AT LOW PRICES 
1949 - 1950 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


54TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
Morris Freedman, Mgr. 
SARATOGA 7-2300 SHERWOOD 7-1700 





PRECISION REBUILT 


HYDRA-MATIC 
TRANSMISSIONS 


DYNAMOMETER TESTED 


Performance guaranteed equivalent to a 
new unit. 


| Complete stock Hydra-Matics for all cars 
| OLDS and PONTIAC 1940-1948 — $99.50 


| 


exchange. 
Catalog sent on request. 
SHIPPED ANYWHERE — SAME DAY 
Write—Phone—Wire 
Ace Automotive Products 


5416 N. Broadway we 3 40, Illinois 
Phone: Longbeach |I-! 





KEN SCHAEFER'S 


The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 


| Dealers Meet at the Cross-Roads of America 


"he a INDIANA 
Grandi, Auctioneer 
CORNER R CAPITAL = a STs. 
IN THE HEART OF INDIANAPOLIS 








AUTO AUCTION 
TIM ANSPACH 
"Midway", Stop 2 
Albany-Schenectady fous 
(For Dealers Only) 
EVERY MONDAY ...12 NOON 
Nember of N.U.C.D.A, and N.A.A.P.A. 














CARS WANTED 
ATTENTION DEALERS and u-drive it. 
Dealer established 35 years wishes to buy 
used cars. Box 1872, c/o Automotive 
News, Detroit 26. 








station 
wagon. Must be clean with low mileage. 
Cc. B. O'Malley, Inc., 
way, Chicago 14, IIl. 





PACKARDS 


We will buy 1952 new or used. Also 


| clean 1951 models. Airmail particulars of 


your offerings. 


“We guarantee that these cars will not 
be resold above OPS 


Smith-Lyons Motor Co. 


106 N. E. Grand Ave. 
Portiand 14, Oregon 
EAst 1139 


ceiling prices." 








PARTS FOR SALE 








GENUINE 
FORD PARTS 


We always have the part you need — our 
Ford parts inventory is one of the largest 
in the east. 


Delivery Within Metropolitan Area. 
Same Day Shipment to Further Points 


KING FORD MOTORS, INC. 
Bronx, N. Y. 


Telephone Klipatrick 2-4400 














ACE 














DISPOSING OF 
MOPAR PARTS 


Chrysler - DeSoto - Dodge - Plymouth 
and Dodge Trucks 


at 


25% below wholesaler's cost 
on volume orders. 


Also substantial discounts on small orders. 
Parts up to 1952. 


Sheet metal and mechanical parts in perfect condition. 
List supplied upon request. 


Write or call Bert Messinger 
Brooklyn's Largest Authorized 
Dodge-Plymouth Dealer 


1700 Coney Island Ave., Brooklyn, N. Y. 
ES 5-0700 











801 Diversey Park- | 


| 


Sylacauga, Alabama 


| 
| 
| 








BUICK 
WHOLESALE 
PARTS 


ONE OF THE EAST'S 
LARGEST INVENTORIES 
Same Day Service on Mail Orders or 
Phone Calis — All Shipments C.O.D. 


Phone Parts Department 
Circle 5-5910 
521 W. 57th St. 


MONARCH BUICK CO., INC. 
"Buick's Largest Dealership" 
NEW YORK 19, NEW YORK 








Genuine Oldsmobile Parts 
Largest Olds parts wholesalers in the middle 
west. Shipments made promptly. 
GREBE OLDS 
3400 S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 








TRUCKS FOR SALE 


1942 to 1946 Chevrolet 1% ton 4x4 four 
wheel drive trucks. Nine foot steel bodies 
with frames and bows. Mechanically A-1, 
20 to 25,000 miles. These vehicles pur- 
chased from U. S. Postal Department, 
used for light package deliveries, were 
serviced and maintained daily. These four 
wheel drive trucks are ideal for any off 
the road type requirements. $750 each, 
FOB Atlanta. Special offer to dealers. 
Fulton Auto Exchange, 190 Edgewood 
Ave., N. E., Atlanta, Ga. Main 2134. 








1950 FORD F-7 with W45 Holmes wrecker. 
1951 Ford F-7 tractor 2 speed air brakes. 
1950 International L195 tractors. 1945 
White 6x4 ten yard dump Cummins Die- 
sel. 1943 Diamond T 6x6 with Holmes 
wrecker and winch. We buy and sell all 
makes and models new and used trucks 
and trailers. Write or call Bill Fishel, 
Vandeventer Auto Sales, 717 S. Vande- 
— St. Louis, Mo. Phone Franklin 
1750. 





HOLMES WRECKER 515 mounted on 
Chevrolet 2 ton chassis. 15,000 miles. 
Fully equipped. Four ton per boom. Tow- 
ing cradle, tool box, flashers, heater, de- 
froster, two speed rear axle. Excellent 
condition. $1,850. Elco Chevrolet 
Inc., 112 E. Bridge St., Elyria, 
Phone 3313. 


Sales, 
Ohio. 





1948 DODGE CAR CARRIER and Dunn 
trailer—A-1 condition. $2,000 or will 
trade for new or used cars. George A. 
Dix, Inc., Box 9557, Pittsburgh 23, Pa. 





FOR SALE. 5 Penn dump bodies. Fits % 
ton trucks. Dealers cost. Phone collect or 
write. Park Motor Sales, Inc., Newark, 
Ohio. 





NEW 1950 DIAMOND T TRUCKS 


| Eleven NEW 1950 Diamond T model No. 520, 


with oversize T-98 weareneed transmission, 
No. 16500 rear axle, cap acity 14,000 pounds, 
2-speed rear axle, Oversize 1D" clutch, 900x20 
tires, dual rear, oversize 320 cubic inch engine 
and deluxe cab. 

Price $2,550 each — Call or Wire 

SYLACAUGA MOTOR CAR COMPANY 
Phone 2-326! 








TRUCKS WANTED 


WANTED—aAuto transport complete. Pre- 
fer late model with low mileage. Write 
or wire Kurland Motors, 1134 Broadway, 
Denver, Colo. 


BUSES FOR SALE 


NEW SCHOOL BUSES—Dodge, Reo, GMC, 
International Harvester, Ford, Chevrolet, 
Studebaker, White. Immediate delivery 
in sizes 48, 54, 60 and 66 passengers. 
Late model used buses. 1950 GMC, 1948 
Chevrolet, 1947 Ford, Pony Cruiser (25- 
passenger), Yellow Cruiser (29-passen- 

National Bus Sales Co., Inc., 101 

, Philadelphia 4, Pa. BAring 











2-7605. 


BUSES FOR SALE. 48 passenger school 
bus body mounted on new Chevrolet 199’’ 
W.B. chassis—$3,150. Also 36 passenger 
school bus body mounted on new Chevro- 
let 161” W.B. chassis, $2,795. Call or 
write Bailey Chevrolet Co., Cabot, Ark. 


NEW 1952 FORD F-6 194’’ school bus 
with 46 passenger Carpenter body. 112 
H.P., 6-cylinder engine, 2-speed rear 
axle, 7.50 fronts, 8.25 rears, front and 
rear shocks. H.D. battery and generator, 
vacuum reserve tank. Sell at invoice. A. 
L. Hade Motor Co., Ford Dealer, Phone 
2-9191, Princeton, Ill. 


FOR SALE. New Chevrolet school buses 
with 47 passenger Superior bodies. Box 
1856, c/o Automotive News, Detroit 26. 


BUSES WANTED 
CHEVROLETS, FORDS, Dodges, GMCs, 
Internationals—school buses, 32 to 60 
passenger. 1946 to 1952 models. Box 
1897, c/o Automotive News, Detroit 26. 




















DeSOTO-PLYMOUTH 
SERVICE SIGN 


New, never removed from original packing 
case. Five foot diameter double-faced porce- 
lain enamel neon sign complete with cables 
and transformer. Manufactured by Carlisle 
Mfg. Co. Save $100—only $275 FOB Baltimore. 


BRAND MOTOR CO., INC. 
5104 York Rd. Baltimore 12, Md. 
Phone Hopkins 9100 








ANTIQUE CARS FOR SALE 





1927 ROLLS-ROYCE CABRIOLET, some- 
times called a town car. Original cost— 
$19,500. Would like to sell for $1,600, 
but make an offer. Bought from the sec- 
ond owner, who kept it in beautiful con- 
dition since his purchase from the estate 
of original owner. Driven only 30,000 
miles. Weight—-5,300 pounds. 6 cylinders. 
Serial No. 2718-M. Engine No. 21786. 
Color, black. Four practically new tires 
with two brand new spares. Wire spokes 
in wheels. Original leather in chauffeur’s 
compartment and original cloth uphol- 
stery inside with two jump seats, Top in 
excellent shape. This handsomely pre- 
served car is suitable for town car or 
other use. R. G. Raitt, The Gorton Coy, 
Elmira, N. Y. 





FOR SALE. 1914 Ford touring. Perfect 
physical and mechanical condition, Wil- 
liam Reading, 408 S. 10th St., St. Clair, 
Mich. 





MISCELLANEOUS 





ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S&t., 
Lynchburg, Virginia. 


FOR PRESTIGE, use embossed business 
cards. 1,000 prepaid—$3,85. Write now 
for free samples. Business Cards. Box 
8066, Albuquerque, N. 


8 out of 10 
DEALERS PREFER 


THE ENTIRELY NEW 
MOTO-MATIC 


TOW e GUIDE 


WITH 4 CONTOUR GRIP 
BUMPER COUPLERS 


NO ADAPTORS NECESSARY 
Meets 1.C.C. Strength Requirements 





85 Federal Tax 
Included 
LIBERAL QUANTITY DISCOUNTS 
TO AUTOMOTIVE JOBBERS 
AND DISTRIBUTORS 


FActoRY $ 
NET PRICE 


Factory Sales Division 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 











TOP PRICES 
PAID 


For Your Accumulation of Used 
Mechanics Files. 


BIRD SPECIALTY CO. 


46-27 Vernon Bivd. 
Long Island City, N. Y. 








|| 40 So. Clinton St., Chicago 6, Ill. 


| a year-long friend. 
! ties, buyer information and personnel data. 


AUTOMOTIVE 
MARKET REPORT 


presents a special six-month 


subscription offer for only 


$5.00* 


Regular rate—$15.00 per year 


Yes, 6 months of America's most 
authoritative and up to date whole- 
sale price reference brought right 
to your desk every two weeks in 


this special offering. 


AMR is the only paper in the in- 
dustry with the RECAP of Market 
Averages—a compilation of aver- 
ages ¢ th ds of 





piled from 
actual transactions—and placed at 
your fingertips in an easy to read 
manner. 


Now in its second year, AMR 
has already proved its worth 
to thousands of dealers every- 
where. 


Fill in and mail to 
AMR, P. O. Box 630, Butler, Pa. 


Please send me AMR on your spe- 
cial 6 month offer for which my 
check for $5.00 is attached. 


To 








Street. 








Cli ycncccccceees ZORO.ss.. GSI .nc0. 


[] Dealer 


C) Financial () Insurance 


(] Manufacturer 


This offer expires Nov. 1, 1952 





HEADQUARTERS FOR 

TOWING EQUIPMENT 

AUTOMATIC BRAKING 
WITH BRAKE HOOK-UP 


ONLY . . .$5145 suis 


Sn 
Meets 1.C.C. Strength sca 
COMPLETE with 
Guide Cables and $6145 
BRAKE HOOK-UP.......... 
Meets ALL 1.C.C. Requirements! 

UICK-TOW, B - 

ean Tow ... <a $1 9.50 


TRI-KING 3-Point Hook-Up $42.50 


Intra-State Tow Bar....... 
(Folding “'V" Type) 














All Prices Include 8%, Fed. Excise Tax 
Call... Write... Wire 


TOW BAR SALES CO. 


Exclusive Factory Distributors 
AN 3-8888 Nite 


JMO 4-4485 
DE 2-0700 |DO 3-8373 








The AUTOMOTIVE NEWS ALMANAC is 
Use it often for statis- 





New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 ([] 
for which check is attached [] or send bill (_] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


er ey rr errr Tee Tre rr ee eT Zone No........- 
NESEY OPE COPIES ECT TET CE CN Te OR. ccc coensesaceeans 
TRADE CONNECTION: 

Car Dealer () Truck Dealer () Manufacturer (1) 
Jobber () Insurance [] Financial () Supplier 1) 
Make BE EO. cscs cacenennaxes's OES T FERC R EET CUES TT ON re 

9-22-52 








NOW-GET ON THE 


Carlife Guaranty “72” 


Bandwagon for 55< a Da 





On Our New Easy Payment Plan 
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x} GET FACTS FREE 
Mail This Coupon Today! 








Po DS 
aroma 
Bon Bl 
A Carlife gy 
®uarantp 
A 
Keua® 


THE CARLIFE GUARANTY 
16501 Wyoming, Detroit 21, Mich. 
Telephone Diamond 1-2388 


Tell us more about how we can get a CARLIFE GUARANTY 
“72" franchise on Easy Payments. It is understood that this 
does not obligate us in any way. AN 9-22-52 






Name of Dealership... === 





Name__ 








Make of Car. =i 





City ee ee Zone_____ State___ 
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ERE’S the greatest NEWS since the introduction of CARLIFE. Now 
it’s possible for every dealer to have this sensational cash-accumulating, 
business-building plan, with hardly, any cash outlay! CARLIFE GUAR- 
ANTY “72” piles up cash so fast that you'll have it paid for long before you 
pay for it yourself! And remember, the cash that CARLIFE accumulates 
belongs to you .. . it has no connection with “any oil or promotion scheme.” 


CARLIFE GUARANTY “72” is frequently called “The Automobile Dealer’s 
Plan” because it was originated by George M. Taylor, a successful dealer who 
knows your problems and developed this idea to give all dealers an added 
source of income. CARLIFE is a “must” whether new cars are plentiful or 
scarce . .. because it also increases your service business and profit. 


You can enjoy the magic of tested CARLIFE for the price of 3 packages of 
cigarettes a day. Hurry and send in the coupon today! 


Write... Wire... Phone, or Mail the Coupon 
The Carlife Guaranty, 16501 Wyoming, Detroit 21, Michigan 
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